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Robison’s  Road 

Jim  Robison,  managing  editor,  brings  a  unique  blend  of  leadership  and  technical  skill  to 
The  Register,  flagship  newspaper  of  Freedom  Newspapers,  Inc.  People  are  what  make  a 
newspaper  good  and  Jim  is  a  “people  person  "-an  important  part  of  why  we're  good  and 
getting  better. 

-Dave  Threshie  Jr.,  publisher 

**  Orange  County,  California  has  doubled  in  population 
in  the  last  15  years  to  nearly  two  million  people. 

There’s  only  one  paper  dominating  that  market— 

The  Register. 

“Why?  Because  The  Register  has  kept  pace  with 
the  changes.  With  the  boom  in  housing.  Big 
industry.  Major  league  sports.  Crowded  freeways. 

Politics. 

“Like  the  county,  The  Register  has  built  its 
own  road  to  success.  People  rely  on  The  Register. 

Our  circulation  has  grown  by  56  percent  in  the 
last  10  years.  Today,  we  are  the  third  fastest 
growing  paper  in  the  country. 

“Now,  we’re  mapping  a  course  toward  excel¬ 
lence.  We’re  building  a  professional  editorial 
team  committed  to  a  fresh  approach.  One  that 
goes  beyond  simple  ‘event’  coverage.  Spotting 
patterns  in  the  news  that  touch  the  daily  lives 
ofour  readers. 

“Change  doesn’t  come  easy  in  our  industry. 

Traditions  run  deep.  At  The  Register,  we’re 
’  making  changes  based  on  our  best  traditions. 

“Down  the  road  there’s  more  to  be  done. 

We’re  ready  to  become  one  of  the  best 
newspapers  in  the  nation.’’ 


A  Division  of  Freedom  Newspapers  Inc. 
625  North  Grand  Ave,  Santa  Ana,  CA 


Circulation:  235,909  Daily; 
265,452  Sunday. 

Source:  ABC  F^lisher’t 
SUtement,  9/30/80 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint' s  size,  manufacturing  facilities  and  a  proven  product.  t 

Flint  Ink  has  over  double  the  capacity  and  ntimber  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  “local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  cotmtry. 


CORPORiUTE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
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RICHMOND  -  SAN  FRANCISCO 
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80-pound  wonder  who's  changing 
the  course  of  our  future. 


He’s  one  of  a  new  generation  who’s  being  educated  and  entertained  in  front  of  a  video  screen. 
At  Harte-Hanks,  we’re  keeping  a  close  eye  on  his  growing  involvement  with  the  new 
communications  technology.  That  involvement  helps  us  determine  the  direction  we  take  as 
Community  Information  Centers  and  it  is  the  reason  we’re  applying  new  electronic  technology  to 
enhance  our  mainstream  printed  newspapers.  And  so  to  us  he’s  a  wonder  to  behold. 


Becoming  Community  Information  Centers 
HARTE-HANks 

IiHVB  CoMMUNicATIONS,  InC. 

P.O.  Box  269,  San  Antonio,  Texas  78291 
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APRIL 

15— New  England  AP  News  Executives  Assn.,  Sheraton  Inn  and 
Conference  Center,  Boxborough,  Mass. 

21- 24 — American  Society  of  Newspaper  Editors.  Sheraton  Wash¬ 

ington,  Washington,  D.C. 

22- 24 — Pennsylvania  Newspaper  Publishers  Assn./Interstate  Ad¬ 

vertising  Managers  Assn.  Display  Ad  Conference,  Host  Farm,  Lan¬ 
caster,  Pa. 

23- 26 — Nebraska  Press  Assn.  Annual  Convention,  Lincoln  Hilton, 

Lincoln,  Nebr. 

24- 25 — Hoosier  State  Press  Assn.  47th  annual  convention,  Louis¬ 

ville/Clarksville  Marriott  Inn,  Clarksville,  Ind. 

24- 26 — Kansas  Press  Women  annual  meeting.  Hays,  Kans. 

25- 26— Kansas  Daily  Advertising  Managers,  Holidome,  Hutchin¬ 

son,  Kans. 

25- 27— Nevada  State  Press  Assn,  annual  meeting.  Lovelock,  Nev. 

26- 29 — Newspaper  Purchasing  Management  Association,  annual 

conference,  Hyatt  Regency  Hotel,  Memphis,  Tenn. 

26-May  6 — Circulation  Management  Seminar,  sponsored  by  Gannett 
Newspaper  Foundation,  Hilton  Inn  on  the  Campus,  Rochester, 
N.Y. 

26 — UPl  New  England  Newspaper  Awards  Silver  Anniversary  pro¬ 
gram  and  banquet,  Framingham  Sheraton-Tara,  Framingham,  Mass 
29 — Overseas  Press  Club  of  America's  annual  awards  dinner,  Wal¬ 
dorf-Astoria,  N.Y.,  N.Y. 

MAY 

1-2 — Old  Dominion  Advertising  Conference,  Lynchburg,  Va. 

3- 6 — Newspaper  Industry  Occupational  Programmers  Group  work¬ 

shop,  Downtown  Radisson  Hotel,  Minneapolis.  Minn. 

4 —  AP  annual  meeting,  Chicago,  III. 

4- 6— American  Newspaper  Publishers  Association,  annual  conven¬ 

tion,  Hyatt  Regency,  Chicago. 

5—  ANPA/UPI  luncheon,  Hyatt  Regency,  Chicago. 

5- 8 — Catholic  Press  Assn.,  Netherland  Hilton,  Cincinnati. 

7-9 — Southern  Short  Course  in  News  Photography,  Bordeaux 
Convention  Ctr.,  Fayetteville,  N.C. 

10-12 — Ohio  Circulation  Managers  Association,  Sawmill  Creek, 
Huron,  Ohio. 

13- 16 — National  Association  of  Alternative  News  Weeklies, 

Sheraton-Park  Hotel,  New  Haven,  Conn. 

17-20— INCFO  National  Conference,  Hyatt-Lake  Tahoe  Hotel,  In¬ 
cline  Village.  Nev. 

17-20 — N.  Y.  State  Circulation  Management  Association,  Hidden 
Valley  Ranch,  Lake  Luzerne,  N.Y. 

19- 22 — Suburban  Newspapers  of  America  annual  convention. 

Michigan  Avenue  Marriot,  Chicago.  III. 

20- 23 — National  Association  Advertising  Publishers,  annual  con¬ 

vention  and  exposition,  Marriott  Hotel,  New  Orleans. 

21- 25 — FIEJ  Congress,  Madrid,  Spain 

29-30 — Pa.  Press  Conference,  PNPA  &  PSNE,  Marriott  Inn, 
Harrisburg,  Pa. 

JUNE 

3- 7 — International  Society  of  Weekly  Newspaper  Editors  annual  con¬ 

ference,  Lorado  Taft  Field  Campus,  Northern  Illinois  Univer¬ 
sity,  Oregon,  III. 

4- 6— N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 

Point  Club,  Alexandria  Bay,  N.Y. 

5- 7 — Central  Missouri  Press,  Kirkwood  Lodge,  Osage  Beach,  Fla. 

14- 17 — Newspaper  Personnel  Relations  Association,  Royal  York 

Hotel,  Toronto. 

21-23 — Public  Relations  Society  of  America,  Washington  National 
Conference,  Hyatt  Regency  Hotel,  Washington,  D.C. 
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Taboo  language  no.  7 

A  taboo  word  is  defined  here  as  one  that  cannot  be  printed 
on  the  pages  of  a  North  American  daily  without  the  approval 
of  the  top  editor  and  the  publisher.  The  most  recent 
Obscenity  Headache  fell  upon  these  worthies  last  October 
when  the  Abscam  video  tapes  were  released.  The  commercial 
TV  networks  1  watched  played  a  few  minutes  with  bleeps 
replacing  the  four-letter  words.  PBS,  the  Public  Broadcasting 
System,  ran  three  hours  with  no  deletions. 

For  me,  the  language  was  the  least  offensive  element  of  the 
haggling  between  the  congressmen  and  the  FBI  agents.  For 
others,  taboo  words  are  too  distracting;  the  exact  words,  in 
print  particularly,  don't  seem  to  clarify  a  story,  they  subvert 
it.  Why?  H.L.  Stevenson,  editor  in  chief  of  UPl,  said  it  best  in 
1969,  when  people  were  being  arrested  for  writing  “*'***  the 
draft!”  on  their  foreheads.  The  purple  prose  was  often  the 
story  but  we  had  to  tell  it  without  the  words.  Stevenson 
remarked  then,  "What  people  are  willing  to  hear  and  say 
seems  to  be  different  from  what  they  will  accept  in  print." 

This  was  borne  out  again  by  the  transcribed  tapes  of 
President  Nixon,  disclosing  his  efforts  to  untangle  himself 
from  the  Watergate  mess.  Citizens  appeared  as  outraged  at 
his  locker  room  language  in  the  Oval  Office  as  at  his 
strategies.  Evidently  our  readers  want  taboo  language  to 
remain  taboo. 

There  are  seven  four-letter  words  that  had  never  appeared 
all  spelled  out  in  most  modern  general  dictionaries  before 
1960.  The  trial  of  Lady  Chalterley  's  Lover  made  the  words 
legal  to  print  but  they  did  not  appear  in  newspapers  before 
the  Nixon  tapes,  except  for  typos.  In  1978,  the  Supreme 
Court  affirmed  a  reprimand  by  the  Federal  Communications 
Commission  to  radio  station  WBAl  on  which  a  comic  had 
done  a  routine  about  seven  offensive  words  that  the  judges 
did  not  find  funny.  The  page  7  head  of  the  New  York  Times 
story  read,  “Justices  Support  F.C.C.  in  the  '7  Dirty  Words' 
Case."  None  of  the  words  are  mentioned  in  any  form,  so  that 
the  reader,  perhaps  someone  working  in  radio,  has  no  way  of 
knowing  which  words  are  banned  on  the  air. 

If  they  are  the  same  seven  1  researched  in  the  1960s,  they 
are,  to  spell  the  first  two  as  did  Eric  Partridge  in  a  daring  1958 
dictionary,  f**k,  c**t.  The  other  five:  *rse  (ass  in  U.S.A.  and 
now  the  least  offensive),  c**k.  f**t.  p**s.  s**i.  All  were  once 
Standard  English.  None  is  a  profanity,  an  expression  using 
sacred  words  blasphemously  {Oh.  hell.').  Each  is  an  obscenity, 
naming  a  part  of  the  body  or  its  function.  Some,  like  pisser 
and  merde  in  French,  are  not  taboo  in  other  languages.  They 
appear  almost  daily  on  our  comic  pages  as  #@!$*&,  with  no 
outcry  from  parents. 

Early  in  1980  the  Rhode  Island  Supreme  Court  ruled, 
according  to  one  report,  that  “four-letter  words  have  First 
Amendment  protection  and  people  can't  be  prosecuted  for 
shouting  them  at  police."  Thus,  the  question  of  whether  to 
print  or  broadcast  the  Dirty  Seven  will  return. 

There  are  many  more  than  seven  vulgar  words,  but  how 
shall  we  decide  which  are  still  forbidden  when  so  many  once- 
banned  ones  are  now  allowed?  Routinely  printed  are  direct 
quotes  like,  A  labor  leader  characterized  the  Reagan 
economic  program  as  “Screw  the  Poor.  " 

•  If  you  as  a  writer  decide  that  a  foul  word  in  direct, 
attributed  speech  (no  other  use  has  been  entertained)  is 
essential  to  your  story,  you  must  flag  it  as  do  the  wire 
services.  Your  editors  must  be  alerted  to  all  impending 
migraines.  NEXT;  Other  taboo  language. 
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Burnett  libel  decision 

Some  experts  on  the  First  Amendment  believe  the  large 
libel  verdict  won  by  entertainer  Carol  Burnett  against  the 
National  Enquirer  will  have  a  chilling  effect  on  publication. 
We  believe  that  if  the  verdict  stands  up  under  appeals,  and 
even  if  the  amount  of  the  damages  is  reduced  by  a  higher 
court,  it  will  have  a  chilling  effect,  but  only  on  some  publica¬ 
tions. 

Those  newspapers  and  magazines  that  have  been  scrupu¬ 
lous  in  their  efforts  to  report  the  truth  about  entertainers 
and  other  persons  in  the  limelight,  will  have  nothing  to  fear. 
Libel  against  a  public  figure  is  a  very  difficult  thing  to  prove 
and  those  reporters  and  editors  who  pursue  their  profession 
ethically  and  honestly  do  not  have  to  worry,  in  our  opinion. 

The  chilling  effect  will  be  felt  by  those  who  skirt  the  edges 
of  honest  and  factual  reporting.  Thus,  it  may  end  up  by  hav¬ 
ing  a  beneficial  result. 

Certainly,  the  size  of  the  jury’s  verdict  in  the  Burnett  case 
indicates  the  public’s  displeasure  with  the  publication  of 
false  information  even  without  proof  of  economic  damage. 


Secret  Service  check 

It  is  fitting  that  the  Secret  Service  should  be  double¬ 
checking  its  security  measures  in  the  aftermath  of  the 
attempt  on  President  Reagan’s  life.  Of  course  it  must  cover 
all  aspects  of  that  event,  but  it  seems  to  us  there  is  a  little 
overemphasis  on  its  investigation  of  the  press. 

Contrary  to  first  reports,  it  is  now  admitted  by  the  Secret 
Service  that  Hinckley  was  not  in  the  section  reserved  for  the 
press;  he  was  in  an  area  reserved  for  the  general  public. 

Using  dogs  to  check  cameras  and  other  gear  of  photo¬ 
graphers  and  reporters  who  cover  the  Vicepresident  and 
other  government  officials,  as  reported,  when  these  men  and 
women  have  previously  been  checked  thoroughly  before  they 
were  given  their  credentials,  is  superfluous.  The  problem 
centers  on  members  of  the  public  who  Ijave  not  been  checked. 

Press  freedom 

A  New  Jersey  Superior  Court  judge  decreed  that  a  reporter 
for  a  student  newspaper  in  Millville  High  School  was  not 
protected  by  the  state’s  shield  law  because  the  paper  was  not 
circulated  weekly  and  did  not  have  a  paid  circulation  qual¬ 
ifying  it  for  second  class  mailing.  The  reporter  was  a  minor. 
Fortunately,  the  judge  was  taken  off  the  hook  when  a 
grand  jury  refused  to  force  a  teacher  to  reveal  the  name  of 
the  reporter  who  wrote  the  story  about  drug  sales. 

In  the  aftermath  of  the  case  we  hope  the  New  Jersey  au¬ 
thorities  realize  the  Constitution,  and  subsequently  the 
state’s  shield  law,  were  written  to  protect  news  people  and 
publications  regardless  of  size,  affluence,  frequency,  and 
chronological  age. 
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With  which  have  been  merged:  The  Journalist  estab¬ 
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March,  1892;  the  Fourth  Estate,  March  1 , 1894;  Editor  & 
Publisher,  June  29, 1901 ;  Advertising,  January  22, 1925. 
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Letters 


REBUTTAL 

If  I  am  to  take  seriously  E&P's  March 
14  story  about  the  speech  Bob  Porterfield 
recently  gave  at  Yale,  I  must  conclude 
that  Porterfield  is  given  to  leaping  great 
distances  to  wrong  conclusions,  and  that 
E&P  was  guilty  of  several  journalistic 
transgressions. 

Let  me  examine  two  of  the  remarks 
Porterfield  allegedly  made: 

1.  “When  the  McClatchy  chain  bought 
into  the  Anchorage  Daily  News,  they 
made  a  big  infusion  of  cash,  but  it 
intrigues  me  that  a  newspaper  that 
was  a  boat-rocker  and  a  bush-shaker 
until  1978  and  was  very  committed  to 
investigative  journalism  is  not  doing 
that  now.” 

2.  “They  say  they  want  to  build  adver¬ 
tising  before  rocking  the  boat.” 

Statement  No.  1  has  an  element  of 
truth.  McClatchy  has  indeed  made  a  big 
infusion  of  cash  into  the  Daily  News,  and 
without  it,  the  paper  probably  would  not 
have  survived.  We  did  something  more, 
by  the  way,  than  “buy  into”  the  paper; 
we  acquired  80%  of  it. 

Porterfield  then  goes  on  to  say  the 
News  is  no  longer  doing  investigative  re¬ 
porting.  By  whose  standards  or  criteria? 
The  truth  is  that  the  News  today  invests 
more  of  its  resources  in  that  kind  of  jour- 
nalism — in  boat-rocking  and  bush¬ 
shaking,  to  use  Porterfield’s  language — 
than  it  ever  has  before.  In  the  last  year, 
the  News  has  enterprised  and  published 
at  least  nine  major  investigative  stories  or 
series.  It  will  continue  on  that  course. 
McClatchy,  incidentally,  acquired  the 
News  in  January  of  1979,  not  1978 — the 
date  Porterfield  gives  for  the  demise  of 
investigative  reporting  there. 

It  should  also  be  noted  that  Howard 
Weaver,  one  of  the  reporters  with  whom 
Porterfield  shared  the  Pulitzer  in  1976,  is 
now  managing  editor  of  the  News.  If  the 
paper  had  abandoned  its  investigative 
role,  I  suspect  Howard  Weaver  would  no 
longer  be  there. 

I  don’t  expect  Porterfield  to  identify  his 
sources,  but  I  wonder  who  told  him  that 
“they  say  they  want  to  build  advertising 
before  rocking  the  boat.”  To  the  best  of 
my  knowledge,  that  statement  came  from 
no  one  in  the  management  of  either  the 
News  or  McClatchy — and  that’s  where 
policy  is  made  for  the  paper. 

I  wonder,  too,  if  Porterfield  was  im¬ 
plying  that  advertisers  shun  newspapers 
that  do  investigative  reporting.  That  has 
not  been  our  experience,  in  Anchorage  or 
elsewhere. 

And  last,  I  find  it  passing  strange  that 
Porterfield  makes  a  sweeping  accusation 
against  group-owned  newspapers,  then 
goes  to  work  for  one  because  he  says  it’s 
an  exception  to  his  own  general  rule. 
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As  for  E&P,  I  consider  it  irresponsible 
that  the  magazine  would  publish  a  charge 
of  such  magnitude  without  giving  anyone 
at  the  Daily  News  or  McClatchy  a  chance 
to  comment.  Had  that  simple  and  basic 
journalistic  procedure  been  followed, 
E&P,  and  its  readers,  would  have  learned 
that  McClatchy  invests  major  re¬ 
sources — money,  manpower,  time  and 
energy — in  investigative  reporting.  Each 
newspaper  is  encouraged  to  pursue  such 
a  course  on  its  own,  and  all  do.  Moreover, 
the  company  maintains  a  full-time,  three- 
man  investigative  team  working  at  the 
corporate  level.  I  doubt  that  many  other 
publishing  firms,  regardless  of  size  or 
ownership,  can  point  to  a  comparable  re¬ 
cord. 

Frank  McCulloch 
(McCulloch  is  executive  editor  of 
McClatchy  Newspapers.) 


LARGER  PROBLEM 

The  Carol  Burnett  story  in  E&P's 
March  14  issue  (and  Johnny  Carson’s  de¬ 
nunciation  of  the  National  Enquirer  while 
declining  to  sue)  points  up  a  much  larger 
problem  than  the  right  of  public  figures, 
including  entertainers,  to  have  some  pro¬ 
tection  against  libel. 

Having  divided  the  last  40  years  be¬ 
tween  journalism  and  Federal  service,  I 
can  remember  when  “public  figures” 
were  synonymous  with  elected  and 
appointed  officials.  They  were  fair  game 
for  reporters  because  a  public  tracking  of 
their  doings  was  about  the  only  way  to 
keep  most  of  them  halfway  honest.  If  they 
got  bruised  by  overzealous  reporting, 
tough;  nobody  forced  them  into  that  line 
of  work! 

But,  when  the  courts  decided  that  any¬ 
one  in  the  limelight  was  a  public  figure  an 
open  invitation  went  out  to  unscrupulous 
publishers  to  deal  in  slanted,  even  fabri¬ 
cated,  “news.”  Now  some  of  our  col¬ 
leagues  hold  that  all  journalists  must  sup¬ 
port  such  whoremongering  because  of  the 
First  Amendment.  In  my  opinion  the  dif¬ 


ference  is  proximate  to  comparing  a  drug 
dealer  to  a  registered  pharmacist. 

Having  been  libeled  myself,  I  can 
vouch  that  it  hurts  to  be  lied  about  even  if 
it  is  not  possible  to  quantify  the  damage. 
But  above  and  beyond  that,  what  hurts, 
what  really  hurts,  is  to  see  the  press  and 
electronic  media  in  the  United  States 
being  prostituted  for  purposes  ranging 
from  avarice  to  sedition. 

After  defining  the  problem  in  that  way, 
it  becomes  clearer,  perhaps,  that  the  solu¬ 
tion  to  deliberately  slanting  and  fabricat¬ 
ing  the  news  is  not  likely  to  be  found  in  the 
remedies  for  libel  and  invasion  of  priva¬ 
cy.  If  robbed  of  my  purse,  I  do  not  have  to 
sue  the  thief  to  recover;  the  law  will  seek 
to  send  the  culprit  to  justice.  But  if  robbed 
of  my  good  name  (or  Carol’s  or  Johnny's 
or  Reagan’s  or  whomever),  why  must  we 
wait  five  years  for  satisfaction  which 
even  then  can  be  sought  only  if  we  have 
the  means  to  employ  a  full  time  lawyer  to 
answer  the  villain’s  interrogatories? 

Suppose,  for  the  sake  of  argument,  the 
law  regarded  the  deliberate  and  knowing 
purveyance  of  an  untruth  across  state 
lines  by  a  professional  journalist  as  a 
Federal  misdemeanor.  Would  that  not 
provide  a  salutary  fillip  to  the  exercise  of 
responsible  journalism?  Would  such  a 
statute  really  rape  that  part  of  our  Con¬ 
stitution  which  says  the  “Congress  shall 
make  no  law  .  .  .  abridging  the 
freedom  ...  of  the  press?” 

Not  being  a  constitutional  expert,  I 
can’t  say.  Nor  would  I  argue  the  obvious: 
that  none  of  the  rights  protected  in  the 
First  Amendment  can  be  considered  as 
absolute.  But  as  a  working  journalist 
since  1935,  as  a  radio  and  tv  correspon¬ 
dent,  as  the  editor  of  three  papers  and  the 
owner  and  publisher  of  two,  I  could  both 
live  with  and  be  heartened  by  th-"  concept 
that  access  to  minds  should  require  some¬ 
what  the  same  degree  of  responsibility  as 
the  practice  of  medicine — or  at  least  law! 


R.  H.  Cunningham 

P.O.  Box  588 

Pawleys  Island,  S.C.  29585 


EDITOR'S  COMMENT 


Randy  Hatch 
Managing  Editor 
Standard  Examiner 
Ogden,  Utah 

“Your  Pony  Wire  service  has  been  most  useful  in  supplementing 
our  basic  news  coverage.  It  gives  us  depth  in  science,  general 
features,  art,  lifestyle  and  social  trends.  Times’  material  often 
serves  as  the  ‘anchor’  for  stories  appearing  on  full-page  spreads. 
The  columns  have  been  an  important  addition  to  our  editorial 
page  as  well 
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Afewdry  £ict$.aboiif  an  ideal 
test  maikedng  dimate. 

What  makes  Portland  such  an  excellent  test  market?  The  feet  that  Portland 
demographics  are  virtually  identical  to  national  averages.  Item  by  item. 

The  feet  that  Portland  is  uniquely  isolated  from  outside  marketing  influences 
helps,  too. 

So  it’s  easy  to  see  why  Portland  tops  DancenFitzgerald'Sample’s  list  of 
recommended  test  markets  on  the  West  Coast. 


It’s  also  easy  to  see  why  the  Oregonian/Oregon  Journal  is  the  single  best  way  to 
reach  this  special  market. 

More  fects:  combined,  they  reach  49.3%  of  all  households  in  the  Oregon 
counties  of  the  Portland  ADI.  68. 59%  of  those  in  the  three  Oregon  counties  of 

Portland  metro.  And  they  do  it 
more  efficiently  than  any 
newspaper  combination 
on  the  West  Coast. 

To  get  all  the  fects 
on  this  unique  test 
market,  send  today  for 
our  free  Oregon 
Marketing  Manual. 

Then  put  us  to 
the  test  with  the 
Oregonian/Oregon 
Journal.  It’s  the  best 
coverage  in  Oregon. 

1 - 1 

1  see  Oregon  in  a  whole  new  light. 

What  else  is  at  the  end  of  the  rainhtiw? 
Write  to; 

Stephen  E.  Bell, 

General  Advertising  Mgr. 

The  Oregonian/Oregon  Journal 
1320  S.W.  Broadway 
Portland,  Oregon  97201 

Name _ 


Address 

City _ 

State  _ 


Zip- 


Company _ 

Title _ _ 

(offer  gixxl  only  in  U.S.  and  Canada)  4 
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Every  Saturday  since  1884 


Rl  move  to  Reston  forces 
1 -year’s  dues  assessment 


enable  the  ANPA  to  press  ahead  and  en-  usable  while  other  portions  of  the  Easton 
sure  the  future,  while  guaranteeing  that  building  are  extremely  overcrowded, 
the  Association  would  not  be  saddled  Final  design  work,  the  report  stated,  is 
with  crippling  interest  payments  for  the  continuing  on  an  expanded  Reston  facil- 
next  20  years.”  ity.  it  is  expected  to  provide  better  and 

The  assessment  method  was  also  used  more  adequate  laboratory  and  office 
in  1955  to  finance  legal  actions  in  an  anti-  space  and  some  additional  space  for  other 
trust  case.  Authority  for  such  assess-  newspaper-business  organization’s 
ments  appears  in  Article  IV ,  Section  3  of  offices — probably  to  a  consolidated  facil- 
the  ANPA  by-laws.  ity  of  about  80,000  square  feet  and  some 

The  Association,  according  to  a  report  200  people, 
in  its  monthly  publication,  now  carries  The  Reston  facility  was  built  in  1972 
about  $1  million  on  its  books  as  “unres-  and  according  to  the  report  the  building 

tricted  surplus,”  some  of  which  probably  was  not  built  with  more  space  because  the 

will  be  utilized  in  the  expansion  project.  Association  did  not  want  to  take  on  addi- 
The  ANPA  board  of  directors  said  in  a  tional  debt  at  that  time, 

report  for  member  executives  that  the  The  original  building  in  Easton  was 

building  in  Easton,  although  it  has  had  constructed  in  1951,  and  additions  came 
several  additions,  is  basically  an  old  in  1954,  1%3  and  1974.  The  original  site 
building  which  needs  repair  and  remodel-  was  offered  by  and  purchased  from  a  loc- 
ing  if  it  is  to  be  retained  for  any  length  of  al  newspaper  publisher  in  the  1950s. 
time  as  an  effective,  working  laboratory  Discussing  the  move  of  the  staff  at  Eas- 

and  training  center  for  the  newspaper  ton  to  Reston,  the  report  said  the  ANPA 
business.  The  report  also  stated  that  in  was  confident  the  move  could  be  made  in 
considering  the  need  for  such  capital  out-  “an  orderly,  careful  manner  which  ulti- 
lays,  the  ANPA  directors  became  con-  mately  would  enhance  both  the  program 
vinced  that  such  expenditures  would  and  the  situation  of  the  employes.”  Also, 
make  better  long-range  sense  if  they  were  the  report  stated,  every  Easton  employee 
combined  with  the  goal  of  consolidation  will  have  a  chance  to  move  to  Reston. 
of  Association  activities  in  Reston.  The  ANPA  report  indicated  that  fully 

The  book  value  of  the  Reston  property  appropriate  benefit  arrangements  have 
is  $1.1  million  for  the  building  (net  of  de-  been  planned  for  both  employees  who 
predation)  and  about  $500,0()0  for  the  can  and  cannot  make  the  move  to  Reston. 
land.  Market  value  is  about  three  times  Standard  benefits  and  benefit  parameters 
that,  the  report  stated.  have  been  set,  and  the  Association  has 

The  Newspaper  Center  at  Reston  is  lo-  successfully  moved  employees  to  Reston 
cated  on  approximately  1 1  acres  while  the  before,  the  report  stated. 


Existing 


PHOTO  of  the  Rl  laboratory  at  Easton,  Pa.,  vdiich  is 
located  on  a  3-acre  parcel.  The  original  building  was 
constructed  in  1951. 


DRAWING  of  the  planned  expansion  in  relation  to  the 
existing  Newspaper  Center  building  in  Reston, Va. 
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World  Health  Organization 
drafts  restrictive  ad  code 


The  newspaper  business,  with  its  eye 
on  the  controversial  UNESCO  campaign 
for  a  new  Information  Order,  may  have 
been  blindsided  by  another  United  Na¬ 
tions  Agency. 

The  World  Health  Organization,  vir¬ 
tually  unnoticed,  has  drafted  a  code  that 
emb^ies  restrictions  on  advertising  that 
violate  free  speech  principles  and  forges 
what  may  be  the  opening  wedge  of  an 
international  effort  to  cripple  a  free  mar¬ 
ket  for  consumer  products. 

E&P  has  been  told  by  reliable  sources 
that: 

Ostensibly,  the  WHO  code  in  question 
applies  only  to  the  infant  food  industry. 
But  specific  provisions  of  the  code  repre¬ 
sent  a  clear  threat  to  independent  mass 
media  that  depend  on  consumer  advertis¬ 
ing  to  stay  in  business. 

Support  for  the  code  has  been  drum¬ 
med  up  with  an  emotion-laden  appeal  for 
restrictions  on  the  marketing  of  baby  food 
formula.  Church  organizations  and  press¬ 
ure  groups  opposed  to  multinational  cor¬ 
porations  have  been  in  the  forefront  of  a 
publicity  campaign  that  blames  the  infant 
food  industry  for  the  infant  mortality 
rates  that  have  long  prevailed  in  many 
developing  countries. 

Whatever  the  merits  of  the  infant  food 
controversy,  the  code  designed  to  solve 
the  problem  seems  more  intent  on  res¬ 
tricting  advertising,  health  education, 
corporate  public  relations  and  product 
marketing  than  on  saving  the  lives  of 
Third  World  infants. 

A  World  Health  Assembly  meeting  in 
Geneva  (opening  May  4)  will  be  called 
upon  to  ratify  a  final  version  of  the  code 
that  was  dr^ted  by  WHO  bureaucrats 
operating  behind  closed  doors.  From  a 
media  point  of  view,  the  key  provision  of 
the  code  is  in  Article  5  which  states  in  its 
opening  paragraph  that  “there  shall  be  no 
advertising  or  other  forms  of  promotion 
to  the  general  public  of  products  within 
the  scope  of  this  Code.” 

Products  covered  by  the  code  include 
infant  food  formulas  and  other  “ween¬ 
ing”  foods.  Rationale  behind  a  code  to 
restrict  marketing  of  such  innocuous  pro¬ 
ducts  stems  from  the  fact  that  powdered 
baby  food  formulas  must  be  mixed  with 
water  which  may  be  polluted  . 

According  to  advocates  of  the  code, 
efforts  to  market  infant  food  products 
under  such  conditions  amount  to  “killing 
babies  for  profit.”  The  WHO  code 
appears  to  ignore  the  fact  that  impure 
water,  rather  than  the  infant  food  formu¬ 
la,  is  the  real  problem. 

The  proposed  WHO  code  is  but  one  of 
several  UN  efforts  to  establish  intema- 
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tional  regulations  to  control  business 
ethics,  trade,  commerce  and  journalism. 
The  United  Nations  Educational,  Scien¬ 
tific  and  Cultural  Organization  has  been 
the  venue  for  efforts  to  establish  a  so- 
called  “New  Information  Order”  which 
would  give  the  stamp  of  international 
approval  to  government  measures  to  con¬ 
trol  both  domestic  mass  media  and  the 
reporting  efforts  of  foreign  correspon¬ 
dents. 

To  date,  none  of  these  various  UN  reg¬ 
ulatory  proposals  have  been  formally 
adopted.  The  WHO  code,  however,  is 
unique  in  that  it  has  been  drafted  largely 
in  secret.  Open  conventions  have  been 
the  rule  for  other  regulatory  proposals 
such  as  the  long-gestating  Law  of  the  Sea 

Terre  Haute  guild 
gets  strike  support 

A  crowd  of  about  400  demonstrators 
marched  around  the  Terre  Haute  (Ind.) 
Tribune-Star  Publishing  Co.  (April  4)  to 
show  their  support  for  newspaper  em¬ 
ployees  who  have  been  on  strike  since  the 
latter  part  of  February. 

The  march  was  sponsored  by  the 
Wabash  Valley  Central  Labor  Council 
and  the  Terre  Haute  Newspaper  Guild 
Local  46. 

About  200  employees  at  the  morning 
Terre  Haute  Star  and  the  evening  Terre 
Haute  Tribune  are  either  on  strike  or  are 
supporting  the  strikers  by  refusing  to 
cross  the  picket  lines. 

The  newspaper  has  combined  its  morn¬ 
ing  and  evening  editions  into  one  daily 
newspaper  and  has  continued  to  publish 
during  the  strike.  The  newspaper  has 
hired  non-union  personnel  to  replace 
those  on  strike. 

The  strike  began  on  February  21 ,  when 
the  newspaper’s  22  deliverers,  who  are 
members  of  the  Teamsters  Union  Local 
144  struck  over  economic  issues. 

The  next  day,  the  Newspaper  Guild 
unit’s  106  members  walked  out  in  support 
of  the  deliverers. 

On  February  27,  the  Mailers  Union 
went  on  strike  charging  the  newspaper 
with  failing  to  bargain  a  new  contract  in 
good  faith.  The  Mailers  Union  contract 
expired  over  two  years  ago. 

When  the  Mailers  struck,  the  Interna¬ 
tional  Typographical  Union  local  also 
voted  to  go  out  in  support  of  the  other 
strikers. 

The  pressmen  recently  ratified  a  new 
contract  and  chose  to  remain  working. 

The  newly  organized  ad  department 


and  UNESCO’s  proposals  for  licensing 
journalists  and  otherwise  restricting  mass 
media  reporting. 

Even  the  infant  food  industry,  which 
has  been  virtually  alone  in  opposing  the 
code,  appears  to  have  been  oblivious  to 
its  broader  implications.  Advocates  of 
the  code  admit  that  they  consider  it  less 
important  in  itself  than  as  a  precedent  for 
other  codes  which  would  establish  the 
UN  as  the  international  arbiter  of  restric¬ 
tive  regulatory  codes. 

Other  provisions  of  the  code  would 
prohibit  virtually  all  forms  of  product 
promotion,  including  public  relations 
campaigns,  health  and  nutritional  educa¬ 
tion  programs  which  include  instructions 
on  proper  use  of  infant  food  formulas  and 
even  bonuses  for  successful  sales  per¬ 
sonnel. 

The  code  has  already  been  approved 
unanimously  by  the  executive  council  of 
WHO  and,  barring  a  last-minute  effort  to 
delay  adoption,  will  be  rubber-stamped 
by  the  May  convocation  of  the  World 
Health  Assembly. 


also  went  out  on  strike  on  February  27, 
charging  the  newspaper’s  management 
with  failing  to  bargain  in  good  faith.  The 
ad  department,  the  only  department  that 
was  not  unionized  at  the  newspaper, 
voted  on  April  15, 1980  to  be  represented 
by  the  Guild.  Since  that  time,  the  Guild 
and  management  have  been  unable  to 
agree  on  the  terms  of  a  contract. 

Negotiations  between  the  ad  unit 
(Guild)  and  management  have  been  re¬ 
sumed,  as  have  negotiations  between 
management  and  the  Mailers  Union.  On 
March  20,  the  Teamsters  Union,  repre¬ 
senting  the  drivers,  reached  agreement 
on  a  new  contract,  but  have  refused  to 
report  back  to  work  until  the  other  unions 
reach  settlements  on  new  contracts. 

Dedham  Transcript 
strike  settled 

A  10-month  strike  by  members  of  four 
unions  at  Dedham  (Mass.)  Transcript  has 
ended. 

The  strike  started  April  29,  1980  when 
typographers,  members  of  the  Interna¬ 
tional  Typographical  Union,  walked  out 
in  dispute  with  management  over  several 
issues.  Within  a  short  time,  members  of 
unions  in  the  press,  mailing  and  editorial 
departments  refused  to  cross  the  ITU 
picket  line. 

“These  contracts  give  the  company  the 
control  necessary  for  the  efficient  opera¬ 
tion  of  the  production  department,” 
according  to  general  manager  Paul  Mas¬ 
sey.  He  added  that  the  company  also 
gained  the  right  to  implement  a  new  elec¬ 
tronic  typesetting  system.  In  return,  the 
company  agreed  to  protect  certain  jobs 
for  the  term  of  the  ITU  contract  which 
expires  May  31,  1982. 
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Design  judges  praise 
smaii  daiiy  makeup 


tors  trying  to  improve  their  pages: 

— Collect  and  box  short  stories  that 
tend  to  clutter  pages. 

— Make  sure  makeup  editors  are  not 
losing  control  of  their  pages  in  the  pas¬ 
teup  process.  Poor  spacing  can  undo  the 
work  of  a  good  editor.  Someone  should 


Smaller  dailies  are  parading  more  beau¬ 
ty  crowns  than  their  big  city  counter¬ 
parts — at  least  in  makeup  and  design. 

That  was  the  consensus  of  judges  at  the 
Inland  Daily  Press  Association’s  42nd 
annual  typography  contest. 

First  place  winners  in  this  year’s  event 
included:  the  Minneapolis  (Minn.)  Tri¬ 
bune;  St.  Cloud  (Minn.)  Daily  Times, 
Ft. Collins  (Colo.)  Coloradoan,  Arkansas 
City  (Kans.)  Traveler  and  the  Menominee 
(Mich.)  Herald-Leader. 
the 

Herald-Leader 


“In  general,  smaller  circulation  papers 
seem  to  be  making  more  efforts  to  revital¬ 
ize  their  makeup  and  design  than  .  .  . 
the  larger  circulation  papers,’’  Jack  Sis- 
sors,  a  professor  at  Northwestern  Uni¬ 
versity’s  journalism  school  and  contest 
coordinator  reported. 

The  judges,  who  included  Chicago 
graphic  designers  Charles  MacMurray 
and  Laura  Akkeron,  and  Northwestern 
Journalism  professor  George  H.  Har¬ 
mon,  offered  the  following  advice  to  edi- 

^4^rhveler 


be  in  charge  of  inspecting  pasteup  pages. 

— Inside  pages  are  often  pooriy  done 
relative  to  front  page  makeup. 

— Many  headline  faces  are  either  too 
bold,  too  large  or  too  light  in  relation  to 
the  body  type  sizes  underneath  them.  It  is 
difficult  to  explain  how  to  know  which 
one  is  correct.  Perhaps  the  best  method  is 
to  help  makeup  editors  develop  a  sense  of 
proportion  by  studying  art  or  design  prin¬ 
ciples. 

— Long  stories  need  subheads  to  break 
up  the  mass  of  gray-appearing  body  type. 

— ^The  relationship  of  ads  to  the  edito¬ 
rial  material  on  the  same  page  should  be 


considered.  Powerful  ads  frequently 
dwarf  editorial  material,  making  it  hard  to 


Poles  seek 
union  restroint 


Two  area  millages  go  down  to  defeat 

Mrnomtfier  board  planis  Mranion  Sorth  ('.entral  tlutrict  itrrka 
on  wherr  lu  makr  ihr  ruu  tUmalitm*  lo  mre  itrogntmn 


— Line-drawings  should  be  used  more 
often  to  add  simple  color  to  a  page. 


Marinette 

eouneU 


Stink/dolf  hath  toy  lf%l 


dutmi«»al  denied 


Stress 


YoMC4»tafc  folianta.tfri  neoatbar 
and  tpurfa,  but  you  r«  yunna  pay 


To  change  to  a.m 


cc^  challenge 


Joe  D.  Smith,  Jr.,  publisher,  Alexan¬ 
dria  (La.)  Town  Talk,  disclosed  that  the 
newspaper  will  switch  its  weekday  edi¬ 
tions  from  an  evening  to  a  morning  pub¬ 
lication  schedule  on  June  1 .  A  study  com¬ 
missioned  by  the  Town  Talk  and  con¬ 
ducted  by  Belden  Associates  of  Dallas 
confirmed  a  favorable  climate  exists  for 
the  change.  It  was  noted  that  the  with¬ 
drawal  of  the  morning  newspapers  from 
Baton  Rouge,  New  Orleans,  and 
Beaumont,  Texas  from  the  Town  Talk 
market  areas  has  created  a  vacuum  in 
respect  to  reader  service. 


Syria,  Soviet  Union  cement  friendship 


10,000  to  20,000 
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“Fire  drill”  editions 
cover  Reagan  shooting 


Philadelphia  Bulletin  had  finished  its  early  edition  of  Tuesday’s  paper  which 
press  run  on  March  30  when  news  came  was  on  the  newsstands  by  8:30  P.M.  on 

over  the  wires  that  President  Reagan  had  March  30,  the  regular  Tuesday  edition, 

been  shot.  and  a  special  update  edition  distributed  in 

The  paper’s  management  found  five  downtown  Dallas  by  noon  Tuesday, 
pressmen  still  in  the  shower  and  was  able  The  Morning  News’  extra  was  its  first 
to  get  them  back  on  the  job  to  have  a  in  33  years.  The  paper  had  27,500  copies 

30,000  extra  edition  ready  for  street  sales  of  its  extra  on  the  stands  by  5  P.M.  central 

within  an  hour.  time,  4'/2  hours  after  it  received  news  of 

“By  3:38  P.M.  (EST)  we  had  the  press-  the  shooting.  The  edition  carried  a  % 
es  running  with  the  first  extra,’’  com-  point,  all  caps  headline  proclaiming, 

mented  B.  Dale  Davis,  vicepresident/  “President  Shot.”  A  deck  headline  in  72 

communications.  “Two  more  page  one  point,  caps  and  lower  case,  told  the  Dal- 
lifts  were  made  shortly  thereafter,  the  last  las  connection:  “Suspect  once  lived  in 
one  at  3:55  P.M.  carrying  the  picture  of  Highland  Park.” 

President  Reagan  being  shoved  into  his  The  extra  featured  a  lead  story  by 
car.”  Washington  bureau  chief  Carl  Leubsdoif 

Davis  said  the  run  for  the  extras  ended  and  a  backgrounder  on  alleged  assailant 
at  5: 17  P.M.  He  added  that  despite  a  tran-  John  Hinckley  Jr.  by  staffers  Steve  Blow 
sit  strike  in  Philadelphia,  “the  sale  to  and  Barry  Boesch. 
homebound  commuters  was  brisk.”  The  Morning  News  also  had  Washing- 

Two  local  television  stations  sent  over  ton  staffer  Janet  Battaile  traveling  with 
camera  crews  to  film  the  extras  rolling  off  Bush  on  his  Texas  speaking  tour  when 
the  presses.  word  came  of  the  assassination  attempt. 

“They  still  look  to  newspapers  as  the  Battaile  was  joined  on  a  refueling  stop  in 
place  where  news  comes  from,”  Davis  Austin  by  George  Keumpl  of  the  Austin 
said.  bureau,  and  the  two  flew  with  the 

He  remarked  Philadelphia’s  four  news-  Vicepresident  back  to  Washington, 
papers,  which  also  include  the  Phi-  A  later  profile  of  Hinckley  which  repor- 

ladelphia  Inquirer,  Philadelphia  Daily  ter  Allen  Pussey  wrote  from  information 
News  and  Philadelphia  Journal  normally  gathered  by  the  entire  Morning  News  re¬ 
produce  about  1.3  million  papers  daily  porting  staff  was  distributed  by  the  New 
butontheday  after  the  shooting  the  num-  York  Times  News  Service  and  the 
ber  jumped  to  1.6  million.  Associated  Press. 

Dallas  Morning  News  turned  out  four  Charlotte  News  stopped  its  presses  to 
editions  in  the  24  hours  following  the  replate  when  wire  services  moved  their 
assassination  attempt  on  the  President  in-  _ 

eluding  a  Monday  afternoon  extra,  an  1  HE  CHARLOITE  INEWS 


HAWKERS — Nancy  E.  Stephens,  news 
editor,  Raleigh  Register,  hawks  “Extras" 
in  the  streets  of  Beckley,  W.Va. 

bulletins  on  President  Reagan  being  shot. 

An  hour  and  15  minutes  later,  the 
presses  started  up  again  with  the  head¬ 
line,  “President  shot.” 

The  News  printed  an  extra  10,000 
copies  for  street  sales  and  turned  to  20 
volunteers  from  various  departments  to 
sell  the  special  edition.  Wearing  orange 
Charlotte  News  vendor  aprons,  the 
volunteers  stood  on  street  comers  down¬ 
town  to  hawk  the  papers. 

About  6,000  copies  of  the  extra  were 
sold. 

The  day  after  President  Reagan  was 
wounded,  the  News  ran  four  full  pages  of 
news  on  the  assassination  attempt  plus 
complete  coverage  of  North  Carolina’s 
loss  in  the  NCAA  championship  game. 

Detroit  Free  Press  editors  began  work¬ 
ing  on  coverage  of  the  assassination 
attempt  within  minutes  of  receiving  the 
first  bulletins  and  increased  the  paper  by 
four  pages. 

The  morning  paper’s  press  run  of  over 
745,000  copies  on  Tuesday,  March  31, 
was  its  largest  ever.  A  total  of  six  inside 
pages  had  been  cleared  for  news  and  side- 
bars  on  the  shooting. 

The  front  page  ran  a  full-color  photo¬ 
graph  of  the  shooting  which  was  taken 
(Continued  on  page  23) 
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Speakers  suggest  ways 
to  maintain  free  press 


The  press  has  a  responsibility  to  inform 
and  educate  the  people,  John  B.  Connally 
said  (April  3)  at  the  University  of  Texas. 

“We  never  understand  what’s  happen¬ 
ing  to  us,”  said  the  former  Texas  Gov¬ 
ernor,  former  U.S.  Secretary  of  Navy 
and  Secretary  of  Treasury,  placing  blame 
for  that  lack  of  understanding  on  a  press 
that  takes  the  attitude  that  “good  news  is 
no  news,  only  bad  news  is  news.” 

In  particular,  he  faulted  television  for 
concentrating  on  events  that  can  be  cap¬ 
suled  in  30  seconds,  to  the  exclusion  of 
complicated  stories  that  are  more  difficult 
to  handle.  He  said  polls  of  reporters  have 
shown  they  are  less  interested  in  econo¬ 
mics  than  any  other  subjects,  “yet  it  is  the 
most  fundamental  of  all.” 

Saying  that  networks  are  “not  God- 
given  enterprises”  and  that  reporters  are 
“human  beings,  not  super-people,”  Gov¬ 
ernor  Connally  said  he  had  known  repor¬ 
ters  all  his  life  and  had  formed  an  affec¬ 
tion  for  many  of  them.  But  he  cautioned 
that  they  should  not  assume  the  part  of  an 
elitist  group  of  “pristine  purity.” 

Governor  Connally  cited  the  energy 
crisis  and  collapse  of  the  intemation^ 
monetary  system  as  momentous  develop¬ 
ments  in  which  many  reporters  had  no 
early  understanding  of  what  was  hap¬ 
pening. 

Governor  Connally  said  much  of  the 
press  takes  the  attitude  that  it  does  not 
have  a  responsibility  to  protect  the  U.S. 
economic  system,  yet  economic  freedom 
is  essential  to  personal  freedom  and  press 
freedom. 

Governor  Connally  emphasized  that 
the  U.S.  press  will  remain  free  only  as 
long  as  it  remains  responsible  and  has  the 
continued  faith  of  the  American  people.  It 
will  not  survive  if  the  people  do  not  be¬ 
lieve  they  are  being  told  the  truth. 

As  keynote  speaker  of  a  symposium  on 
the  topic  “Free  Press:  Free  and  Re¬ 
sponsible?”  he  began  a  day-long  program 
that  included  panel  discussion  on  the 
questions: 

— “Can  the  First  Amendment  Survive 
a  Free  Press?” 

— “How  Responsible  Can  a  Free  Com¬ 
petitive  Press  Be? 

The  symposium  of  almost  1,000  was 
welcomed  by  Dr.  William  S.  Livingston, 
UT  Austin  vicepresident  and  dean  of 
graduate  studies,  and  Edward  Weldon, 
Deputy  Archivist  of  the  United  States. 
Harry  Middleton,  director  of  the  Lyndon 
Baines  Johnson  Library/Museum,  pres¬ 
ided  at  the  opening  session. 

Symposium  sponsors  were  the  LBJ 
Library  and  the  University  of  Texas  at 
Austin. 
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Healthy  free  press 

No  one  can  upgrade  the  press  but  the 
press  itself,  for  it’s  “the  only  game  in 
town,”  a  Federal  judge  declared. 

Judge  Thomas  Gee  of  the  U.S.  Court  of 
Appeals  for  the  Fifth  Circuit  said  in  his 
opinion  the  guarantee  of  a  free  press  as 
contained  in  the  First  Amendment  to  the 
Constitution  is  in  “awfully  good  health.” 
The  only  danger  to  that  freedom,  he  said, 
would  come  from  “excesses — ^but  not 
much  from  that.” 

He  predicted  the  First  Amendment  will" 
continue  to  exist  and  “we  (the  courts)  will 
see  that  it  does.” 

Although  Judge  Gee  afirmed  the  health 
and  future  of  the  first  Amendment  grant¬ 
ing  press  freedom,  he  emphasized  he  did 
not  believe  the  press  could  be  absolutely 
free  from  restraint .  ’  ’ 

Two  syndicated  columnists — Joseph 
Kraft  and  Marianne  Means — agreed  with 
Judge  Gee’s  position  that  the  press  can¬ 
not  expect  absolute  freedom  in  all  cases. 

Means  also  said  the  press  was  not  a 
monolith — its  members  disagree  among 
themselves.  She  said  the  press  can  be 
intimidated  and  that  recourse  can  be 
taken  against  it,  adding  that  the  “courts 
have  nibbled  away  at  our  rights.” 

In  noting  the  environment  in  which  the 
press  works,  she  pointed  out  that  “our 
sources  are  not  perfect,  governments 
lie.” 

Straight  news 

Harrison  Salisbury,  a  syndicated  col¬ 
umnist  who  formerly  was  a  New  York 
Times  correspondent  in  Moscow,  said 
one  way  the  press  can  be  improved  is 
through  responsible  criticism  from  the 
public.  The  American  press  must  leam  to 
put  up  with  a  “difficult,  ubiquitous  and 
cantankerous-  public .  ’  ’ 

Salisbury  said  it  is  the  responsibility  of 
the  press  to  bring  attention  to  the  major 
problems  of  the  world  but  not  to  urge 
specific  programs — “except  editorial¬ 
ly” — to  deal  with  them.  The  introduction 
of  “op-ed”  pages  in  newspapers,  where 
opinions  may  differ  from  those  of  editors 
and  columnists,  has  been  working  “up  to 
a  point”  foi;.  readers  who  feel  uncomfort¬ 
able  with  a  paper’s  editorial  stance. 

Some  panelists  at  the  morning  session 
of  the  conference  expressed  reservations 
about  the  job  the  press  is  doing. 

Douglass  Cater,  trustee  for  the  Aspen 
Institute  for  Humanistic  Studies,  said  he 
did  not  see  the  press  getting  “better  and 
better.”  He  claimed  there  is  not  a  “sys¬ 
tematic  informing  of  public  opinion”  by 
the  press  and  that  today’s  network  news 
is  not  better  than  it  was  10  years  ago. 


Archibald  Cox,  Harvard  law  professor, 
although  expressing  the  belief  that  im¬ 
provements  in  the  press  should  not  come 
from  the  government,  said  he  worried  ab¬ 
out  how  the  press  would  use  absolute 
privilege. 

He  said  he  was  a  conservative  about 
televising  trials  unless  juries  were  seques¬ 
tered.  He  also  expressed  concern  about 
the  effect  of  courtroom  television  on  the 
“actors”  in  the  case. 

Commenting  on  the  rights  of  access  to 
the  television  networks,  Cox  said  he  sus¬ 
pects  the  law  will  not  condone  indefinite¬ 
ly  complete  editorial  license  unless  new 
technological  developments  enormously 
diversify  the  channels  of  public  informa¬ 
tion. 

Seek  guarantees 

Edward  Barrett,  law  professor  at  the 
University  of  California,  Davis,  said  he 
found  it  ironical  that  the  established 
press — “one  of  the  most  powerful  institu¬ 
tions  in  modem  society  and  well  able  to 
fight  it’s  own  battle  in  the  political  are¬ 
nas — has  an  apparently  insatiable  appe¬ 
tite  for  constitutional  guarantees.” 

Claiming  the  press  has  long  won  the 
most  important  constitutional  battles, 
“the  press  wants  more,”  Barrett  said. 

“The  danger,  of  course,  is  that  creation 
of  such  a  constitutionally  privileged  posi¬ 
tion  for  the  press  will  make  almost  irres¬ 
istible  the  pressure  for  government  con¬ 
trols  to  insure  that  the  press  acts  fairly  in 
its  role  as  tmstee  for  the  public,”  Barrett 
said.  “The  electronic  media  have  paid  the 
price  of  governmental  controls  in  return 
for  exclusive  privileges  to  use  the  na¬ 
tion’s  airwaves.  The  print  media  may  be 
next — and  if  it  is,  the  First  Amendment  as 
we  know  it  will  not  have  survived.” 

Competition 

Competiton,  the  idea  of  “real  competi¬ 
tion,”  may  be  the  remedy  for  problems  of 
a  free  and  responsible  press,  Jody  Powell 
suggested. 

Powell  said  the  easiest  cop-out  in  such 
a  discussion  and  one  often  heard  is: 

“We  are  at  the  mercy  of  everybody 
else;  therefore  our  transgressions  really 
perhaps  are  not  so  important.” 

The  press  secretary  to  former  Presi¬ 
dent  Jimmy  Carter  said  that  stimulating 
constructive  competition  could  be  based 
on  two  facts:  that  the  First  Amendment 
on  the  whole  is  in  pretty  good  shape  and 
that  “the  Fourth  Estate  is  not  a  quaking 
David  facing,  day-in-day-out,  the  threat 
of  imminent  extinction  by  some  Goliath 
in  the  White  House  or  in  the  government 
or  somewhere  else.” 

The  sort  of  competition  Powell  advo¬ 
cated  would  make  newsworthy  the 
reasons  behind  an  error  in  a  major  news¬ 
paper.  A  flawed  television  broadcast 
might  be  the  focus  of  another  network’s 
investigation,  or  a  “dishonest  and  maybe 
even  a  little  bit  touched”  columnist  could 
become  the  subject  of  public  discussion. 
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Murdoch  explains  bargain 
he  got  with  London  Times 


By  Peter  Samuel 
Independent  News  Alliance 

Rupert  Murdoch,  the  Australian  news¬ 
paper  tycoon  who  built  an  empire  of 
splashy,  mass-circulation  tabloids  in  Syd¬ 
ney,  London  and  New  York,  has  stunned 
the  world  with  his  recent  purchase  of  the 
Times  of  London. 

In  the  first  lengthy  interview  he  has 
granted  since  the  Times  takeover,  Mur¬ 
doch  reveals  details  of  the  purchase  and 
discusses  his  plans  for  this  most  famous 
of  newspapers. 

Although  the  Times  loses  money  every 
day  it  publishes,  Murdoch  says  he  could 
shut  it  down  tomorrow  and  still  make 
money  on  the  deal.  Included  in  the  purch¬ 
ase  is  the  Sunday  Times,  Times  Literary 
Supplement,  and  an  educational  publica¬ 
tion. 

Murdoch  also  discusses,  in  blunt 
words,  the  tabloid  war  in  New  York,  the 
new  “yellow  journalism”  on  television, 
his  own  standing  in  New  York  society, 
his  views  on  cable  tv,  and  the  old 
“liberals.” 

Asked  about  the  left-wing  columns  in 
his  own  publication,  the  Village  Voice,  he 
replied,  “Nobody  reads  that  stuff.” 

Following  is  a  verbatim  transcript  of 
the  interview,  conducted  in  his  office  at 
the  New  York  Post: 

PS:  Congratulations  on  the  takeover  of 
the  London  Times.  You  must  feel  proud 
to  be  the  owner  of  this  great  British  in¬ 
stitution. 

Murdoch:  Thank  you.  Yes  I’m  proud,  I 
suppose.  I’m  not  sure  that  I  go  very  much 
for  the  line  that  it  is  an  institution.  Let’s 
just  say  it  will  be  a  big  challenge. 

PS:  You  own  it,  but  how  much  do  you 
control  it?  If  we  take  the  articles  of  edito¬ 
rial  independence  literally,  you  have  very 
little  control  over  its  operations.  Every¬ 
thing  seems  to  be  arranged  to  be  decided 
by  the  independent  directors.  What  con¬ 
trol  do  you  have? 

Murdoch:  I  can  choose  the  editor;  that 
is  pretty  important.  There  are  people  who 
can  veto  my  choice,  but  that  eventuality 
is  highly  unlikely  if  I  go  about  it  in  a 
sensible  manner. 

PS:  But  it  seems  unusual  to  have  re¬ 
sponsibility  for  all  these  losses  and  for 
turning  it  around  financially  without  hav¬ 
ing  more  control  over  its  staff  and  edito¬ 
rial  policies. 

Murdoch:  Control  is  a  very  strong 

(Peter  Samuel  is  New  York  correspon¬ 
dent  for  Australian  Consolidated  Press,  a 
publishing  and  broadcasting  chain  that 
competes  against  Rupert  Murdoch’s  pub¬ 
lications  and  radio-tv  stations  in  Au¬ 
stralia.) 


Rupert  Murdoch 

word.  I  expect  to  have  sufficient  influ¬ 
ence  over  the  broad  strategy  of  the  paper 
without  needing  to  interfere  directly  or 
personally. 

PS:  It  wasn’t  the  prestige  of  owning  the 
Times  that  got  you  in,  was  it?  It  is  making 
huge  losses.  Can  you  make  it  profitable? 

Murdoch:  The  Times  is  a  very  good 
investment  for  us.  We  paid  less  than  half 
the  book  value  of  its  tangible  assets,  so 
we  can  always  close  it  down  and  still  be 
ahead.  Not  that  we  have  any  intention  of 
doing  that.  It  can  be  made  into  a  profit¬ 
able  operation. 

PS:  How? 

Murdoch:  By  making  the  paper  in¬ 
teresting  again  and  by  getting  some  good 
writing  back  into  it.  By  doing  the  kinds  of 
things  that  the  Sunday  Times  has  been 
doing.  It  needs  to  be  much  more  appeal¬ 
ing  to  young  readers.  It  must  be  main¬ 
tained  and  improve  as  a  serious  journal. 

PS:  How  much  time  do  you  expect  it  to 
take  to  get  it  ouf  of  the  red? 

Murdoch:  A  year  or  two  for  the  com¬ 
pany  and  three  to  five  years  for  the  Times 
itself. 

PS:  You  told  a  reporter  a  year  and  a 
quarter  ago  that  you  had  no  intention  of 
buying  any  more  British  newspapers,  and 
now  you  have  bought  the  Times.  You  did 
not  plan  to  do  this? 

Murdoch:  No,  certainly  not.  I  did  not 
think  about  it  at  all  until  Thomson 
announced  it  was  for  sale  and  even  then  I 
did  not  think  seriously  about  it  for  several 
weeks. 

I  was  too  absorbed  by  other  matters  to 
give  it  much  thought.  Then  slowly  it 
dawned  on  me  that  we  could  have  it  easily 
if  we  wanted  it.  None  of  the  bidders  were 
either  capable  of  doing  the  job  or  accept¬ 
able  in  these  special  circumstances. 


That’s  why  I  ignored  the  sales  propagan¬ 
da  about  bidding  and  price. 

So  we  made  a  bid  of  one  million  pounds 
just  to  get  our  foot  in  the  door.  Then  we 
valued  the  land  and  buildings  at  12  million 
pounds  and  so  raised  our  bid  to  10  million 
pounds.  Finally  we  added  two  million 
pounds  for  a  warranty  that  the  audited  net 
assets  would  be  worth  more  than  18  mil¬ 
lion  pounds  plus  the  land  and  buildings. 

PS:  The  undertakings  of  editorial  inde¬ 
pendence  and  the  delegation  of  control  to 
independent  directors,  were  these  drag¬ 
ged  out  of  you  in  the  negotiations? 

Murdoch:  No,  we  offered  them.  It  was 
ony  a  continuation  of  the  arrangements 
that  already  existed. 

PS:  How  did  you  finance  the  deal,  by 
borrowing? 

Murdoch:  Cash.  We  had  no  need  to 
borrow. 

PS:  Will  the  Times  be  integrated  into 
your  other  papers?  For  example,  will  the 
Australian  (a  Murdoch-owned  national 
daily)  get  the  London  Times  news  service 
exclusively  in  the  future? 

Murdoch:  We  will  honor  all  existing 
contracts  the  Times  has.  Australian 
Associated  Press  gets  the  Times  service 
at  the  moment  and  the  Age  (Melbourne) 
takes  the  Sunday  Times,  but  on  the  ex¬ 
piry  of  these  contracts  they  will  go  to  the 
Australian. 

PS:  Turning  to  the  situation  here  in 
America,  it  has  been  said  that  the  big 
profits  of  the  Star  (the  national  tabloid) 
are  just  about  covering  the  high  losses  of 
the  New  York  Post? 

Murdoch:  Yes,  roughly.  We  also  own 
the  Village  Voice,  New  York  Magazine 
and  the  San  Antonio  papers,  and  they  are 
all  profitable.  We  are  involved  in  a  classic 
newspaper  war  here  in  New  York  with 
the  Post.  We  are  winning  it,  but  it  is  going 
to  take  a  long  time.  If  we  keep  going  the 
way  we  are  and  our  opposition  (the  Daily 
News)  keep  going  the  way  they  are,  we 
will  bleed  them  to  death  within  five  years. 

PS:  How  much  are  you  losing  on  the 
Post  at  the  moment? 

Murdoch:  The  figure  which  has  been 
bruited  around,  which  is  not  all  that  in¬ 
accurate,  is  $10  million.  A  fair  sum. 

PS:  But  are  you  making  any  money 
overall  on  your  American  operations? 

Murdoch:  Yes,  before  interest  charges. 

PS:  But  can  you  hang  on  to  the  Post 
with  these  huge  losses? 

Murdoch:  We  can  go  on  indefinitely 
carrying  the  losses  on  the  Post. 

PS:  Can  you  tell  us  anything  about 
other  plans  in  America,  which  is  the  ob¬ 
vious  place  for  further  moves  by  you? 
You  are  so  big  in  Australia  and  Britain 
you  are  in  danger  of  raising  monopoly 
objections. 

Murdoch:  I  cannot  tell  you  our  plans, 
but  we  have  things  in  mind. 

PS:  What  about  cable,  the  new  electro¬ 
nic  technologies? 

Murdoch:  I  may  be  wrong,  but  I  am  not 
(Continued  on  next  page) 
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(Continued  from  page  12) 
interested  in  cable.  I  think  the  interesting 
side  is  the  software.  You  no  longer  need  a 
cable  because  you  can  go  by  satellite  into 
the  home.  The  way  to  make  money  is  to 
get  a  cable  franchise  and  to  sell  it  quickly. 

I  don’t  see  any  fun  in  just  wiring  up  a  lot  of 
homes.  Life  is  too  short  to  be  bothered 
with  that. 

It  is  using  the  cable  to  communicate 
that  is  interesting.  I  think  in  Australia 
Telecom  will  end  up  owning  the  cable  and 
it  will  be  done  with  fibre  optics  with  170  to 
200  separate  lines,  the  theory  being  it  can 
be  used  for  shopping,  banking,  home 
security  alarms,  ordinary  television  or 
whatever.  I  think  that  is  several  years 
away. 

Before  we  get  to  that  we  may  get  satel¬ 
lite  tv  direct  to  the  home  much,  much 
more  cheaply  than  cable.  Eventually  it 
will  be  able  to  offer  just  as  much  choice. 
Whether  you  get  one-way  “interactive” 
communications  via  satellite,  I  don’t 
know.  I  am  not  certain  about  the  two-way 
system. 

In  America,  we  are  talking  about  bank¬ 
ing  by  cable,  transferring  money  by 
cable.  That  is  very  close.  I  don’t  know 
whether  it  is  worth  spending  billions  of 
dollars  in  capital  just  to  provide  two-way 
communications  and  specialty  programs. 
Maybe  it  is,  but,  remember,  cable  was 
bom  out  of  the  need  to  provide  a  better 
signal  for  ordinary  commercial  televi¬ 
sion.  There  is  no  such  demand  in  Britain 
or  Australia  with  the  650-line  screen. 

PS:  Some  people  say  the  greatest  pro¬ 
fits  may  be  in  electronic  classified  ads. 

Murdoch:  Absolutely.  Once  you  get 
comparative  shopping  information  on 
your  tv  screen,  that  is,  retail  and  classi¬ 
fied  advertising,  there  is  no  limit  to  the 
damage  it  will  do  to  newspapers,  espe¬ 
cially  in  this  country  (America),  where 
the  newspapers  are  so  dull.  Most  of  their 
circulation  can  be  attributed  to  their 
advertising.  If  you  don’t  have  to  buy  the 
Wednesday  morning  newspaper  to  see 
the  food  ads,  there  will  be  an  enormous 
drop-off  in  the  circulation  of  daily  news¬ 
papers  here.  But  there  is  no  evidence  yet 
of  any  public  demand  for  this.  Only  the 
technical  possibility. 

PS:  To  the  extent  that  is  true,  you  with 
your  lesser  reliance  on  advertisements, 
are  in  a  relatively  stronger  situation  than 
most  of  the  other  American  papers. 

Murdoch:  In  that  sense,  yes.  But  who 
knows  how  far  this  will  get?  I  can’t  see  a 
housewife  staying  at  home  and  dialing  up 
her  week’s  shopping  .  .  .  there  is  no 
limit  to  what  we  can  do.  The  question  is: 
What  is  going  to  have  commercial  ap¬ 
plication? 

PS:  Do  you  have  this  under  study? 

Murdoch:  I  have  spasms  of  interest.  All 
sorts  of  people  come  in  trying  to  sell  me 
systems  and  1  take  the  safe  way  out  and 
say  “To  hell  with  it,  let  someone  else 
pioneer  this  one.”  If  it  all  happens,  then  I 
am  still  right  in  saying  the  future  is  with 
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the  software. 

If  you  are  going  to  use  the  electronic 
systems  to  print  news,  then  it  will  be  your 
data  bank  which  matters,  and  that  is  ex¬ 
actly  where  one  can  see  enormous  ap¬ 
plication  in  having  papers  like  the  Times 
and  the  Australian,  with  correspondents 
all  over  the  world. 

In  tv  you  have  a  problem  of  where  in¬ 
formation  ends  and  entertainment  begins. 
How  important  is  the  entertainment  qual¬ 
ity  of  a  news  program?  You  have  a  move 
toward  more  and  more  documentary- 
type  tv. 

Take  “60  Minutes”  in  this  country, 
which  is  the  modern-day  equivalent  of 
yellow  journalism.  It  is  ruthless,  inaccu¬ 
rate,  unfair,  rough,  brilliant.  These  kinds 
of  tv  programs  are  the  yellow  journalism 
of  the  80’ s.  But  they  are  enormously 
popular. 

PS:  Speaking  of  yellow  journalism  you 
are  pictured  here  in  America  as  the  man 
attempting  to  revive  terrible  yellow  jour¬ 
nalism. 

Murdoch:  I  think  that  is  a  great  exag¬ 
geration. 

PS:  You  have  a  terrible  image  here 
among  the  professional  classes 
anyway  .  .  .forexample,  the  New  York 
Times  people  have  called  you  all  kinds  of 
names — mean,  violent  journalism. 

Murdoch:  Well,  that  was  said  by  one 
person.  But  we  have  had  our  clashes  and 
the  other  newspapers  thought  the  way  to 
see  me  out  of  here  was  to  bad  mouth  me. 
And  to  some  extent  it  has  been  a  success¬ 
ful  commercial  campaign.  Certainly  we 
have  introduced  a  different  style  of  jour¬ 
nalism  which  they  do  not  understand. 
They  pioneered  it  years  ago,  but  they  for¬ 
got  it  and  became  very  dull  as  they  be¬ 
came  monopolies.  That’s  OK,  we’ll  live 
that  down.  I  don’t  think  I’ve  got  a  bad 
name  with  the  ordinary  bloke.  Far  from 
it. 

PS:  The  way  some  Americans  talk. 
New  York  was  a  lovely,  peaceful,  loving 
place  until  you  arrived  and  introduced  all 
this  decadence  and  violence  with  your 
rag. 

Murdoch:  These  are  the  people  who 
think  that  if  there  are  10  murders  in  one 
day  you  should  not  report  it.  Our  journal¬ 
ism  on  the  Post  is  not  nearly  as  violent  as 
the  old  Daily  News  and  Daily  Mirror  were 
10  years  ago.  They  had  dead  bodies  on  the 
front  page  every  day.  In  New  York  in  the 
Post  we’ve  only  had  two  in  four  years. 
Lennon  and  the  Godfather.  The  latter 
was  a  fabulous  picture.  We  had  the  old 
rascal  dead  on  the  floor  of  the  spaghetti 
shop  with  his  cigar  still  in  his  mouth.  No 
one  complained  about  that. 

The  other  was  John  Lennon,  which  be¬ 
came  controversial.  There  was  enormous 
hypocrisy  about  Lennon’s  death.  Walter 
Cronkite  going  on  television  and  saying 
what  a  man  of  true  intellect  he  was  be¬ 
cause  he’d  been  up  a  mountain  in  India 
with  a  guru! 

We  got  this  name  for  sensationalism 


over  the  way  we  handled  the  Son  of  Sam 
murderer.  That  was  the  greatest  non¬ 
sense  I  ever  heard.  Our  rivals,  the  Daily 
News,  were  writing  about  that  for  three 
months  before  we  got  onto  it.  We  only  got 
it  when  whole  areas  of  Queens  were  in 
fear  of  this  madman  going  around 
murdering  people  and  taunting  the  police, 
when  people  were  staying  home  in  large 
numbers  because  they  were  frightened. 
He  was  caught. 

It  was  fair  journalism  to  write  about  it 
sensationally.  It  was  sensational.  The 
accusation  was  made  that  we  encouraged 
him.  It  was  nonsense.  Our  rivals  had  been 
on  the  story  for  three  months  before  our 
editors  woke  up. 

These  criticisms  are  really  a  counterat¬ 
tack  from  the  powerless  left-wing  fringe 
still  in  New  York  City.  The  old  Post  was 
in  the  liberal  Jewish  pattern,  very  leftist, 
anti-NATO,  even  Stalinist  at  one  stage. 

When  we  came  out  for  Reagan  we  ex¬ 
pected  a  firestorm.  In  fact,  the  letters  be¬ 
gan  running  very  strongly,  first  50-50  for 
and  against,  then  within  a  week  they  were 
running  3  to  1  in  our  favor.  It  was  then  I 
knew  there  was  something  on.  It  was  not 
such  a  brave  thing  to  do  after  all. 

We  came  out  for  Ed  Koch  (now  mayor 
of  New  York)  when  he  had  no  following 
at  all  in  the  opinion  polls  because  we  like 
his  policies. 

PS:  And  he  is  a  likeable  man  too,  isn’t 
he — he  is  such  a  fun  politician. 

Murdoch:  Yes.  We  supported  him  in  an 
editorial  on  Page  1,  and  they  had  never 
seen  that  done  before.  It  was  London 
tabloid  treatment,  but  it  was  a  carefully 
reasoned  piece.  It  was  done  on  a  dull 
Friday.  That  is  the  way  to  make  papers 
interesting.  It  did  give  him  a  big  lift  at  a 
critical  time,  but  it  did  not  elect  him,  not 
by  a  long  way.  But  he  won. 

All  his  opponents  cried:  How  terrible, 
it  was  done  by  the  Post  and  an  Australian. 
They  said  we  were  biased.  If  you  go  back 
through  the  coverage  it  isn’t  true.  Mario 
Cuomo,  Koch’s  rival,  got  more  coverage. 
He  got  more  friendly  photographs  and 
more  stories  than  Ed.  There  is  always 
resentment  of  success. 

PS:  Is  it  the  outsider  in  you  that  gener¬ 
ates  resentment? 

Murdoch:  I  don’t  know.  It  does  not  pay 
to  back  the  winner  in  this  business.  To  the 
people  who  lose  you  become  a  bogey¬ 
man.  And  most  people  who  win  don’t  like 
to  feel  that  they  didn’t  do  it  all  on  their 
own. 

PS:  I  am  still  interested  in  why  you 
cannot  get  the  advertisements  here  in 
New  York  that  your  circulation  would 
seem  to  warrant.  It  is  said  first,  that  when 
you  first  came  here,  you  knocked  back 
establishment  figures  seeking  funds  for 
charity  and  for  foundations  and  so  got 
them  offside.  Second,  that  the  Post  is  too 
downmarket  to  make  it  worth  their  while 
putting  ads  in  your  paper. 

Murdoch:  I  have  never  heard  that  be- 
(Continued  on  page  18) 
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N.Y.  News  runs  incentive 
for  Pius  iinage  advertisers 


The  New  York  News  this  week 
announced  an  aggressive  new  incentive 
program  which  will  give  retail  advertisers 
a  50%  break  on  Sunday  advertising  if  the 
advertiser  has  exceeded  1980  daily  and 
Sunday  spending  levels  by  at  least  10%  in 
a  specified  period. 

The  News  has  scheduled  four,  two- 
month  periods  during  which  advertisers 
will  be  encouraged  to  up  their  1980  ad 
budgets  to  qualify  for  the  discount.  The 
periods,  which  have  been  adjusted  to  re¬ 
flect  comparable  periods  in  1980,  are 
May/June;  July/August;  September/ 
October;  and  November/December. 

The  program  is  a  simplified  version  of  a 
similar  discount  plan  run  by  the  News’ 
sister  publication,  the  Chicago  Tribune, 
several  years  ago.  News  advertising 
director  Arthur  Wible  dubbed  that  prog¬ 
ram  “highly  successful.” 

Wible  explained  that  any  advertiser 
which  invests  at  least  1 10%  of  what  was 
invested  in  both  the  Daily  and  Sunday 
News  last  year  will  qualify  for  the  50% 
discount  on  excess  Sunday  advertising. 

Wible  said  the  incentive  program  was 
designed  with  four  specific  goals  in  mind. 
Explaining  that  the  retail  business  is  cur¬ 
rently  “kind  of  soft,”  Wible  said  the 
News  hopes  retailers  will  view  the  prog¬ 
ram  as  an  incentive  to  keep  the  bulk  of 
their  advertising  in  the  News.  He  said  the 
program  aims  “to  do  a  number  on  the 
competitive  media”  by  offering  News 
advertising  to  regular  advertisers  at  “a 
very  nice  rate.”  A  third  goal  is  to  usher 
regular  advertisers  into  sections  of  the 
Sunday  News  which  they  have  not  tradi¬ 
tionally  used,  such  as  the  magazine  and 
the  television  guide. 

The  fourth  goal  cited  by  Wible  is  to 
“shake  up  some  of  our  newspaper  com¬ 
petitors.” 

The  News,  according  to  Wible,  showed 
an  increase  in  full-run  business  of  4.5%  in 
the  first  two  months  of  1981.  Part  run 
linage  was  down  12%,  partly  due  to  the 
elimination  of  several  small  zones.  For 
the  first  two  months,  business  was  down 
3%  from  last  year’s  levels. 

Tonight,  the  News  afternoon  product, 
continues  to  exceed  advertising  projec¬ 
tions  despite  the  elimination  of  special 
discounts  at  the  end  of  March.  Wible  said 
the  Manhattan  section,  the  main  attrac¬ 
tion  in  the  afternoon  paper,  was  running 
10%  to  15%  ahead  of  projections  after  the 
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discount  programs  which  launched  the 
paper  were  discontinued. 

Competition  is  strong 

Meantime,  the  New  York  Post  is  re¬ 
porting  gains  in  both  circulation  and 
advertising.  According  to  national  adver¬ 
tising  manager  Lionel  Saturn,  the  Post’s 
full-run  linage  in  the  January-February 
period  jumped  significantly  enough  to  in¬ 
crease  the  Post’s  share  of  the  New  York 
newspaper  advertising  market.  He  speci¬ 
fically  cited  a  19.4%  increase  in  auto  lin¬ 
age  over  the  period,  and  he  disclosed  that 
the  newspaper  has  picked  up  several  new 
advertisers  which  had  not  formerly  used 
the  newspaper.  However,  he  declined  to 
name  the  new  advertisers. 

The  Post  also  appears  to  be  making 
significant  inroads  in  circulation.  The 


A  24.3%  surge  in  national  advertising 
contributed  heavily  to  a  1 2. 1%  increase  in 
advertising  investments  in  daily  news¬ 
papers  posted  by  the  Newspaper  Adver¬ 
tising  Bureau  for  the  month  of  February. 

Despite  the  fact  that  there  was  one  less 
day  (a  Friday)  in  February  1981  than  in 
the  same  month  last  year,  retail  advertis¬ 
ing  revenues  in  daily  newspapers  rose 
11.9%  while  classified  gained  5.8%. 

The  NAB  says  the  first  two  months  of 
1981  brought  $2.4  billion  in  advertising 
revenues  to  daily  newspapers,  marking 
an  increase  of  11.5%.  In  that  period, 
national  was  up  19.5%  to  $414  million; 
retail  rose  12.7%  to  $1,235  billion;  and 
classified  posted  a  5.8%  gain  to  $729  mil¬ 
lion. 

The  bureau’s  newspaper  advertising 
rate  index  increased  10.7%  in  January 
and  11.1%  in  February,  an  average  in¬ 
crease  of  10.9%  over  the  two-month 
period. 

Within  the  national  component,  bureau 
executives  are  hard  pressed  to  find  a 
down  category.  According  to  Mac  Mor¬ 
ris,  the  NAB’s  vicepresident  for  national 
sales,  automotive,  which  posted  a  10.2% 
gain,  was  a  particularly  strong  performer 


newspaper’s  September  ABC  publisher’s 
statement  stated  a  circulation  of  639,000. 
A  December  interim  statement  put  cir¬ 
culation  at  734,000,  although  the  Post’s 
logotype  still  states  circulation  at 
725,000. 

Saturn  is  clearly  enthusiastic  about  the 
Post’s  progress.  “The  winds  of  change 
are  hitting  media  city,”  he  exclaims,  “the 
advertisers  are  becoming  more  attuned  to 
the  Post.” 

Tribune  Co.  completes 
cable  tv  acquisition 

The  Tribune  Company,  parent  of  the 
Chicago  Tribune,  has  completed  its  ac¬ 
quisition  of  Douglas  Communications 
Corp.,  which  operates  cable  systems  in 
New  York,  Maryland,  Tennessee,  and 
Louisiana. 

The  Douglas  systems  will  be  merged 
with  Tribune  Cable  Co.,  Inc.,  a  new  sub¬ 
sidiary  which  manages  all  of  the  com¬ 
pany’s  cable  properties.  The  Tribune 
Company  also  owns  systems  in  New 
Mexico,  California,  and  Michigan. 


in  February  with  the  three  major  auto 
makers  running  aggressive  rebate  promo¬ 
tions.  Morris  believes  that  activity  will 
also  be  reflected  in  March,  since  the  re¬ 
bate  programs  which  boosted  the  last  two 
weeks  of  February  were  carried  through 
the  next  four  weeks.  He  reports  that  the 
jump  in  automotive  represents  “a  real 
gain  in  lines”  since  the  category  was  stilt 
on  a  t9-month  upswing  in  February, 
1980. 

The  general  component  of  national 
soared  27.1%  in  February,  largely  due  to 
aggressive  advertising  on  the  part  of 
cigarette  makers,  airlines,  food  produc¬ 
ers  and  issue-minded  corporations, 
according  to  Morris. 

The  strong  performance  in  national, 
Morris  believes,  is  indicative  of  efforts 
made  by  the  newspaper  business  to  make 
national  advertising  an  easier  and  more 
cost-effecitve  buy.  Says  an  exuberant 
Morris,  “We’re  hot  —  we’ve  been  hot  in 
national  for  the  two  years  and  three 
months  since  we  introduced  Newsplan. 
Newsplan’s  performance  is  continuing  to 
improve  every  month.” 

The  bureau  bases  its  estimates  on 
Media  Records  data  from  64  index  cities 
plus  internal  data. 
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National  advertising  leads 
12.1%  gain  in  February 


Ad  scene 


By  Dan  Lionel 


LA.  Times  case  ruling  may  affect  co-op 


Amid  unconfirmed  reports  that  the 
agreement  by  the  Los  Angeles  Times  will 
limit  its  retail  discount  schedule  to  a  max¬ 
imum  of  10%  as  a  result  of  the  long  drawn 
out  FTC  hassle,  many  retailers  are  con¬ 
cerned  about  the  implications  of  the  pre- 
cedent-setting  case  on  cooperative  adver¬ 
tising  practices. 

With  the  margin  of  saving  achieved  by 
vendors  limited  to  10%  below  the  retail 
open  rates  by  even  the  largest  retailers, 
manufacturers  may  be  expected  to  move 
towards  agency  placement  of  co-op 
in  newspapers,  according  to  Edward  C. 
Crimmins,  president  of  Ed  Crimmins  & 
Co.,  co-op  advertising  consultants. 

“There  has  long  been  a  struggle  be¬ 
tween  vendor  and  retailer  over  control  of 
placement  of  co-op.  Newspapers  have 
succeeded  in  having  co-op  placed  by  re¬ 
tailers  and  paid  for  in  part  by  manufactur¬ 
ers  because  the  retailer  could  buy  space 
so  much  less  expensively  than  the  manu¬ 
facturer.” 

“But  now,”  Crimmins  continues,  “if 
the  savings  are  shaved  as  indicated,  ven¬ 
dors  could  be  thinking  of  buying  news¬ 
paper  space  for  co-op  as  they  do  with 
broadcast  and  magazines  —  via  the  many 
specialized  ad  agencies.  In  the  latter 
media,  the  vendor  can  earn  a  better  rate 
than  the  retailer.” 

As  an  example,  Crimmins  said  a  Mar¬ 
shall  Field  ad  in  the  Chicago  edition  of 
Time  magazine  would  cost  considerably 
more  if  bought  by  Marshall  Field  than  if 
bought  by  a  vendor  who  bought  all  80 
editions  of  Time  and  slipped  in  individual 
store  logos.  A  further  major  saving  to  the 
vendor  would  be  the  production  cost  of 
$5 ,000  to  $  10,000  for  a  four-color  ad  when 
used  in  all  80  editions  rather  than  in  a 
single  edition  for  a  single  advertiser. 

Crimmins,  author  of  the  book  A  Man¬ 
agement  Guide  to  Co-op  Advertising,  is  a 
former  vicepresident  of  the  Advertising 
Checking  Bureau  in  charge  of  the  coop¬ 
erative  auditing  division.  He  doesn’t 
think  the  proposed  retail  discount  lid  will 
quickly  change  the  co-op  advertising  pat¬ 
terns  of  major  newspaper  retail  adver¬ 
tisers. 

“Remember,”  he  says,  “the  big  stores 
actually  make  money  on  co-op  placed  in 
newspapers  with  their  ‘vendor  rates,’ 
which  represent  a  mark-up  of  30%  to  50% 

Landon  names  new 
sales  manager 

Frederick  “Chip”  Andrews  has  been 
named  territory  sales  manager  of  Landon 
Associates,  Inc.  for  the  Albany- 
Syracuse,  New  York  territory.  Andrews 
moves  to  his  new  sales  position  from  the 
Hudson  (N.Y.)  Register-Star. 
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for  ‘production  charges’  over  their  news¬ 
paper  contract  rate  with  the  vendor’s  full 
knowledge.  These  stores  are  not  about  to 
give  this  up,”  he  adds. 

As  for  the  smaller  advertisers  whose 
contract  discounts  will  likely  range  well 
below  the  maximum  of  10%,  Crimmins 
.believes  that  direct  vendor  placement  via 
the  specialized  co-op  agencies  will  be 
likely. 

“There  are  a  number  of  reasons  why 
vendors  would  like  more  control  over  co¬ 
op  placement  by  retailers  than  they  have 
presently,”  explains  Crimmins.  “With 
central  control,  the  ads  would  generally 
be  of  higher  quality  and  they  would  be 
placed  in  the  newspapers  selected  by  the 
vendor  rather  than  in  those  with  dubious 
billing  practices  of  unqualified  circulation 
currently  favored  by  small  retailers” 
Another  major  reason  why  vendors 
would  like  to  wrest  control  of  newspaper 
co-op  placement  from  the  retailer  is  the 
co-op  budget. 


“Present  practice  constitutes  virtual 
financial  anarchy  with  manufacturers’ 
advertising  budgets,”  claims  Crimmins. 
“For  example,  in  1980  a  manufacturer 

may  have  set  a  budget  for  co-op  of  $15 
million,  of  which  only  $9  million  was 
spent.  The  company’s  financial  officials 
therefore  want  to  peg  the  1981  budget  for 
co-op  at  only  $9  million,  the  amount 
actually  spent  the  previous  year.” 

He  continues,  “But  conceivably,  the 
retailers  could  take  in  into  their  heads  to 
spend  $12  million  in  1981  in  conformance 
with  their  co-op  programs.  Central  place¬ 
ment  controls  would  eliminate  this 
problem.” 

Crimmins  sees  a  plus  for  vendors  with  a 
simplified  retail  rate  card. 

“It  could  help  eliminate  cheating  be¬ 
cause  with  a  maximum  10%  variation  in 
retail  rates,  checking  on  performance' 
would  be  relatively  easy  —  in  fact,  it 
could  lead  to  more  in-house  auditing  of 
co-op  performance  and  reimbursement.” 

Crimmins  was  asked  if  there  would  be  a 
tendency  to  reduce  newspaper  co-op. 

“I  doubt  that,”  he  reports.  “Retailers 
have  come  to  depend  upon  it  and  manu¬ 
facturers  know  it  moves  merchandise.” 


Wendy’s  to  invest 
$59  million  in  ads 

Wendy’s  International  Inc.,  the 
third-largest  hamburger  chain,  will 
double  its’  national  and  local  advertis¬ 
ing  investment  this  year  from  $30  mil¬ 
lion  to  approximately  $59  million  in  a 
campaign  that  begins  May,  1981. 

Darrough  B.  Diamond,  senior 
vicepresident-marketing  for  the  2,060- 
restaurant  chain,  said  $14  million  is 
allocated  for  a  nationwide  program. 
An  additional  $45  million,  he  said,  is 
earmarked  for  locally  purchased  time 
and  space  buys. 

The  national  campaign  will  use  net¬ 
work  tv  and  radio  spots,  newspaper 
ads  and  in-store  promotions,  featuring 
a  new  slogan,  “Ain’t  no  reason  to  go 
anyplace  else.” 

The  ads  are  targeted  at  young  adults 
18-39.  Wendy’s  national  ad  agency  is 
Dancer  Fitzgerald  Sample,  Inc. 

DFS  has  created  600-line  store  list¬ 
ing  ads  for  newspaper  placement.  The 
ad  measures  6  Vs  inches  wide  by  150 
lines  deep.  Accompanying  the  ad  are 
written  instructions  which  say  that  the 
ads  “should  be  reproduced  same  size 
and  the  space  purchased  should  be  the 
space  this  ad  most  closely  fits  in  the 
paper  purchased.  The  ad  will  always 
be  150  lines  deep,  but  the  number  of 
columns  to  be  purchased  will  depend 
on  the  particular  newspaper’s  column 
widths.” 

The  local  effort  will  involve  the  use 
of  co-op  ad  funds.  Under  agreements 


y^ENDTS  HAMBURGERS 
ARE  FRESH  NOT  FROZEN. 


ANYPLACE  ELSE. 


STORE  ADOReSS 


with  the  owners  of  the  stores,  3%  of 
their  gross  revenues  must  be  allocated 
to  co-op  ads  and  1%  to  national  adver¬ 
tising.  Local  ad  agencies  will  be  re¬ 
sponsible  for  placing  ads  created  by 
DFS. 

Wendy’s,  founded  in  1%9  in  Col¬ 
umbus,  Ohio  by  R.  David  Thomas, 
recently  reported  1980  record  sales  fi¬ 
gures  of  $1.2  billion,  up  21%  from  the 
previous  year.  The  chain  is  headquar¬ 
tered  in  Dublin,  Ohio. 
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Ad-ventures 


Family  Weekly  pondering  regional  pages 

Family  Weekly  is  exploring  the  possibility  of  following  Parade's  lead  in 
establishing  regional  pages  and/or  sections  in  its  weekly  product  in  mar¬ 
kets  where  the  idea  is  deemed  “feasible.” 

The  idea  has  worked  well  for  Parade  in  the  two  markets  where  locally 
oriented  editorial  material  and  local  advertising  have  been  incorporated 
into  the  national  magazine  supplement.  In  Chicago,  the  Sun-Times  has 
run  530  local  pages  in  the  32  issues  of  “Super  Parade”  since  it  picked  up 
the  program  last  September  (through  the  April  26th  issue).  Of  those 
pages,  380  were  filled  with  local  advertising,  from  which  the  newspaper 
derives  all  revenue  minus  production  costs. 

Since  the  Houston  Post  began  running  a  localized  Parade  on  February 
15,  1 1  issues  have  carried  100  local  pages,  75  of  them  containing  advertis¬ 
ing.  Parade  is  currently  talking  with  other  newspapers  about  establishing 
local  pages  in  more  markets. 

Among  other  changes  and  possible  developments  cited  in  Family 
Weekly’s  annual  report  to  newspaper  publishers  are  the  addition  of  new 
editorial  personnel  in  Washington  D.C.  and  in  California;  the  exploration 
of  a  satellite  printing  plant  and  associated  technology;  and  the  discussion 
with  several  producers  and  broadcast  outlets  concerning  the  conversion 
of  some  of  Family  Weekly’s  material  into  television  and/or  radio  prog¬ 
ramming. 

Times-MIrror  posts  February  gains 

Times-Mirror’s  Newspaper  Publishing  group  reports  advertising  re¬ 
venues  up  24.8%  for  the  four  weeks  ended  March  1,  1981. 

Revenues  moved  from  $51.5  million  in  the  comparable  period  last  year 
to  $64.3  million  in  1981.  The  gains  reflect  the  1980  acquisition  of  the  De¬ 
nver  Post.  Excluding  the  Post,  revenues  would  have  shown  a  13.7%  in¬ 
crease. 

For  the  two  accounting  periods  from  January  1  through  March  1,  total 
advertising  revenues  for  the  group  were  $130.3  million  compared  with 
$98.8  million  for  the  period  January  1  though  February  24,  1980.  Exclud¬ 
ing  the  Post,  revenues  increased  20.4%. 

Ad  agency  offers  on-the-job  training 

If  you’re  looking  for  a  career  in  the  ad  agency  business,  but  you’re  not 
all  that  well-versed  in  the  ways  of  Madison  Avenue,  it  might  not  be  a  bad 
idea  to  send  a  resume  off  to  Campbell-Ewald.  They’ll  educate  you. 

The  agency  has  instituted  an  18- week  “Masters  of  Advertising”  prog¬ 
ram  designed  to  teach  the  varied  facets  of  a  major  advertising  company 
to  its  own  employes.  It  offers  them  relatively  structured  classes  concern¬ 
ing  advertising  iiistory,  why  people  advertise,  what  advertising  can  and 
can’t  do,  campaign  case  studies,  use  of  the  media,  the  creative  function, 
account  operations,  strategic  planning,  product  positioning  and  research, 
development  of  an  advertising  campaign,  merchandising,  print  and  broad¬ 
cast  production,  finance  and  administration,  personnel,  legal,  public  rela¬ 
tions  and  computer  operations.  The  18- week  course  approximates  the 
length  of  a  university  term,  and  there’s  a  graduation  night,  complete  with 
scroll  for  each  of  the  25  graduates  in  each  class.  Students  attend  class 
once  a  week  for  about  three  hours. 

In  this  “school,”  those  who  do,  teach.  “We  feel  there  is  no  group 
more  qualified,  or  able,  to  teach  the  business  of  advertising  than  our  own 
executives  who  have  held  a  variety  of  positions,”  says  Campbell-Ewald 
president  Paul  L.  John,  himself  an  instructor. 

Interpublic  names  chief  of  new  media  info  bank 

The  Interpublic  Group  of  Companies,  Inc.  has  named  Simon  A.  Sala- 
mon  to  head  up  a  new  electronic  media  division  of  the  Center  for  Adver¬ 
tising  Services,  the  company’s  information  facility. 

Salamon  was  marketing  manager  for  the  Link  Corp.,  a  subsidiary  of 
the  International  Data  Corp.  He  has  also  been  eastern  sales  manager  for 
the  Arbitron  Company  and  associate  media  buying  director  for  BBDO. 

—  Gloede 


Canadian  ad  tax 
may  force  small 
papers  to  fold 

The  president-elect  of  the  Canadian 
Daily  Newspaper  Publishers  Associa¬ 
tion,  in  recent  testimony  before  the  Cana¬ 
dian  Commons  finance  committee, 
asserted  that  a  proposed  federal  tax  on 
advertising  supplements  could  cost  large 
newspapers  $250,000  a  year  and  force 
some  smaller  newspapers  out  of  busi¬ 
ness. 

J.  Patrick  O’Callaghan,  publisher  of  the 
Edmonton  Journal  and  CDNPA’s  presi¬ 
dent-elect,  said  the  proposed  9%  sales  tax 
on  the  production  costs  of  advertising 
supplements  produced  by  outside  print¬ 
ing  plants  may  cut  deeply  into  newspaper 
revenues,  according  Canadian  Press  re¬ 
ports. 

“The  smaller  dailies  and  weeklies, 
which  have  to  accept  supplied  inserts  in 
many  cases  because  of  their  own  lack  of 
adequate  press  facitilities,  may  be  hard 
hit,”  he  said.  O’Callaghan  noted  that 
while  the  CDNPA  is  concerned  about  the 
financial  implications  of  the  proposed 
tax,  the  organization  is  more  concerned 
with  what  it  sees  as  an  affront  to  freedom 
of  the  press. 

Besides  the  supplement  tax,  the  federal 
government  has  proposed  taxing  news¬ 
papers  with  more  than  75%  advertising 
content.  O’Callaghan  said  the  Liberal 
government  is  proposing  that  Canada  be 
the  first  western  nation  to  define  a  news¬ 
paper  for  tax  purposes. 

He  maintained  that  the  tax  will  allow 
the  government  to  dictate  “how  much 
news  a  newspaper  must  contain,  how  sec¬ 
tions  are  to  be  numbered  and  folded.” 

“It  is  a  short  step  from  there  to  have 
some  bureaucrat  say:  ‘You’ve  got  too 
much  sport  and  not  enough  editorial  opin¬ 
ion,  too  much  Gretzky  and  not  enough 
Lalonde’,”  claimed  O’Callaghan. 

One  member  of  Parliament  responded 
to  O’Callaghan’s  assertions  by  claiming 
that  the  government  is  simply  attempting 
to  close  a  loophole  that  allows  advertisers 
to  escape  paying  tax  on  material  distri¬ 
buted  in  newspapers  that  they  would 
have  to  pay  for  such  advertising  vehicles 
as  door-to-door  flyers  were  used. 

The  tax  could  net  the  Canadian  govern¬ 
ment  some  $15  million  annually. 

CWO&O  rep  moves 
to  Minneapolis 

John  C.  Berg  has  re-joined  the  sales 
staff  of  the  Minneapolis  office  of  Cres- 
mer.  Woodward,  O’Mara  &  Ormsbee, 
Inc.  after  13  years  in  the  rep  firm’s  Chica¬ 
go  office. 

Bergjoined  the  company’s  sales  staff  in 
the  Minneapolis  office  in  1%7. 
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Reliability.  Productivity.  Advanced  technology. 
All  in  one  easy-to-opeiate  stacker. 


New  Goss  Stackmaster^. 

It  incorporates  high  speed  plus  the 
very  latest  technology.  It  offers 
improved  circuitry  reliability,  accu¬ 
rate  counting,  positive  control 
over  bundles  —  both  compensated 
and  uncompensated  —  plus  a  host 
of  built-in  extras  not  found  in 
other,  similar  equipment. 

Its  features  are  tailored  to  the 
needs  of  today’s  high  production 
mailrooms:  High  speed*  Compact, 
modular  construction  •  Portability 

•  Left,  right  or  alternating  delivery 

•  Microprocessor  control  •  Fully 
programmable  •  Automatic  error 
indication  •  Easy  maintenance 

•  Optional  external  computer  input 
and  processor  interlink  capability 
for  program  transfer. 


The  uncompli¬ 
cated  design  of  the 
Goss  Stackmaster  not 
only  contributes  to  more  reliable 
operation  but  to  investment 
economies.  It  also  assures  easy 
maintenance. 

The  input  section  is  electrically 
driven,  while  the  remainder  of  the 
stacker  is  pneumatically  operated. 
There  are  few  moving  parts.  And 
parts  are  easy  to  reach  and  replace. 

The  Goss  Stackmaster:  Afford¬ 
able.  Sophisticated.  Productive. 


It’s  the  answer  to  complex  produc¬ 
tion  requirements.  And  it  comes 
with  our  strong  parts  and  service 
backing  plus  the  reliability  traditional 
for  Goss  equipment  since  1885. 

For  more  information, 
contact  Goss  Mailroom  Products, 
Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:(312)656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


...where  science  gets  down  to  business 


Murdoch 

(Continued  from  page  13) 


fore.  In  fact,  we  have  given  more  to  char¬ 
ity  than  was  given  in  the  past,  but  the 
paper  is  losing  money  and  you  have  to  be 
careful  with  what  is,  after  all,  the  share¬ 
holders’  funds.  Every  piece  of  research 
shows  that  our  readers  are  upmarket, 
compared  with  the  Daily  News.  We’ve 
got  more  graduates  than  read  the  New 
York  Times.  Get  on  the  commuter  trains 
and  see  who  is  reading  the  Post.  They  are 
young  executives.  Our  sporting  pages  are 
the  best  in  the  country.  You  must  be  mix¬ 
ing  with  a  very  out-of-touch  group  to  only 
hear  that  stuff. 

PS:  You’ve  got  some  sharp  critics  at 
the  Village  Voice,  haven’t  you? 

Murdoch:  Yes,  but  nobody  reads  that 
stuff.  The  Voice  sells  first  for  the  classi¬ 
fied  ads,  second  for  the  arts  and  the  poli¬ 
tics  are  third  and  last. 

Look  at  the  Post  tonight  (Feb.  27).  It  is 
a  magnificent  mix  of  news  and  serious 
features.  We  have  an  editorial  pointing 
out  the  geopoltical  consequences  of  the 
El  Salvador  operation — dead  opposite  to 
what  the  New  York  Times  said  today !  We 
have  the  speech  by  the  new  U.S.  Human 
Rights  Commissioner  Michael  Novak  in 
the  U.N.  this  week,  which  is  a  very  in¬ 
teresting  and  important  document — and 


completely  missed  by  everyone  else.  It  is 
the  first  major  assertion  of  American 
foreign  policy  from  the  new  administra¬ 
tion. 

Today  we  print  two  political  col¬ 
umnists,  Evans  and  Novak — and  Max 
Lemer.  Both  excellent.  A  very  solid  read 
by  Max  Newton  on  what  might  happen  to 
interest  rates  this  year.  None  of  that  is 
downmarket.  We  have  92  pages  today. 
We  have  more  ads  than  the  Daily  News. 
We  are  third  in  the  circulaton  race  and  we 
are  coming  up  fast.  Our  revenues  are 
going  up  well,  but  then  so  are  our  costs. 

PS:  The  next  few  months  are  you  going 
to  be  occupied  very  much  with  the  Lon¬ 
don  Times? 

Murdoch:  I’m  going  there  for  the  next 
four  weeks.  Then  I  will  be  doing  alternate 
weeks  in  London  and  New  York.  I’ll  be 
based  here  and  going  across  there  four  or 
five  days  every  second  week  for  a  few 
months.  Then  I  go  to  Australia  in  the 
winter.  Everything  stops  here  in  July  and 
August.  I’ll  get  some  work  done  out 
there.  I  haven’t  thought  beyond  August. 

PS:  I  have  to  confess  to  going  around 
New  York  with  a  legpull  about  you. 
Whenever  Americans  say  to  me  how 
amazing  it  is  about  that  Murdoch  of  yours 
taking  over  the  London  Times,  I  say,  “It 
is  nothing  compared  to  the  stir  there  will 
be  when  you  hear  about  his  move  against 
the  New  York  Times.’’  They  react  with  a 
look  of  total  horror  at  the  mere  thought. 


My  suggestion  is  totally  unfounded,  I 
imagine  .  .  . 

Murdoch:  (laughing)  I  don’t  think  I 
should  deny  these  things! 

PS:  It  is  said  that  your  are  not  accepted 
by  the  establishment  here.  Do  you  sense 
that? 

Murdoch:  Not  at  all.  But  I  don’t  want  to 
be  part  of  any  establishment. 

re:  It  is  said  you  are  kept  out  of  places 
you  as  a  newspaper  owner  might  expect 
to  go. 

Murdoch:  I  was  at  the  White  House  last 
night.  What  more  do  you  want? 

PS:  Which  country  do  you  like  working 
in  most? 

Murdoch:  I’m  spoiled.  I  enjoy  them  all. 

I  am  enormously  happy  wherever  I  am  as 
long  as  there  is  a  newspaper  to  run!  Your 
adrenalin  gets  charged  up  wherever  you 
are  busy. 

PS:  You  are  essentially  a  newspaper¬ 
man.  You  are  not  diversifying  very 
seriously?  Will  there  be  more  things  like 
getting  into  Ansett,  into  airlines? 

Murdoch:  I  wasn’t  motivated  by  that — 
it  was  tv  I  was  after.lt  have  become  a 
profitable  diversification  and  it  has  been 
very  interesting — ^both  educational  and 
enjoyable. 

PS:  How  much  of  your  time  has  been 
spent  working  on  Ansett  Airlines  mat¬ 
ters? 

Murdoch:  For  the  first  six  months  ab¬ 
out  half  my  time,  and  about  10%  since 
then.  Peter  Abeles  is  managing  it  day  by 
day  brilliantly  and  I  am  very  lucky  to  have 
him  as  a  partner.  We  like  to  do  things 
together  and  I  hope  to  pull  my  weight 
more  when  things  settle  down. 

PS:  You  are  not  suddenly  interested  in 
aviation  in  a  way  which  might  make  you 
go  into  it,  say,  in  America? 

Murdoch:  Not  in  America.  There  are 
other  things  to  do  here. 

News  distributor 
guiity  of  bribery 

Robert  Cohen,  owner  and  president  of 
Hudson  County  News  Co.  of  North 
Bergen,  N.J.,  has  pleaded  guilty  to 
charges  that  he  made  illegal  payments 
amounting  to  $37,400  to  officials  of  the 
New  York  Mail  Newspaper  and  Mail  De¬ 
liverers  Union  between  1976  and  1979. 

Cohen  pleaded  guilty  in  U.S.  District 
Court,  Manhattan,  to  all  20  charges  of 
making  payoffs  to  union  leaders.  He  faces 
up  to  one  year  in  prison  on  each  count  and 
a  maximum  fine  of  up  to  $200,000. 

Cohen  admitted  paying  $27,500  in  the 
spring  of  1977  to  Douglas  LaChance,  then 
president  of  the  union.  He  said  the  payoff 
was  made  through  Carl  Levy,  a  former 
union  president,  who  at  that  time  was  a 
vice-president  of  Hudson  News  in  charge 
of  union  affairs. 

Levy,  now  president  of  Metropolitan 
News  Co.,  pleaded  guilty  to  charges  he 
made  and  received  illegal  payoffs  and  is 
now  awaiting  sentence. 
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It's  a  crime  for  publishers 
to  lose  out  on  Co-Op! 

Is  the  recession  cutting  into  your  ad  revenues? 

You  need  to  find  new  sources  FAST. 

The  answer  is  Co-Op.  Co-Op  money  never  dries  up.  It’s  the  vital  link  between 
advertisers,  retailers,  and  consumers.  Millions  of  dollars  are  available 
nationally.  Tens  of  thousands  of  dollars  have  been  earmarked  for  YOUR  market. 

The  Co-Op  money  is  sitting  there  waiting  for  CREATIVE  media  sales  managers 
to  claim  it,  use  it,  and  build  Co-Op  programs  for  their  retailer  clients. 

What  you  need  is  Co-Op  know-how.  If  you  know  how  to  play  the  Co-Op  game  -  if 
you  know  where  the  money  is,  who  spends  it  and  HOW,  how  to  handle  the 
paperwork,  and  how  to  get  retailers  working  for  themselves  and  for  you  -  you  can 
win  the  Co-Op  game. 

•You  Can  Boost  Your  Sales  When  Other  Media  Are  Slipping. 

•You  Can  Turn  Cautious  Retailers  Into  Enthusiastic  Advertisers. 

•You  Can  Develop  New  Sources  of  Ad  Money  For  Your  Clients. 

Everything  you  need  to  know  about  Co-Op  -  a  sure-fire,  GUARANTEED  sales 
program  for  getting  Co-Op  money’  -  is  now  available.  The  Co-Mark  selling 
program  is  INEXPENSIVE,  complete,  and  proven  in  action  by  130  publishers 
already  using  it  successfully.  Money  back  guarantee  that  you'll  get  TRIPLE  the 
program’s  cost  back  in  new  revenues  within  90  days. 


FREE 

NO  OBLIGATION 


Get  complete  information,  judge  it  for  yourself  before 
you  spend  a  penny.  Send  for  free  information  or 

CALL  (516)  536-4900  COLLECT 

Talk  to  Steve  Traube. 

The  Co-Mark  Program  -  CO-OPportunl'ty  Inc.  Dept.  E. 
222  Sunrise  Highway,  Rockville  Centre,  N.Y.  1 1570 
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365  REASONSTHE  SAN  JOSE  MERCURY 
WAS  JUDGEDTHE  BEST  DAILY  IN  CAUPORNIA. 

In  1980,  judges  from  In  giving  the  general  excel-  editorial  pages  and  feature 

dailies  in  the  C^omia  News-  lence  award,  they  considered  writing  among  papers  with  dr- 
paper  Publishers  Association  general  and  departmental  culation  above  25,000. 
came  to  an  agreement  on  one  news  coverage,  editorial  and  The  reasons  are  obvious, 
subject:  The  San  Jose  Mercury  mechanical  excellence,  and  You’ll  find  them  in  every  issue 

is  the  best  in  the  state  among  advertising  content.  of  the  Mercury  every  day  of 

newspapers  with  circulation  Additionally  the  Mercury  the  year, 
of  more  than  100,000.  won  first  place  honors  for  THE  SAN  JOSE  MERCURY  NEWS 


About  awards 


1 


EARTHQUAKE — Giovanni  Foggia,  Associated  Press,  won  first  prize  in  the 
Sigma  Delta  Chi  Awards  for  Distinguished  Service  in  Journalism  with  this 
photo  of  a  city  in  southern  Italy  which  was  destroyed  by  the  earthquake. 


Reaping  a  reward — Gay  Cook’s  name 
was  added  to  those  on  a  trophy  (a  corn 
seedling)  which  symbolizes  excellence  in 
reporting  about  farming  in  the  U.S.  De~ 
nver  Post  staffer  was  the  tenth  winner  of 
the  1981  CIBA-Geigy  Corp.  prize  of  a  trip 
to  Europe.  Other  contestants  who  won  in 
categories  were:  Tim  McKeel,  Lancaster 
(Pa.)  New  Era;  Tim  Connolly,  Sioux  City 
(la.)  Journal;  Deborah  Clubb,  Memphis 
Commercial  Appeal;  Richard  Lecher,  Chi¬ 
cago  Tribune;  Dan  Ruck,  Kansas  City 
Times;  and  Scott  Kraft,  AP. 

♦  Ht  * 

Economics  on  the  air — There  are 
numerous  economic  understanding 
awards  for  print  journalists,  but  one  ex¬ 
clusively  for  radio  and  television  repor¬ 
ters  and  commentators  is  sponsored  by 
the  Fiscal  Policy  Council  Inc.,  successor 
to  a  tax  reform  organization  fathered  by 
ex-publisher  John  H.  Perry  Jr.  The  third 
round  was  won  by  Lloyd  Dobyns  (NBC) 
who  did  a  “white  paper”  comparing 
American  production  methods  with  those 
of  the  Japanese.  The  FPC  also  saluted 
Robert  Krulwich  for  a  nine-minute 
humorous  approach  to  operations  of  a 
delicatessen  sandwich  shop  to  explain 
“Productivity.”  The  program  was  aired 
by  National  Public  Radio  from  Washing¬ 
ton.  In  the  local  tv  category  Jeff  Seward 
of  KCTS-tv  Seattle  won  with  a  30-minute 
examination  of  unemployment  among 
black  youth;  the  local  radio  prize  went  to 
Jere  Laird,  KNX-Newsradio  Los 
Angeles,  for  a  report  on  the  1980  eco¬ 
nomy.  The  awards  are  named  for  Dr. 
Martin  R.  Gainsbrugh,  economist,  educa¬ 
tor  and  author. 

*  *  * 

Wide,  wide  world — Where  are  the 
busiest  photojournallsts?  An  answer  might 
be  found  in  the  entry  roster  of  the  World 
Press  Photo  contest  which  is  based  in  Hol¬ 
land.  The  U.S.A.  had  the  largest  repre¬ 
sentation  in  the  1980  competition,  with  641 
entries  from  172  cameramen  and  picture 
editors.  In  second  place  was  West  Ger¬ 
many — 68  photographers  submitting  599 
entries — in  contrast  to  only  94  pictures 
from  19  photographrrs  of  East  Germany. 
From  the  United  Kingdom  there  were  567 
entries  by  78  photographers.  From  80 
Soviet  Russians  there  were  257  entries. 
Costa  Rica,  Ghana,  El  Salvador,  Kenya, 
Malta,  Mexico,  Sweden,  Turkey  and  Zam¬ 
bia  were  represented  by  the  works  of  one 
photographer  in  each  country. 

The  jury  of  nine  photo  experts  from  as 
many  countries  (including  UPI  newspic- 
tures  vicepresident  Bill  Lyon)  found  no  ex¬ 
hibit  of  a  series  worthy  of  a  prize.  As  pre¬ 
viously  reported  in  E&P,  the  premier 
award  (the  Golden  Eye  Trophy  and  5,000 
Dutch  Guilders)  goes  to  Mike  Wells,  a  Lon¬ 
don  freelancer.  His  subject,  chosen  from 
4,660  entries,  was  “Drought’s  Harvest  in 
Uganda.”  The  special  prize,  the  Oskar 
20 


Bamack  Award,  was  worth  10,000  Guil¬ 
ders  to  Bjorn  H.  Larsson  of  Stockholm  for 
“Burnt  Child — ^Jessica  eight  years — and 
her  new  skin.” 

*  *  « 

Top  award — Los  Angeles  Times  staff 
writers  Ken  Gepfert  and  Linda  Grant 
were  awarded  top  honors  by  the  1981 
Aviation/Space  Writers  Association 
Writing  Awards  Committee  for  an  article 
headlined  “Ceiling  Zero  for  Airlines  as 
Costs  Soar,”  published  in  1980.  The 
award  will  be  presented  at  the  associa¬ 
tion’s  Annual  Awards  Banquet  on  April 
15,  at  the  Universal  Sheraton  Hotel  in 
Los  Angeles.  Gepfert  and  Grant’s  award 
is  in  the  category  of  “newspapers  over 
200,000  circulation — aviation.” 

*  *  ♦ 

Medical  award — ^Jim  Killackey,  repor¬ 
ter  for  the  Daily  Oklahoman,  and  Cicil 
Peaden,  Tulsa  Tribune  staff  writer,  were 
named  winners  of  the  1981  Medical  Jour¬ 
nalism  Award  given  by  the  Oklahoma 
State  Medical  Association. 

«  *  « 

Top  teachers — Ten  journalism 
teachers  were  recognized  by  top  editors’ 
organizations  for  their  dedication  to  the 
teaching  of  writing  and  editing. 

The  program.  Fellowships  for  Excell¬ 
ence  in  the  Teaching  of  Writing  and  Edit¬ 
ing,  attracted  82  applicants  in  this,  its  first 
year. 

The  fellowships  are  sponsored  by  the 
education  committees  of  the  American 
Society  of  Newspaper  Editors,  the 
Associated  Press  Managing  Editors,  and 
the  Natonal  Conference  of  Editorial  Wri¬ 
ters.  They  are  supported  by  a  $10,000 
grant  from  the  Modern  Media  Institute. 

The  winners  are:  James  D.  Ausen- 
baugh.  Western  Kentucky  University; 
Maurine  Beasley,  University  of  Mary¬ 
land;  James  Conniff,  St.  Peter’s  College; 
Jean  Chance,  University  of  Florida; 
Lacey  Fosburgh,  Berkeley;  Jack  Robert 
Hart,  University  of  Oregon;  Mike 


Kautsch,  University  of  Kansas;  Joshua 
Mills,  New  York  University;  Hampden 
H.  Smith,  Washington  and  Lee;  Betty 
Winfield,  Washington  State. 

The  fellowships  will  bring  the  teachers 
together  for  a  week’s  seminar  at  the  Mod¬ 
ern  Media  Institute  in  St.  Petersburg, 
Florida.  There,  with  five  editors,  the 
teachers  will  work  on  ways  of  improving 
the  quality  of  writing  instruction  within 
journalism  education. 

Roy  Peter  Clark  developed  the  prog¬ 
ram  and  will  coordinate  the  seminar, 
which  will  be  held  the  week  of  June  7. 

The  candidates  were  judged  on  their 
ability  to  teach  writing  and  editing,  their 
devotion  to  students,  their  love  for  the 
English  language  and  their  dedication  to 
teaching  its  proper  creative  use. 

9k  4c 

Doctors  honored — Six  Texas  newspap¬ 
ers  were  honored  for  outstanding  medical 
journalism  by  the  Texas  Medical  Associa¬ 
tion.  The  association  said  that  three  papers 
will  receive  $250  and  a  certificate  for  their 
health  communication  efforts.  The  others 
will  receive  Citations  of  Merit. 

Over  100  entries  were  evaluated  in  the 
annual  Anson  Jones  Award  competition 
for  excellence  in  communicating  health  in¬ 
formation  to  the  public.  Entries,  which 
also  included  magazines,  radio  stations 
and  television  stations,  covered  a  wide 
variety  of  health-related  subjects. 

Award  winners  for  newspaper  coverage 
are  Ruth  SoRelle,  medical  writer,  Houston 
Chronicle;  Anne  Dodson,  staff  writer.  Cor¬ 
pus  Christi  Caller-Times;  and  Kim  Ernst, 
staff  writer  and  others,  the  Arlington 
Citizen  Journal.  All  awards  are  for  general 
coverage  of  medical  and  health  subjects. 

Citations  of  Merit  go  to  Carolyn  Ondre- 
jas,  medical  writer.  Fort  Worth  Star- 
Telegram;  Gene  White,  medical  writer, 
Amarillo  Daily  News  and  Globe-Times;  and 
Vicki  Ann  Hinson,  reporter,  Lewisville 
News-Advertiser. 

(Continued  on  page  22) 
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"We  looked  with  great  care  at  the  half- 
dozen  or  so  systems  suitable  for 
newspapers  our  size  before  we  chose 
SIL  We  bought  SII  because  it  promised 
to  be  cost-effective  for  a  newspaper  of 
our  size,  and  it  has  lived  up  to  its 
promise.  We  were  influenced  by  what 
we  thought  would  be  a  good  support 
program  from  the  manufacturer  for 
both  software  and  hardware,  and  we 
have  not  been  disappointed.  If  we  had  it 
to  do  all  over  again  we  still  would 
choose  SII." 


At  more  than  60  newspapers  nationwide 
System  Integrators  has  brought  increased 
productivity,  speed  and  accuracy  to 
editorial  and  classified  departments.  The 
result  of  Sirs  experience  is  System/22;  a 
cost-effective  package  that  delivers  power 
without  compromise.  Now  software 
designed  to  meet  the  needs  of  the 
metropolitan  newspaper  is  packaged  in  a 
system  to  please  the  budget-minded 
publisher  who  wants  speed  and  flexibility. 


System  Integrators,  Inc. 

1820  Tribute  Road 
Sacramento,  CA  95815 
(916)  929-9481 

P.O.  Box  5221 
Manchester,  NH  03108 
(603)669-4110 


"Given  the  factors  of  cost,  performance, 
support  and  reliability,  we  have  been 
very  pleased  with  our  SII  system  and 
would  recommend  it  without  hesitation 
to  any  newspaper  considering  the 
installation  of  a  front-end  system." 

Bob  Chandler 

BEND  (Oregon)  BULLETIN 


System/22  Brings  Big  System  Power 
to  the  Small  and  Medium  Size  Newspaper 


About  awards 

(Continued  from  page  20) 

Winners  will  receive  their  certificates 
and  cash  awards  at  a  special  ceremony  in 
Dallas  on  May  30,  1981,  during  TMA’s 
114th  annual  meeting. 


Distinguished  service — John  R.  Starr, 
53,  managing  editor  of  the  Arkansas 
Democra/,  will  receive  the  1981  Arkansas 
Journalist  Award  from  the  University  of 
Arkansas  at  Little  Rock  Journalism  De¬ 
partment. 

Starr  and  recipients  of  eight  disting¬ 
uished  service  awards  for  Arkansas  jour¬ 
nalists  were  honored  at  a  luncheon  in  the 
Hilton  Inn  at  noon  April  2  as  part  of  the 
fifth  annual  UALR  Journalism  Day 
observance. 

Starr  left  the  Associated  Press  in  1976 
and  came  to  UALR  for  a  year  as  a  writer 
in  residence  in  the  Journalism  Depart¬ 
ment.  He  then  went  to  the  University  of 
Tennessee  to  do  graduate  work  in  com¬ 
munications,  but  discontinued  his  gradu¬ 
ate  work  to  accept  an  offer  to  become 
managing  editor  of  the  Arkansas  Demo¬ 
crat  on  October  15,  1978. 

Distinguished  service  award  recipients 
for  1981  include: 

Radio  Station  KGFL  in  Clinton  for  out¬ 
standing  service  to  area  residents  by 
going  on  the  air  at  midnight  to  warn  of 
possible  danger  at  the  time  of  the  Titan 
II  missile  accident  at  Damascus. 

Employees  of  the  Batesville  Guard  for 
continuing  to  put  out  the  daily  newspaper 
without  missing  an  edition,  despite  the 
destruction  of  the  newspaper  plant  by  a 
fire  in  early  January. 

Larry  Ellis,  cameraman  for  KTHV, 
Channel  1 1 ,  Little  Rock,  the  only  camera¬ 
man  to  capture  on  videotape  the  explo¬ 
sion  at  the  Damascus  Titan  II  site. 

Seven  employees  of  the  Hot  Springs 
Sentinel  Record  for  their  work  on  “Chil¬ 
dren  of  Poverty  in  the  Land  of  Opportun¬ 
ity,”  an  insert  in  the  newspaper.  The 
seven  are  Mike  Masterson,  Melinda 
Gassaway,  David  Blinn,  Lisa  Godwin, 
Isabelle  Peregrin,  Bill  Short,  and  David 
Vann. 

Ginger  Shiras  of  the  Harrison  Daily 
Times  for  a  series  about  the  involvement 
of  a  group  called  “The  Way”  in  the 
Cuban  refugee  relocation  program  at  Fort 
Chaffee.  The  story  was  written  while  she 
was  employed  by  the  Arkansas  Gazette. 

Margaret  Arnold  of  the  Arkansas 
Gazette,  for  a  series  entitled  “Life  on  the 
Ragged  Edge:  One  Family,”  about  a  poor 
black  family  in  Brinkley. 

Don  Corbet,  news  director  of  Arkansas 
Radio  Network,  for  his  outstanding  con¬ 
tribution  to  Arkansas  radio  in  a  career 
that  spans  40  years. 

Bill  Forbes,  reporter,  and  Charles 
Mauldin,  cameraman  of  KARK-tv, 
Channel  4,  Little  Rock,  for  their  series  of 


reports  on  the  aftermath  of  the  explosion 
at  the  Titan  II  missile  site  in  Damascus. 
^ 

Grant — The  University  of  Hawaii  at 
Manoa  Journalism  Program  has  received  a 
check  for  $15,787.70  as  its  share  this  year 
of  a  continuing  grant  from  the  Scripps 
League  Newspaper  Education  Fund  for  the 
support  of  journalism  education.  The 
check  was  presented  to  Dr.  Fujio  Matsuda, 
president  of  the  University  of  Hawaii,  by 
Bill  Paul,  publisher  of  the  Hawaii  Press 
Newspapers  Inc.,  and  John  Uyeno,  pub¬ 
lisher  of  the  Kauai  newspaper.  The  Garden 
Island. 

The  Waikiki  Beach  Press,  published  by 
Hawaii  Press  Newspapers,  and  Kauai’s 

WSJ  to  open 
Denver  news  office 

A  Wall  Street  Journal  news  office  will 
be  established  in  the  Denver,  Colo.,  area 
later  this  spring.  This  will  bring  to  15  the 


Garden  Island  are  among  34  U.S.  news¬ 
papers  owned  and  operated  by  the  Scripps 
League  group. 

The  Education  Fund,  designed  specifi¬ 
cally  to  provide  help  to  programs  of  jour¬ 
nalism  education,  was  established  three 
years  ago  by  Edward  W.  Scripps,  chair¬ 
man  and  president  of  Scripps  League 
Newspapers  Inc.,  who  placed  a  block  of 
Scripps  League  stock  in  a  trust  adminis¬ 
tered  by  Yale  University  and  designated 
the  UH  Journalism  Program  as  the  reci¬ 
pient  of  one-seventh  of  the  annual  proceeds 
from  the  trust.  The  $15,787.70  represents 
the  UH  share  of  the  third  year’s  proceeds. 
Previous  grants  have  been  for  $3,000  in 
1979,  and  $9,535  in  1980. 

number  of  Journal  bureaus  in  the  U.S. 
Another  II  are  in  operation  in  Canada 
and  overseas.  The  office,  which  will  be 
located  in  the  Dow  Jones  printing  plant  at 
Englewood,  Colo.,  will  be  staffed  by  Eric 
Morgenthaler,  a  Wall  Street  Journal  re¬ 
porter  currently  based  in  London. 


Tampa  Tribune  breaks  national  story 

Citrus  County  (Fla.)  Sheriff  Charlie 
Dean  didn’t  know  what  he’d  gotten  his 
hands  on  and,  regardless  of  what  it  was, 
he  didn’t  want  to  talk  about  it. 

One  of  Dean’s  supervisors  denied  it 
even  happened.  He  called  it  a  crazy 
rumor. 

It  may  have  been  crazy,  but  it  wasn’t  a 
rumor. 

And  Dean,  it  turned  out,  became  a 
country-sheriff  celebrity  after  he  was 
finally  convinced  to  talk  about  the  1 3  men 
dressed  in  battle  fatigues  and  armed  with 
automatic  weapons  that  he,  his  deputies 
and  three  turkey  hunters  rounded  up  near 
Florida  Power  Corp.’s  nuclear  power 
plant  in  Crystal  River. 

The  bizarre  incident  was  probably  the 
biggest  national  news  story  on  Friday, 

March  20,  with  the  networks  and  news¬ 
papers  from  all  over  the  country  converg¬ 
ing  on  Inverness,  a  rural  town  about  70 
miles  north  of  Tampa. 

But  for  the  Tampa  Tribune,  it  began  the 
night  before,  when  staff  writer  Jim  Tun-  "Who  ore  these  guys?" 

stall  got  a  phone  call  from  a  well- 

developed  source  who  tipped  him  to  the  By  early  the  next  morning,  news  orga- 
arrests  near  the  nuclear  plant.  nizations  from  all  over  the  country  and 

The  tip  gave  the  Tribune  a  full  day’s  even  the  CIA  were  calling  the  Tribune  to 
beat  on  the  other  media  in  the  highly  com-  find  out  what  had  happened  at  Crystal 
petitive  Tampa  Bay  market.  River. 

Tumstall  alerted  night  editor  Bill  King,  “Who  are  these  guys?”  was  the  most 
Hemando-Citrus  bureau  chief  Jim  Twit-  often  asked  question  the  next  day.  Sheriff 
ty,  staff  writer  George  Wilkens  and  Dean  himself  speculated  they  may  have 
photographer  Eddie  Wyka.  been  CIA,  drug  smugglers,  nuclear  plant 

Working  with  less  than  an  hour  until  terrorists  or  in-training  mercenaries, 
deadline  for  the  Citrus  County  edition.  It  turned  out,  according  to  the  men 
the  team  confirmed  the  tip  and  put  themselves,  they  were  learning  “survi- 
together  a  story  with  the  essentials  of  the  valism”  in  the  wilderness, 
incident.  Sheriff  Dean  wouldn’t  talk  until  They  were  released  on  bond  and  will  be 
confronted  with  what  the  Tribune  repor-  back  in  Citrus  County  later  this  year  to 
ters  had  learned  from  other  sources.  face  trespassing  charges. 

A  full  story,  with  pictures,  was  ready  The  crazy  rumor,  it  turned  out,  was  a 
for  later  editions.  good  tip  for  the  Tribune. 
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Extras 

(Continued  from  page  10) 


from  an  NBC  videotape. 

Detroit  News,  an  all  day  paper,  ran  off 
25,000  extra  copies  on  the  day  of  the 
shooting.  The  paper’s  deadline  was  adv¬ 
anced  an  hour  and  15  minutes  for  its  spe¬ 
cial  A.M.  out-of-state  edition.  The  regu¬ 
lar  press  time  for  the  edition  is  midnight. 

Raleigh  Register  in  Beckley,  W.  Va. ,  a 
12,000  circulation,  two  edition  daily,  had 
its  presses  running  for  a  special  third  edi¬ 
tion  an  hour  and  a  half  after  the  assassina¬ 
tion  attempt  took  place. 

The  extra  press  run  of  500  copies  in¬ 
cluded  300  for  vending  machines  and 
another  200  which  were  hawked  down¬ 
town  by  a  group  of  employees  organized 
by  news  editor  Nancy  E.  Stephen. 

Stephen’s  team  of  hawkers  included 
members  of  the  advertising  and  circula¬ 
tion  departments,  the  wire  editor,  a  staff 
reporter,  a  staff  photographer,  and  the 
managing  editor’s  daughter. 

Bill  Tolbert,  city  editor  of  the  Regis¬ 
ter’s  sister  newspaper,  Beckley  Post- 
Herald  organized  an  ad  campaign  on  local 
radio  stations. 

The  extras  sold  out  in  30  minutes,  and 
editor  Stephen  put  in  an  order  for  another 
150  newspapers. 

The  extra  edition  was  the  second  in 
three  years  for  the  Raleigh  Register.  It  put 
out  a  special  edition  in  1978  after  obtain¬ 
ing  a  copy  of  the  proposed  contract  be¬ 
tween  the  United  Mine  Workers  and  the 
Bituminous  Coal  Operators  Association 
prior  to  the  110-day  coal  strike. 

Martinsville  (Ind.)  Daily  Reporter  had 
a  special  edition  on  the  attemped  assas¬ 
sination  ready  for  the  newsstands  by  3: 15 
P.M.  Normal  press  time  is  1:30  P.M. 

Editor  Robert  S.  Kendall  attributed  the 
paper’s  speed  in  getting  out  an  extra  to  its 
“in-house  front-end  system.” 

He  said  the  system,  which  includes 
adapted  Texas  Instruments  computer 
components,  enabled  the  paper  to  adv¬ 
ance  its  regular  press  time  by  a  half  hour 
without  changing  its  news  deadline. 

Executives  at  the  Rhinelander  (Wise.) 
Daily  News  were  in  the  middle  of  a  de¬ 
partment  head  meeting  when  word  came 
the  President  had  been  shot. 

“The  decision  to  get  an  extra  on  the 
streets  was  almost  an  unspoken  one,” 
said  managing  editor  Paul  C.  Merz.  “We 
all  simply  knew  what  had  to  be  done  and 
hit  it  quickly.” 

Carriers  and  route  drivers  were  already 
on  the  road  “throughout  the  newspaper’s 
far-flung  northwoods  circulation  area  and 
could  not  be  recalled,”  Merz  said,  when 
the  replated  front  page  with  stories  and 
pictures  of  the  shooting  was  placed  on  the 
press. 

Newsroom  staffers  and  young  city  car¬ 
riers  were  putting  the  extras  in  the  racks 
and  hawking  them  on  the  steets  in  less 
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than  an  hour  after  the  paper  first  heard 
about  the  assassination  try. 

The  Daily  News  published  2,000  copies 
of  the  extra  in  all.  It  was  the  first  special 
edition  for  the  Scripps  League  newspaper 
in  35  years.  The  previous  one  came  on 
V.J.  Day,  August  14,  1945. 


Only  one  present  employee,  office 
manager  Betty  Helgeson,  remains  from 
the  team  that  put  out  the  V.J.  Day  extra 
which  besides  her  included  two  compos¬ 
ing  room  workers  and  one  pressman. 

“At  least  we  had  a  full  st^  Monday,” 
managing  editor  Merz  said. 


Sagan  buys  Sun  Newspapers 


Omaha  Sun  Newspapers,  weekly  pub¬ 
lications,  and  the  StepSaver,  a  shopper, 
were  acquired  by  Bruce  Sagan,  Chicago- 
based  publisher. 

Sagan  would  not  elaborate  on  pub¬ 
lished  reports  that  he  was  acting  only  as  a 
representative  of  Westminister  Press  of 
London,  England.  Sagan,  who  owns  the 


Economist  Newspaper  Group  with  14 
publications  in  the  Chicago  area,  said  he 
was  a  partner  with  the  British  firm  in  ac¬ 
quisition  of  other  publications.  West¬ 
minister  owns  nine  shopper  publications 
in  Florida. 

Omaha  Sun  won  a  Pulitzer  Prize  sever¬ 
al  years  ago  for  its  series  on  Boys  Town. 


BETTER  DOTS 

COST30%LESS 

WITHCHEMCO 

POWERDOT^ 

DEVELOPER 


Chemco  Powerdot  Developer 
produces  exceptional  halftones  with 
consistent  dot  quality,  yet  saves  up 
to  32%  on  processor  start-up  and 
as  much  as  43%  on  replenishment 
compared  to  other  developers. 

It  withstands  aerial  oxidation 
falloff  over  longer  time 
periods.  It  holds  screen 
range  value  from  fresh  to 
seasoned  developer. 

Whether  you  need  a  two- 
part  replenisher  system  for 

automatic  processors  or - 

three-part  for  blenders,  your  Chemcoman  can  detail  the  savings 
you  can  achieve  with  Powerdot  Developer  vs.  the  system 
you’re  using  now.  Call  him...  or  write  us. 


lemco 

photoproducts  co. 


Division  of  Powers  Chemco,  Inc. 
Charles  Street,  Glen  Cove,  N.Y.  1 1542 
Telephone  (516) 676-4000 
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Newspeople  in  the  news 


William  J.  Ward  is  the  newly  named 
managing  editor  of  the  Baltimore  News 
American  and  RUSSELL  L.  Brown,  is  the 
new  associate  editor.  Ward  has  been  with 
the  paper  since  1974  in  a  variety  of  edito¬ 
rial  posts,  and  Brown  joined  as  executive 
sports  editor  in  1978. 

♦  * 

William  L.  Parrent  was  named 
advertising  director  of  the  Elkhart  (Ind.) 
Truth.  Parrent  started  his  career  with 
Thomson  Newspapers  of  Canada  and  la¬ 
ter  worked  for  U.S.  newspapers  in  the 
midwest. 


Larry  Jones  has  been  promoted  to 
retail  advertising  sales  manager  of  the 
San  Francisco  Newspaper  Agency,  mov¬ 
ing  from  special  sections  and  pre-print 
insert  manager.  He  retains  responsibility 
for  the  special  sections. 

♦  *  * 

David  W.  Johnson  has  joined  the 
communications  staff  of  The  Harvard 
Campaign,  a  $250-million  fund  raising 
drive  by  Harvard  University,  as  editor/ 
publicity  coordinator.  Johnson  was  with 
the  Salem  (Mass.)  Evening  News  1 1 
years. 

♦  ♦  ♦ 

Stephen  Marcopoto  is  the  newly 
appointed  advertising  director  of  the 
weekly  Soho  News,  New  York  City.  He 
joined  the  staff  last  year  after  having 
worked  for  several  New  Jersey  papers. 

3f(  * 

Carol  Mueller,  a  staff  writer  for  the 
Glenview  Announcements,  a  Pioneer 
Press  suburban  newspaper,  Wilmette, 
Ill.,  was  appointed  to  succeed  Fritzie 
Pantoga  as  special  sections  editor.  Pan¬ 
toga  left  Pioneer  to  join  the  Milwaukee 
Journal. 


THIRD  GENERATION  AT  THE  HELAA— David  R.  Bradley,  Jr.  (left),  was 
named  president  and  editor,  and  Henry  H.  Bradley  was  named  publisher  of 
the  St.  Joseph  (Mo.)  News-Press  &  Gazette  at  the  company's  annual  stock¬ 
holders  meeting.  They  are  the  sons  of  David  R.  Bradley,  who  remains  as 
chairman  of  the  board  and  chief  executive  officer.  The  younger  Bradleys  are 
the  third  generation  of  the  newspaper  family  guiding  the  papers  since  1939. 

In  announcing  the  changes,  Bradley,  Sr.,  assured  shareholders  that  the 
newspapers  would  continued  the  locally-owned  status  established  by  his 
father,  the  late  Henry  D.  Bradley.  Bradley,  Jr.,  retains  his  previous  position 
of  editor  of  both  newspapers  and  will  also  be  in  charge  of  operatons  of  the 
company's  television  affiliates.  Henry  Bradley  has  worked  in  finance  and  as 


production  manager  at  the  newspapers. 


Loel  W.  Schrader  has  been  named 
executive  sports  editor  of  the  St.  Paul 
Dispatch  and  Pioneer  Press.  He  most  re¬ 
cently  was  a  columnist  for  the  Long 
Beach  (Calif.)  Independent  and  Press- 
Telegram. 

Harold  Higgins  was  named  city  edi¬ 
tor  of  the  Dispatch ,  moving  from  business 
editoi  for  both  papers.  Dewey  Ber- 
SHIED,  formerly  state  editor,  is  now  assis¬ 
tant  city  editor,  and  Richard  T.  Ennis  is 
wire  editor. 

John  M.  Delo  was  named  circulation 
director  of  both  papers.  He  has  been 
assistant  circulation  director  of  the 
Miami  Herald. 


Thomas  G.  Howell  is  the  newly 
named  advertising  manager  of  The  Pitts¬ 
burgh  Press  Company,  joining  the  com¬ 
pany  after  18  years  with  the  Chicago  Tri¬ 
bune.  He  will  oversee  operations  of  the 
retail,  national  and  classified  advertising 
departments.  Howell  spent  four  years  in 
the  Tribune’s  New  York  office,  before 
returning  to  Chicago  in  1976  to  his  most 
recent  position  as  a  senior  account  repre¬ 
sentative  for  display  advertising. 


David  Friedman,  a  reporter  in  the 
New  York  office  of  the  Jewish  Tele¬ 
graphic  Agency  for  eight  years,  has  been 
named  chief  of  the  Washington  bureau. 
He  succeeds  Joseph  Polakoff,  who  re¬ 
tired  April  3  after  11  years  in  the  post. 
Friedman  has  worked  for  several  news¬ 
papers,  including  the  Baltimore  Sun  as  a 
reporter. 


Leon  S.  Reed,  circulation  director 
and  a  vicepresident  for  the  Arkansas 
Gazette,  Litte  Rock,  became  a  senior 
vicepresident  April  1  and  W.  E.  SwoR, 
assistant  circulation  director,  succeeded 
him  as  circulation  director.  Reed  will 
work  in  the  area  of  special  projects,  in¬ 
cluding  advertising  development.  He  has 
been  the  newspaper’s  circulation  director 
since  1952.  Swor  joined  the  paper  that 
same  year  as  circulation  promotion  man¬ 
ager. 


Air  Purification 
and  Return  — 

Ink  Mist  Control 
Paper  Dust 
Control 


Promotions  in  the  advertising  depart¬ 
ment  of  the  Buffalo  (N.Y.)  News  include: 
William  C.  DeTine,  to  general  advertis¬ 
ing  sales  manager  from  assistant  to  the 
general  advertising  manager.  David  R. 
Luka,  to  classified  advertising  sales 
manager  and  William  J.  Best,  to  classi¬ 
fied  advertising  divisional  manager. 


Albert  G.  Reynolds  was  promoted 
to  advertising  director  of  the  Peninsula 
Times  Tribune,  Palo  Alto,  California,  and 
associated  weekly  publications.  He  was 
marketing  services  director. 


William  K.  Morris,  manager  ot  the 
Hartford  (Conn.)  Courant  East  Hartford- 
North  Branch,  was  appointed  circulation 
sales  manager. 
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Dan  Hoffman  has  been  named  gener¬ 
al  advertising  manager  at  Knight  Pub¬ 
lishing  Company,  publisher  of  the  Char¬ 
lotte  Observer  and  the  Charlotte  News. 
He  joined  Knight  in  1973  as  an  advertising 
account  executive  and  has  been  general 
advertising  sales  manager  since  1979. 

*  *  * 

Marcia  Sears,  editor  and  publisher  of 
the  Shelby  County  Reporter,  Montevallo, 
Alabama,  is  the  new  president  of  the  Ala¬ 
bama  Press  Association.  This  is  the  first 
time  in  the  1  lO-year  history  of  the  orga¬ 
nization  that  a  woman  has  been  chosen 
president. 

♦  *  * 

Appointments  in  Gannett  Westchester 
Rockland  Newspapers  include: 

Ellen  Lane,  to  the  Putnam  staff  of 
the  White  Plains  Reporter  Dispatch. 

Steve  Burgard,  to  editor  of  theA/r. 
Vernon  Daily  Argus,  moving  from  Put¬ 
nam  editor  of  the  Reporter  Dispatch. 

Milton  Hoffman,  to  metro  editor  for 
Gannett  Westchester  Rockland  News¬ 
papers.  He  joined  the  newspapers  in  1944 
in  the  circulation  department  of  the  Re¬ 
porter  Dispatch  and  after  Navy  service 
joined  the  editorial  staff  serving  in  several 
posts. 

*  t  * 

Peter  Bhatia,  former  news  editor  at 
the  Dallas  Times-Hercld,  has  joined  the 
San  Francisco  Examiner  as  news  editor. 

Nancy  Jo  Brucker,  assistant  city 
editor  at  the  Contra  Costa  Times,  has 
joined  the  Examiner  copy  desk. 


PROMOTED — Robert  H.  Giles,  execu¬ 
tive  editor  of  the  Rochester  (N.Y.)  Times- 
Union  and  Democrat  and  Chronicle,  was 
promoted  to  editor  of  the  two  newspap¬ 
ers.  He  assumes  responsibility  for  the 
editorial  pages  of  the  newspapers  in 
addition  to  directing  their  news  depart¬ 
ments.  Stuart  A.  Dunham,  the  late  edito¬ 
rial  chairman  of  the  two  newspapers,  had 
directed  the  two  editorial  pages. 

Giles  has  a  master's  degree  from  Col¬ 
umbia  University  and  was  a  Nieman  Fel-^ 
low  at  Harvard.  Giles,  who  became  ex¬ 
ecutive  editor  in  1 977,  was  an  editor-in¬ 
residence  at  the  School  of  Journalism  of 
the  University  of  Kansas  1967-77.  Earlier 
in  his  career,  he  was  with  the  Akran 
Beacon  Journal. 
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Zack  Binkley,  a  graphics  designer 
with  the  Knoxville  Journal,  has  been 
named  graphics  editor.  In  addition,  Anne 
Klebenow,  co-editor  entertainment 
section,  has  been  promoted  to  editor  of 
the  daily’s  West  Knox  County  sup¬ 
plement;  and  Roy  R.  Price,  slot  chief, 
has  been  appointed  chief  copy  editor. 

♦  ♦  « 

Hortense  Myers,  veteran  political 
writer  for  United  Press  International, 
based  in  Indianapolis,  is  the  first  winner 
of  the  new  Indianapolis  Business  or  Pro¬ 
fessional  Woman  of  the  Year  award.  She 
was  honored  for  her  work  as  a  political 
reporter,  her  national  and  state  profes¬ 
sional  offices,  and  contribution  to  the 
community  as  a  volunteer.  Myers  is  a 
past  president  of  the  National  Federation 
of  Press  Women. 

♦  *  ♦ 

J.  Warren  Young,  executive 
vicepresident  and  associated  publisher  of 
Media  Three  Publications,  Inc.,  New 
York,  has  been  named  publisher  of  the 
Magazine  Division  of  the  Boy  Scouts  of 
America.  Young  is  the  founder  and  de¬ 
veloper  of  3  to  Get  Ready,  a  national 
magazine  for  children  and  their  parents 
appearing  as  a  supplement  to  Sunday 
newspapers. 

«  *  * 

E.  Dayton  Pierson  is  the  newly 
appointed  advertising  director  for  Mere¬ 
dith  Newspapers,  Cupertino,  Calif.  Pier¬ 
son  is  a  veteran  in  newspaper  advertising 
and  publishing  on  the  West  Coast,  includ¬ 
ing  work  with  Harte-Hanks  Communica¬ 
tions  Sun  Group  newspapers  and  Harte- 
Hanks  Sentinel  Newspapers. 

*  *  ♦ 

Keith  Vincent  has  become  the  classi¬ 
fied  advertising  manager  of  the  Wichita 
(Kans.)  Eagle-Beacon.  He  held  the  same 
position  at  the  Columbus  (Ga.)  Ledger- 
Enquirer  and  earlier  was  in  retail  sales 
and  classified  sales  management  posi¬ 
tions  at  the  Miami  Herald. 

«  *  ♦ 

JoLlNE  WiNGARD  was  appointed  clas¬ 
sified  advertising  manager  of  Army 
Times  Publishing  Company,  Washing¬ 
ton,  D.C.  Wingard  was  with  the  Phi¬ 
ladelphia  Inquirer  for  15  years  and  then 
spent  one  year  with  the  Philadelphia  Bul¬ 
letin  as  sales  trmning  manager. 

(Continued  on  page  26) 
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Nationwide  Personal  Service 


Announcing  a 
new  eight-part 
series  for  your 
newspaper 

Beginning  Sunday,  May  17 
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An  Insider's  Rm( 
plheWhltelKHt 
andtlieCaDlnet 


Excerpts  from  the  first 
major  memoir  of  the 
Carter  Administration .. . 
by  a  controversial 
Cabinet  member. 

GOVERNING  AMERICA-An 
Insider's  Report  from  the  White  House  and 
the  Cabinet  by  Joseph  A.  Califano,  Jr. 
tells  how  and  why  our  government 
works— and  fails  to  work.  As  Lyndon 
Johnson's  White  House  counsel  and 
Jimmy  Carter's  Secretary  of  HEW, 
Califano  takes  the  reader  behind  the 
scenes  as  vital  decisions  are  being 
made.  Califano  describes  what  it's 
like  to  be  caught  between  Congress, 
the  President,  the  President's  staff 
and  wife,  the  media,  the  courts  and 
special  interest  groups. 

Candid,  lively  and  full  of  pxjlitical 
anecdotes,  this  series  is  from  the 
book  to  be  published  by  Simon  & 
Schuster  in  June. 

For  rates  and  availahilify  please  call 
collect  or  write  Al  Leeds,  (102)  334-71 3 1 . 
The  Washington  Post  Writers  Group, 
Washington,  D.C.  20071. 

^^siwi^onPost 
Writers  Group 

A  syndicated  service  from  The  Washington  Post- 


French  Dalton  Pederson 


ASSOCIATED  PRESS  PROMOTIONS — Three  promotions  in  the  New  York 
headquarters  of  the  wire  service  include  Chris  Pederson  being  named  editor 
for  technology;  Chris  French,  administrative  assistant  for  technology,  and 
Rob  Dalton,  assistant  broadcast  editor  and  editor  of  the  AP  television  news 
service. 

Pederson  was  assistant  chief  of  bureau  in  Los  Angeles  before  moving  to 
New  York  in  1 978  as  administrative  assistant  for  technology.  French  worked 
in  Chattanooga  and  Nashville  bureaus  and  then  moved  to  New  York  as  a 
general  desk  editor.  A  year  ago  he  became  editor  of  an  experimental  project 
involving  delivery  of  news  stories  to  home  computers  and  television  screens. 
Dalton  moved  to  the  general  desk  in  New  York  in  1 978  as  editor  in  charge  of 
the  service  for  medium  and  small  newspapers.  He  will  supervise  further 
development  of  a  news  wire  tailored  for  television  stations. 


Newspeople 

(Continued  from  page  25) 


Constance  L.  Bieringer,  copy  edi¬ 
tor  of  the  Hartford  (Conn.)  Courant  since 
May,  1980,  was  appointed  special  sec¬ 
tions  editor.  She  previously  was  manag¬ 
ing  editor  of  the  Connecticut  Law  Tri¬ 
bune. 

*  «  ♦ 

Jeanne  Towar,  formerly  assistam 
advertising  manager  of  the  Mount  Cle¬ 
mens  (Mich.)  Macomb  Daily,  was  prom¬ 
oted  to  advertising  manager  in  charge  of 
the  retail  advertising  department. 

*  *  * 

Promotions  at  The  Meriden  (Conn.) 
Record  Company  include:  Eliot  C. 
White,  named  vicepresident  and  assis¬ 
tant  publisher,  and  David  T.  Lucey, 
named  vicepresident  and  general  mana¬ 
ger.  White  has  served  as  vicepresident  for 
finance  and  administration,  and  he  will 
continue  those  duties  and  serve  as  per¬ 
sonnel  officer.  Lucey  has  been  vicepresi¬ 
dent  in  charge  of  advertising,  production, 
circulation  and  public  relations  and  con¬ 
tinues  in  that  capacity. 

*  *  * 

Stanley  Steward  was  promoted 
from  staff  engineer  at  the  Detroit  News  to 
assistant  production  manager  and  new 
duties  were  assigned  to  assistant  produc¬ 
tion  managers  William  MacLachlan 
and  John  Delphy.  MacLachlan  takes 
over  administrative  duties  for  the 
pressroom  and  mail  room.  Delphy  will  be 
responsible  for  the  paper  and  plate  de¬ 
partment  and  continue  as  safety  manager 
and  coordinator  of  special  projects  in  the 
production  department. 


Larry  T.  Jordan,  former  advertising 
director  of  the  Peninsula  Times  Tribune, 
Palo  Alto,  Calif.,  was  named  vicepresi¬ 
dent  and  director  of  sales  for  the  Palo  Alto 
Weekly. 

*  *  * 

Cindy  Anderson,  Ryan  (Okla.) Lead¬ 
er  staffer,  was  named  editor  to  succeed 
Larry  Pierce,  who  resigned  to  become 
copy  editor  for  the  San  Angelo  (Tex.) 
Standard-Times. 

«  «  * 

Wayne  Jeffries  was  named  editor  of 
the  Chickasha  (Okla.)  Star,  as  well  as 
handling  editor  responsibilities  in  three 
other  towns — Minco,  Tuttle,  Duncan. 

«  *  * 

Janet  Fox,  advertising  sales  person 
for  the  Poteau  (Okla.)  News  &  Sun,  was 
named  advertising  manager  to  succeed 
John  Morgan,  who  went  to  the  Tahle- 
quah  (Okla.)  Daily  Pictorial  Press  as 
general  manager. 

♦  ♦  ♦ 

Robert  W.  Barber,  who  has  been 
bureau  chief  for  the  Arkansas  Democrat 
in  Pine  Bluff,  was  named  news  editor  of 
the  Sapulpa  (Okla.)  Herald. 

*  ♦*  * 

Steve  Boster,  formerly  publisher  and 
editor  of  the  Clarks  Fork  Bonanza,  Brid- 
ger,  Mont. ,  was  named  general  manager 
of  Chalfant  Press  Newspapers,  headquar¬ 
tered  in  Bishop,  California. 

*  * 

Bonnie  R.  Reina  was  appointed 
general  manager  of  the  Cape  May  County 
Herald  and  the  Lower  Township  Lantern, 
Avalon,  N.  J.  With  the  newspapers  for  a 
year,  Reina  previously  was  with  the 
Organization  of  American  States  in 
Washington,  where  her  responsibilities 
included  answering  correspondence  in 
four  languages. 


Newhouse  bureau 
adds  three  reporters 

Stan  Benjamin,  veteran  reporter  in  the 
Associated  Press  Wasington  bureau, 
joins  Newhouse  Newspapers’  Washing¬ 
ton  bureau  in  early  May.  He  has  covered 
energy  and  environmental  subjects  and 
most  recently  was  assigned  to  the  Sup¬ 
reme  Court.  Benjamin  will  cover  re¬ 
sources  and  energy  on  the  Newhouse 
national  staff. 

Joining  the  bureau  this  month  is  Sally 
Squires,  who  was  with  the  St.  Peters¬ 
burg  Times.  She  will  cover  health  and 
medical  subjects. 

•Ed  Petykiewicz,  winner  of  the  George 
Polk  Award  for  local  reporting  when  he 
was  with  theSaginaw  (Mich.)  News,  has 
joined  the  Washington  bureau  as  a  mem¬ 
ber  of  the  three-reporter  staff  covering  for 
the  Newhouse  group’s  eight  Booth  news¬ 
papers  in  Michigan. 


Alan  K.  Leahigh  has  joined  Public 
Communications  Inc.,  Chicago,  as  a 
vicepresident.  Most  recently  he  was  edi¬ 
tor  of  the  weekly  American  Dental  Asso¬ 
ciation  News. 

*  *  * 

Thomas,T.  Byrd  was  named  publisher 
of  the  Winchester  (Va.)  Times-Leader 
succeeding  his  father  Harry  F.  Byrd, 
Jr.,  who  continues  as  chairman  of  the 
board.  The  new  publisher  is  a  fifth-gen¬ 
eration  newspaperman  and  the  fourth 
generation  of  his  family  to  direct  activi¬ 
ties  of  the  Star.  Byrd  started  as  a  news¬ 
paper  carrier  and  worked  summers  in 
various  departments  of  the  newspaper. 
He  became  general  manager  in  1973. 

New  appointments  at  the  Star  include: 
Edward  P.  Hourigan,  to  advertising 
manager  from  retail  advertising  manager 
of  the  Wilkes-Barre  (Pa.)  Times-Leader. 
Al  Lowdermilk  was  named  circulation 
director,  moving  from  assistant  to  the 
general  manager  of  the  Long  Beach 
(Calif.)  Independent  and  Press  Telegram. 
Dan  Hamrick,  former  editor  and  pub¬ 
lisher  of  the  Coffeyville  (Kans.)  Journal, 
was  named  to  the  new  position  of  assis¬ 
tant  general  manager. 

t/i  iHt  i/i 

Peter  Leichnitz,  former  city  editor 
of  the  Belleville  (Ont.)  Intelligencer,  was 
made  managing  editor  of  the  Cornwall 
(Ont.)  Standard-Freeholder.  He  replaces 
Keith  Peirson,  who  joined  Thomson 
Newspapers  Ltd.,  in  Toronto  as  an  edito¬ 
rial  training  consultant. 

*  *  * 

Sheri  Berning  Dill  ,  assistant 
metro  editor  at  the  San  Jose  (Calif.)  Mer¬ 
cury-News,  has  been  named  city  editor  of 
the  Wichita  (Kan.)  Eagle-Beacon.  She 
succeeds  Keith  Murray,  who  was 
assigned  to  oversee  the  design  and  imple¬ 
mentation  of  a  new  front-end  system  at 
the  Eagle-Beacon. 
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RECENT  ADDITIONS  .  .  . 


New  books  you’ll  want  for  your  professional  library  from  a  special 
collection  about  newspapering— editing,  writing,  and  related 
subjects.  Order  them  easily  by  mail  direct  from  Editor  &  Publisher. 


26S— MAKING  IT  PERFECTLY  CLEAR— by  Her¬ 
bert  G.  Klein.  An  inside  account  of  Nixon's  love-hate 
relationship  with  the  media.  Friend,  Advisor,  and  chief 
press  aide  to  Richard  Nixon  over  30  years  gives  his 
views,  not  always  complimentary,  on  press  treatment  of 
the  ex-President  and  attitudes  of  White  House  officials 
in  dealing  with  reporters  and  editors.  423,  In¬ 
dexed.  $14.95 


266— WAYWARD  REPORTER,  the  LHe  of  A.J. 
Llebllng,  by  Raymond  Sokolov,  who  calls  him  the 
best  reporter  of  his  generation.  Aside  from  chronicling 
his  tragic  private  life,  the  book  reveals  in  depth  the 
career  of  the  "Wayward  Press"  creator  includim  many 
articles  hitherto  unreprinted.  354.  Indexed.  $16.95 


267— THE  PULITZER  PRIZE  STORY  II,  1959-1960, 

by  John  Hohenberg.  Successor  to  the  author's  earlier 
book  under  the  same  name  chronicling  the  1917-1958 
years.  The  administrator  of  the  prizes  for  22  years 
presents  an  anthology  of  the  winners.  375  pages.  In¬ 
dexed.  $16.95 


268— AMERICAN  NEWSPAPERS  IN  THE  1980s, 

by  Ernest  C.  Hynds.  A  revision  of  his  previous  book 
about  the  '70s  providing  a  comprehensive  look  at  all 
types  of  newspapers  and  developments  in  editorial  and 
production  methods,  ownership  changes,  relations  with 
government.  383  pages.  Indexed.  $18.50. 


269— BUSINESS  MEDIA  AND  THE  LAW,  The 
Troubled  Confluence,  by  Robert  Lamb,  William 
G.  Armstrongs,  Jr.,  and  Karolyn  R.  Morigi.  A  train¬ 
ing  manual  and  textbook  examining  the  stmggle  be¬ 
tween  business,  news  media  and  regulatory  agencies. 
137  pages.  Indexed.  $15.00 


270— RESPONSIBILITY  IN  MASS  COMMUNICA¬ 
TIONS  (Third  Edition)  by  William  L.  Rivers,  Wilbur 
Schramm  and  Clifford  G.  Christians.  A  revised  text 
on  media  ethics  including  standards  and  codes  being 
used  in  all  media.  378  pages.  Indexed.  $14.95 


272— GREAT  AMERICAN  BRANDS  by  David 
Powers  Cleary.  Marketing  profiles  of  34  of  America's 
most  famous  trademarked  brand  names.  Describes 
marketing  and  merchandising  techniques  that  led  to 
success.  307  pages.  Illustrated.  Indexed.  $17.50. 


273— FREE  LANCER  AND  STAFF  WRITER, 
Nowopapor  Features  and  Magazine  Artides,  by 

William  L.  Rivers  and  Shelley  Smolkin  (Third  Edi¬ 
tion).  A  practical  presentation  of  the  realities  of  free 
lancing  with  tips  on  marketing  articles  as  well  as  writing 
them.  Exercises  for  students  after  each  chapter.  346 
pages.  Indexed.  $14.95. 


274— BOOK  PUBLISHERS  DIRECTORY.  Ann/e  M. 
Brewer  and  Elizabeth  A.  Geiser,  editors.  (Sup¬ 
plement  to  Second  Edition  of  BPD)  Adding  de¬ 
tailed  information  on  more  than  1,100  newly  estab¬ 
lished  small  and  independent  publishers  bringing  cover¬ 
age  to  4,500  presses  including  main  directory.  Cross 
indexed.  Soft  cover.  240  pages.  $58.00. 

(Main  directory  668  pages  $140.) 


275— ESTHER’S  TOWN  by  Deemer  Lee.  The  editor 
and  publisher  of  the  Estherville  (Iowa)  Daily  News 
chronicles  his  44  years  with  the  paper  illuminating  the 
transition  from  a  pioneer  settlement  to  an  active,  small 
city.  268  pages.  Indexed.  $12.95. 


276— THE  HANDBOOK  FOR  CLUB  PUBLICITY, 
CHAIRPERSONS,  BUSINESS  REPORTERS  AND 
VOLUNTEER  NEWSPAPER  CONTRIBUTORS  by 

Joseph  J.  Falter.  The  editor  of  a  small  town  newspa¬ 
per  helps  the  non-professional  learn  what  it  is  all  about 
and  how  to  cooperate  with  the  press.  125  model  stories 
serve  as  guides.  120  pages.  Paperback.  $10.95. 


278— UNION  PRINTERS  AND  CONTROLLED 
AUTOMATION  by  Prof.  Harry  Kelber  and  Carl 
Schlesinger.  Charting  the  100-year  history  of  typeset¬ 
ting  automation  showing  how  printers  were  affected  in 
labor  relations,  etc.  300  pages.  Illustrated  and  In¬ 
dexed.  $9.50. 


279— A  “WASHINGTON  MERRY-GO-ROUND" 
OF  LIBEL  ACTIONS  by  Douglas  A.  Anderson.  An 
examination  of  multitudinous  litigation  involving  Drew 
Pearson  and  Jack  Anderson  and  assessing  their  effect 
on  the  evolving  law  of  libel.  351  pages.  In¬ 
dexed.  $19.95. 


280— FREEDOM  IN  THE  WORLD,  Political  Right* 
and  Civil  Libarties,  1980,  by  Raymond  D.  Gastil.  A 
Freedom  House  yearbook.  Containing  a  rating  of  free¬ 
dom,  political  and  civil  rights  for  each  country,  reasons 
therefore,  and  changes  in  the  last  year.  A  new  section  of 
World  Press  Freedom  with  a  table  showing  control  of 
media  in  each  country.  331  pages.  Indexed.  $24.95. 


281— MOVABLE  TYPE,  Biography  of  Legh  R. 
Freeman  by  Thomas  H.  Heuterman.  Story  of  one  of 
the  most  prominent  frontier  journalists  whose  career 
paralleled  the  westerward  expansion.  From  1865  in 
Fort  Kearney,  Neb.,  he  moved  to  at  least  16  publishing 
sites  in  the  west.  172  pages.  Indexed.  $11.50. 


282— COMMUNITY  CONFLICT  A  THE  PRESS,  by 

Phillip  J.  Tichenor,  George  A.  Donohue  and 
Clarice  OUen.  A  study  of  links  between  community 
structure  and  roles  of  the  press.  Viewing  mass  com¬ 
munications  as  an  organic  part  of  larger  social  systems. 
Focusing  on  communication  and  the  knowled^  gap. 
240  pages.  Paperback.  $9.95. 


283— FINANCIAL  ADVERTISING  IV bv  Richard  L. 
Fernandes.  The  evolution  and  growth  of  financial  ad¬ 
vertising. .a’<nual  reporters,  tombstone  ads,  corporate 
image  ads,  do's  and  don'ts  for  preparing  ad  and  pr  copy 
with  illustrations.  127  pages.  $14.95. 


271— MORE  THAN  YOU  EVER  WANTED  TO 
KNOW  ABOUT  MAIL  ORDER  ADVERTISING  by 

Herschell  Gordon  Lewis.  Two  volumes  illustrated 
with  examples  of  good  and  bad  techniques,  a  how-to 
manual  for  direct  marketing  with  171  "Impact  Ideas." 
152  and  178  pages.  Indexed.  $19.95. 


277— THE  HANDBOOK  OF  NONSEXtST  WRIT- 
IM,  for  Writors,  Eiltor*  and  Spoakars,  by  Casey 
Miller  and  Kata  Swift.  A  handbook  for  those  who  are 
committed  to  equality  as  well  as  clarity  in  style.  Il¬ 
lustrated  with  hundr^  of  examples  arid  sugg^ions 
for  word  substitutions.  134  pages.  Indexed.  $8.95. 


284— THE  PHOTOJOURNALISrS  GUIDE,  Keep 
the  Sun  at  your  Back,  by  Arthur  H.  Bleich  and 
Jerry  McCullough.  Well-illustrated  for  the  beginner, 
student  or  reporter-photographer.  Written  by  two  ex¬ 
perienced  photo-journalists.  164  pages.  Paperback.  S'/! 
X  11.  $14.95. 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 


Newspaper  site  in  Caiif.  wili  permit 
view  of  Mt.  Shasta  and  Mt.  Lassen 


The  awarding  of  a  $2.66  million  con¬ 
tract  for  construction  of  a  new  publishing 
plant  for  the  Redding  (Calif.)  Record 
Searchlight  was  announced  recently  by 
officials  of  the  newspaper's  publishing 
company,  Redding  Record,  Inc. 

Editor  Robert  W.  Edkin  and  business 
manager  Larry  R.  Wakefield  said  the 
51 ,0(X)-square-foot  facility  will  be  built  by 
Van  Dyke  Construction,  Inc.  of  Redding. 
The  facility  was  designed  by  the  Pellegren 
Corp.  of  Englewood,  Colo. 

Edkin  and  Wakefield  said  construction 
is  expected  to  take  12  to  14  months. 

The  building  will  be  located  on  an  11- 
acre  site  along  Twin  View  Boulevard, 
moving  the  Record  Searchlight  from  its 
downtown  location  at  Placer  and  East 
streets  to  just  east  of  the  Twin  View 
Boulevard-Interstate  5  interchange  in 
northeastern  Redding. 

“We’re  very  pleased  that  even  at  this 
time  of  economic  uncertainty  our  com¬ 
pany  retains  its  confidence  in  Redding's 
future  and  the  role  the  Record  Searchlight 
will  have  to  play  in  it,’’  Edkin  said. 

He  pointed  out  that  when  the  Redding 
Record  was  begun  43  years  ago,  the  na¬ 
tion  still  was  coping  with  the  problems  of 
the  Depression,  but  the  newspaper  was 
founded  because  of  the  “confidence  that 
the  community  and  the  region  were  des¬ 
tined  to  grow  and  to  eventually  assume 
their  place  as  a  dynamic  economic  and 
commercial  center  for  the  north  state.” 

Last  June,  Edkin  and  Wakefield 
announced  a  budget  in  excess  of  $8  mil¬ 
lion  for  the  new  newspaper  office,  includ¬ 
ing  site  acquisition,  construction  and  fur¬ 
nishing  of  the  plant,  and  cost  of  a  new 
press. 

Wakefield  said  the  newspaper’s  pro¬ 
duction  department  will  be  the  first  to 
move  once  the  split-face  concrete  block 
building  is  done., He  said  the  press  will  be 


installed,  with  the  possibility  the  news¬ 
paper  will  be  printed  at  the  new  building 
before  the  advertising,  editorial,  business 
and  administrative  departments  move. 

Delivery  of  the  new  Harris  1600  press  is 
expected  in  June,  he  said,  with  the  press 
to  be  placed  in  storage  until  ready  for 
installation.  The  seven-unit  press  will 
have  the  capability  of  printing  1 12  pages 
without  color,  or  a  72-page  newspaper 
with  four  colors.  The  press,  which  is  cap¬ 
able  of  printing  60,000  issues  an  hour, 
also  will  be  equipped  so  newsprint  rolls 
can  be  changed  “on  the  fly” — while  the 
press  is  running. 

Another  addition  to  the  production 
process  will  be  an  automated  mailroom 
delivery  system  designed  by  Hall  Sys¬ 
tems,  Inc.  that  will  include  a  Harris  NP- 
624  automatic  inserter  to  insert  pre¬ 
printed  material  into  newspapers. 

The  project  is  the  largest  undertaking  in 
the  52-year  history  of  the  John  P.  Scripps 
Newsapers  group,  with  which  the  Record 
Searchlight  is  affiliated. 

When  plans  for  the  new  building  were 
announced  last  summer,  Wakefield  said  it 
was  necessitated  and  made  possible  “by 
the  tremendous  growth  and  diversifica¬ 
tion  Redding  and  the  tri-county  area  the 
Record  Searchlight  serves,  have  experi¬ 
enced  during  the  past  decade.” 

The  plant  will  be  situated  on  the  site  to 
take  advantage  of  the  vistas  of  both  Mt. 
Shasta  and  Mt.  Lassen.  Administrative, 
editorial,  advertising  and  composition  de¬ 
partments  will  be  housed  in  a  19,(X)0- 
square-foot  faciltiy  with  offices,  confer¬ 
ence  and  interview  rooms,  photo  studios 
and  a  library  located  along  the  perimeter 
walls. 

An  employe  lounge  and  dining  room  on 
the  east  side  of  the  building  will  feature  a 
solarium  and  patio  area  looking  out  on  the 
Mt.  Lassen  area. 


The  three-story  pressroom  will  feature 
an  upper-level  ^lery  from  which  tour 
groups  may  view  the  press  operation. 

Inland  appointed 
exclusive  reps 
for  LOC  system 

Inland  Newspaper  Machinery  Corp., 
has  been  appointed  exclusive  marketing 
representatives  for  the  Smith  RPM  Cor¬ 
poration’s  LOC  (Letterpress  to  Offset 
Conversion)  system  in  the  United  States, 
Canada,  South  Africa  and  New  Zealand. 

W.  S.  (Bud)  Coulson,  president  of  In¬ 
land,  said  the  new  alliance  with  the  Smith 
organization  should  not  only  benefit  the 
two  companies  but  also  the  entire  news¬ 
paper  industry. 

Coulson  also  said  many  publishers  are 
seeking  ways  to  prolong  the  life  of  ex¬ 
isting  letterpress  equipment  and  they 
have  reached  the  conclusion  not  to  make 
the  capital  investment  to  purchase  new 
offset  presses. 

We  went  after  the  Smith  RPM  LOC 
system  with  a  vengeance,  Coulson  said, 
after  looking  at  several  conversion  sys¬ 
tems  now  in  the  market  place. 

Gary  Smith,  president  of  Smith  RPM, 
said  Danny  Washchynsky,  formerly  with 
Goss  and  Harris,  had  joined  the  Smith 
organization  as  vicepresident¬ 
engineering. 

Both  organizations  have  headquarters 
in  the  Kansas  City  area. 

2200  Users’  Group 
sets  June  meeting 

The  Harris  2200  Users’  Group  will 
meet  on  Tuesday,  June  9  at  2:30  p.m.,  in 
the  Dennis  A-B  Suite  of  the  Bally  Park 
Place  Hotel,  Atlantic  City,  N.J. 

The  semi-annual  meeting,  which  is  nor¬ 
mally  held  in  conjunction  with  the  Amer¬ 
ica  East  Conference,  will  take  place  dur¬ 
ing  the  ANPA/RI  conference  which  is  to 
be  held  jointly  with  America  East,  June 
6-10. 

The  Harris  Users’  group,  consisting  of 
2200, 2220  and  2250  series  terminal  users, 
has  been  active  in  solving  mutual  prob¬ 
lems  and  exchanging  information  among 
themselves  and  Harris  representatives. 

Anyone  interested  in  joining  the  group 
should  call  or  write  to;  Thomas  F.  Caw¬ 
ley,  president,  Harris  2200  Systems 
Group,  Scranton  Times,  149  Penn  Ave., 
Scranton,  Pa.  18503. 


ARTIST  RENDITION  of  the  new  $2.6  million  plant  for  the  Redding  (Calif.) 
Record  Searchlight  that  will  be  built  on  a  site  to  take  advantage  of  the  vistas 
of  both  Mt.  Shasta  and  Mt.  Lassen. 
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Microwave  relay 
station  houses 
safe-guard  system 

In  a  lonely  cornfield  near  Webberville, 
Mich.,  sits  a  small  grey  building,  about 
eight  feet  square,  guarded  by  a  twelve- 
foot-high  chain-link  fence.  Inside  the  pad¬ 
locked  building,  only  blinking  lights  and 
the  soft  hum  of  electric  current  disturb 
the  stillness  of  the  night,  in  response  to 
signals  from  the  290-foot  tower  that  rises 
from  the  same  enclosure. 

This  uninhabited  base  station  is,  in 
fact,  one  stop  alortg  a  five-point  micro- 
wave  relay  system  recently  built  to  speed 
printing  and  distribution  of  the  Detroit 
News. 

The  relay  system  is  not  unique — other 
companies  use  similar  setups  to  transmit 
information — but  it  serves  as  an  excellent 
example  of  benefits  to  be  gained  from 
space-age  technology. 

Inside  the  insulated  shelter  in  Webber¬ 
ville,  unattended  equipment  serves  as 
one  link  in  the  relay  chain  that  also  in¬ 
cludes  towers  in  Sterling  Heights,  South- 
field,  Milford,  and  Lansing — a  span  of 
85.3  miles  across  southern  Michigan. 
Monitored  closely  in  Lansing,  the  Web- 
berville  shelter  houses  a  sophisticated 
safe-guard  system  to  detect  problems, 
switch  to  back-up  equipment  and  monitor 


heat  and  humidity  conditions  that  ensure 
uninterrupted  service  in  spite  of  wind  or 
weather. 

The  shelter  is  constructed  of  prefabri¬ 
cated  panels  manufactured  by  Bally  Case 
&  Cooler,  Inc.  of  Bally,  Pa. 

Although  originally  used  only  in  walk- 
in  coolers,  freezers  and  refrigerated 
buildings.  Bally  Panels  are  just  as  effec¬ 
tive  in  many  high  and  normal  temperature 
applications.  Wherever  controlled  en¬ 
vironments  are  required,  the  panels  pro¬ 
vide  a  reliable  insulating  envelope  to 
maintain  desired  internal  temperatures 
from  -90  to  above  200  degrees  F. 

Each  Bally  panel  comprises  a  four-inch 
core  of  urethane  insulation  which  has 
been  foamed  in  place  between  sheets  of 
heavy-gauge  metal.  Carefully-positioned 
locking  components  are  secured  along 
panel  edges  during  the  foaming  process. 
When  actuated,  the  locks  pull  tongue- 
and-groove  panel  edges  together  to  form 
tight  seals. 

Bally  urethane  has  earned  an  R34  in¬ 
sulating  efficiency  rating,  which  is  said  to 
be  more  than  twice  the  rating  for  an  equal 
thickness  of  fiberglass.  And  because 
urethane  becomes  a  97%  closed-cell 
material  after  heat  curing,  it  will  not 
absorb  efficiency-reducing  moisture. 

These  qualities  make  it  easy  to  main¬ 
tain  the  temperatures  necessary  for  opti¬ 
mum  operation  of  the  sheltered  electronic 
equipment.  During  winter  months,  only  a 
small  space  heater  is  needed  to  keep  the 


PREFABRICATED,  insulated  building 
panels  were  used  to  construct  the  Detroit 
News'  base  station  in  Webberville.  The 
station  is  an  important  link  in  the  paper's 
five-point  microwave  relay  system. 

temperature  above  a  65  degrees  F  mini¬ 
mum.  The  prefab  has  been  fitted  with  an 
exhaust  fan  and  louver  system  to  regulate 
summer  temperatures,  which  may  not  ex¬ 
ceed  85  degrees  F.  . 

According  to  specifying  architect  Len 
Eden  of  Browne  &  Associates  in  Bloom¬ 
field  Hills,  Mich.,  the  choice  of  a  Bally 
shelter  resulted  in  a  saving  of  close  to 
$8,000  for  the  newspaper.  The  figure  is 
based  on  estimated  costs  for  constructing 
the  unit  from  conventional  building  mate¬ 
rials,  including  labor  and  operating  costs. 

The  panels  can  be  joined  together  simp¬ 
ly  and  quickly,  and  thus,  the  benefits  of 
(Continued  on  page  31) 
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reduced  construction  time.  Unskilled 
workers  can  erect  the  units  in  a  fraction  of 
the  time,  and  at  a  fraction  of  the  cost, 
needed  for  a  comparable  building  of 
masonry  and  wood.  And  because  the 
panels  are  lightweight,  heavy  construc¬ 
tion  equipment  is  rarely  required. 

A  network  of  strap  steel  imbedded  in¬ 
side  the  panel  cores  provides  great  inter¬ 
nal  strength.  Sturdy  construction,  along 
with  the  rugged  durability  of  the  panel 
surfaces,  make  prefabs  capable  of  with¬ 
standing  the  harshest  climatic  conditions, 
including  the  bitter  Michigan  winters. 

At  the  News’  Sterling  Heights  plant, 
newspaper  pages  are  typeset  and  pasted 
into  position  for  each  edition.  A  laser 
scanner  then  “reads”  each  page  and 
transmits  the  information  via  the  relay 
stations  to  Lansing  where  a  similar  unit 
poduces  the  negative.  This  negative  is 
used  to  expose  plates  for  printing  at  the 
new  plant  there.  The  completed  paper  is 
then  trucked  to  distribution  points  around 
the  state. 

Approval  for  the  microwave  system, 
used  primarily  at  night,  was  required 
from  the  U.S.  Federal  Communications 
Commission  and  Canadian  authorities 
since  Sterling  Heights  is  within  thirty-five 
miles  of  the  Canadian  border. 


Air  unit  designed 
for  dust  control 

MGl  International  has  introduced  its 
A-PAR  MARK  IV,  a  new  unit  specifical¬ 
ly  designed  for  dust  pollution  control. 

The  A-PAR  MARK  IV  will  handle  pol¬ 
lutants  ranging  in  size  from  long  strips 
down  to  particle  soft  fibers.  It's  demisting 
section  completely  removes  liquid  from 
the  air  stream  so  that  the  clean  air  can  be 
returned  to  the  work  space,  therefore 
saving  on  heating  and  air  conditioning 
costs. 

The  unit  was  installed  in  the  pressroom 
of  Bucks  County  Courier  Times  in  Levit- 
town,  PA,  were  it  underwent  extensive 
field  testing. 

Effectiveness  of  the  MARK  IV  is  due 
to  its  capacity  as  well  as  proper  place¬ 
ment  of  capture-hooding  to  prevent  the 
pollutants  from  reaching  the  ambient  air. 
The  scrubbing  liquid  chemistry  is  biodeg¬ 
radable  and  is  accepted  by  local  sanita¬ 
tion  authorities  for  discharge  directly  into 
the  sewer. 

Specifications;  operating  capacity: 
3,000-4,000  CFM;  dimensions:  8’  long, 
2.5  deep,  T  high;  scrubbing  liquid:  15-20 
G/P/H  (approximately  %%  surfactant  99 
water);  power  requirements:  10 
H.P.;  weight:  3,000  lbs. 

MGI  International  of  Morris  Plains, 
N.J.,  has  installed  more  than  230  A-PAR 
(Air  Purification)  units. 


Front-end  system 
design  centers 
on  6  computers 

Starting  May  1,  1981,  the  Montreal 
(Quebec)  La  Presse  will  put  onstream  a 
specially  designed  front-end  system  from 
Atex  Inc.,  of  Bedford,  Mass. 

The  $1 ,290,000  (U.S.)  contract  calls  for 
a  system  centered  around  6  mini¬ 
computers  (three  1134  and  three  1104), 
each  having  a  80-megabyte  disc.  The  sys¬ 
tem  has  10  interfaces  for  the  different 
wire  services,  a  magnetic  tape  drive  and 
controller,  and  two  remote  systems  for 
La  Presse’s  bureaus  in  the  capital  cities  of 
Quebec  City  and  Ottawa. 

Linked  with  the  present  Harris  2248 
markup  system  of  six  terminals,  the  La 
Presse  editorial  system  will  drive  32 
editorial  terminals,  51  reporter  terminals 
and  14  additional  terminal;  for  produc¬ 
tion.  The  system  will  be  online  to  three 
Metroset  typesetters. 

La  Presse  averages  approximately  80 
pages  a  day  and  has  a  circulation  of 
191,000  (Monday  to  Friday)  and  291,000 
on  Saturday. 

In  a  related  matter  the  front-end  sup¬ 
plier,  Atex  Inc.,  announced  recently  a 
library  system  which  is  the  first  mini¬ 
computer-based  full-text  retrieval  sys¬ 
tem. 


Ifoucanit 

judgeastat 

DyRSColor. 


A  3M  non-silver  Electrostatic  Stat  starts  out  with  a 
black  image  on  an  off-white  background,  but  you  can  see 
how  it  reproduces.  Black  and  white. 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a 
lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats 
for  a  lot  of  needs. 

A  3M  Electrostatic  Stat  can  be  made  by  an  l\/IR-417, 
1175,  and  even  the  low  cost  1165  Camera  System. 


The  off-white  background  of  our  stat  shoots  right 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
is  your  thinking. 

For  more  information  write  to:  M.  Wagner, 

Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 

St.  Paul,  MN  55144. 

Or  call  toll-free  1-800-328-1684  (outside  of 
Minnesota).  In  Minnesota,  v/-. , 

call  1-800-792-1072.  3M  HeafS  YOU  . . . 
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Singapore  daily  buys 
16  Urbanite  units 

Sin  Chew  Jit  Poh  (Singapore)  has  be¬ 
come  one  of  the  largest  Goss  Urbanite 
press  users  in  the  world  with  its  recent 
order  from  Graphic  Systems  division, 
Rockwell  International. 

The  daily  newspaper  ordered  16  Urba¬ 
nite  units  (including  two  three-color  un¬ 
its),  two  folders  and  14  Cary  Flying  Pas¬ 
ters.  The  equipment  will  be  placed  on  a 
locally  fabricated  substructure. 

Increasing  circulation,  number  of 
pages  and  color  requirements  are  attri¬ 
buted  to  Sin  Chew’s  production  expan¬ 


sion  in  recent  years.  The  newspaper  is 
known  for  its  consistent  high  quality  pro¬ 
cess  color  work. 

The  press  replaces  a  nine-unit,  one 
three-color  unit  Goss  Urbanite  press  with 
one  folder  and  manual  roll  stands,  which 
was  purchased  in  1974. 

The  130,000  circulation  paper  decided 
to  trade  its  press  for  the  latest  design 
Urbanite  in  order  to  take  advantage  of  the 
higher  speed  and  new  features  such  as  ink 
lever  fountains. 

The  addition  of  flying  pasters  will  in¬ 
crease  the  newspaper’s  net  productivity 
and  help  reduce  newsprint  waste. 

The  16-unit  press  will  be  housed  in  a 
new  facility  next  year. 


Introducing... 

Dent-X14CR 

Tabletop  Processor 


for  all  phototypesetting  papers, 
prints,  and  rapid-access  films 


□  Innovative.  Infrared  dryer. ..straight-through 
transport. 

D  Versatile.  Designed  for  use  as  a  darkroom  or 
daylight  processor. 

□  Dependable.  Faster,  drier  repros  with  reduced 
shrinkage  and  watermarks.  Modular  design  simplifies 
cleaning,  maintenance,  and  service. 

□  Flexible.  Utilizes  any  combination  of  chemistry, 
papers,  and  film  up  to  14  inches. .  .speed  and 
temperatures  can  be  matched  to  material  processed. 

□  Durable.  Stainless  steel  construction. 


DENT-X  CORPORATION 


A  North  American  Philips  Company 

e DENT-x CORPORATION  1981  102  Commerce  Road.  Stamford.  CT  06902 

PHD-«035  Phone  203-348-5921 


Lens  design  permits 
right/reverse  reading 

Right  reading  or  reverse  reading  nega¬ 
tives  or  prints  can  be  selected  at  the  flip  of 
a  switch  with  the  new  Chemco  Alan  24” 
Image  Reversing  Lens  offered  by  Chem¬ 
co  Photoproducts  Company. 

The  lens  is  fully  enclosed  in  a  compact 
housing,  and  equipped  with  a  built-in 
stop-rationer.  The  lens  can  be  mounted 
and  used  on  any  sheet-film  or  roll-film 
camera  capable  of  nandling  a  24”  lens. 

When  using  the  Alan  Image  Reversing 
Lens,  focal  length  and  optical  center  re¬ 
main  the  same  whether  the  right-reading 
or  wrong-reading  mode  is  employed. 

One-step  production  of  line  prints  or 
halftones  for  paste-up  is  accomplished 
when  the  Image  Reversing  Lens  is  used 
with  Chemco  Powerlith  Duplicating  Pap¬ 
er  (code  606). 

Roll  handling  system 
online  to  Goss  units 

FMC  Corporation  of  Colmar,  Pa.,  is 
completing  installation  of  an  automatic 
newsprint  roll  delivery  system  at  the  Balt¬ 
imore  Sun.  The  system  feeds  newsprint 
rolls  automatically  to  Goss  Metroliner 
presses  equipped  with  ARL  (automatic 
reel  loading)  system.  It  is  expected  to  go 
into  operation  in  mid-summer  of  this 
year. 

The  system  includes  the  warehouse-to- 
platform  conveyors  and  platform-to- 
press  equipment,  including  controls  and 
installation. 

The  design  consists  of  warehouse  de¬ 
livery  conveyors,  stripper,  platform 
equipment,  turntables,  and  platform-to- 
press  in-floor  Trukveyor  conveyors  with 
18  automatic  press  in-feed  spurs  and  18 
automatic  press  exit  spurs  to  feed  the  four 
Goss  presses.  All  movement  of  the  news¬ 
print  rolls  will  be  controlled  by  computei 
and  programmable  controller. 


PUNCH  CmtlR 


For  information  __  _ 

contact:  BEACH 


BEACH  MANUFACTURING  CORP.  ^ 
1SM2  CwtaiMr  Lim,  Hutiiitoi  Itacl,  CA  92149 
(714)999-5515  (213)591-5548  TEUX  955307  J 
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Camera  performs 
multipurpose 
jobs  at  bi-weekly 

Turning  out  one  bi-weekly  newspaper 
is  work  enough,  but  when  you’ve  got  two 
of  them  to  produce,  you  need  all  the  help 
you  can  get. 

That’s  one  of  the  reasons  why  The 
Planet,  a  25,000  circulation  paper  pub¬ 
lished  in  Des  Moines,  Iowa,  is  so  pleased 
with  their  purchase  of  a  reproduction 
camera  manufactured  by  Visual  Graphics 
Corporation,  Tamarac,  Florida. 

For,  in  addition  to  their  newspaper,  the 
Planet  also  handles  the  typesetting, 
makeup  and  production  for  the  Times- 
Delphic,  a  4500  circulation  bi-weekly  stu¬ 
dent  publication  of  Drake  University  in 
Des  Moines.  The  Times-Delphic,  is  pub¬ 
lished  each  Tuesday  and  Friday  through¬ 
out  the  academic  calendar  by  a  staff  of 
four  editors  and  a  dozen  staff  writers. 

“The  Pos  One  camera  helps  us  get  both 
newspapers  out  on  time,’’  said  Larry 
Vint,  publisher  of  the  Planet.  “It  is  very 
simple  to  operate  and  works  in  normal 
room  light — without  the  need  for  a  dar¬ 
kroom.  It  combines  two  pieces  of  equip¬ 
ment  since  it  processes  RC  phototypeset¬ 
ting  and  is  a  pretty  versatile  stat  camera.  ’’ 

Vint  said  that  all  typesetting  is  proces¬ 
sed  through  the  Pos  One  and  that  the 
camera  is  used  “10-15  times’’  each  issue. 
“It’s  used  in  ad  makeup  to  stat  an  entire 
ad  that  needs  to  be  reduced  and  on  car¬ 
toons — it  does  a  real  nice  job  on  line  art.’’ 

Vint  also  said  that  any  reverses, 
whether  for  editorial  or  ads,  are  also 
handled  by  the  camera.  Vint  said  the  unit 
is  “real  handy”  on  the  reverses,  unike  the 
photo  mechanical  transfer  method  that  is 
a  two-step  process.  “This  is  a  one-step 
process  with  reverse  paper.” 

Besides  setting  all  the  type,  ads,  logos 
and  reducing/enlarging  line  art  the 
camera  also  does  “just  about  all  of  our 
halftones,”  Vint  said. 

The  best  feature  of  the  camera  accord¬ 
ing  to  Vint  is  its  “ease  of  operation.” 
“The  first  day  it  was  installed  we  were 
shooting  line  and  halftones  for  reproduc¬ 
tion.  It’s  very  simple  to  operate.  Anyone 
can  learn  in  an  hour  or  two.” 

Color  posterizations,  dropouts,  slide 
enlargements  and  film  overlays  are  some 
of  the  other  reproductions  that  can  be 
made  on  the  VGC  camera. 

The  Planet  shop  has  AM  Comp/Set 
typesetters. 

So  while  the  reporters  still  type  their 
stories,  the  editors  still  edit  in  pencil,  the 
headlines  are  typed  on  a  single  sheet  of 
paper,  the  photos  are  cropped,  and  the 
pages  are  dummied  out  in  pencil,  mod¬ 
ernization  has  set  in  with  the  use  of  the 
Pos  One  system. 
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DUANE  H.  HOUY,  Chairman  of  the  Board  and  C.E.O. 
Publishers  Equipment  Corporation 


How  much 
should 
you  pay 
for  a 

milliou  dollar 
offset  uuit  ? 


At  Publishers  Equipment  Corp.  we  say  $208,000*!  HOW  DO  WE 
KEEP  OUR  PRICES  SO  LOW?  Cost-saving  is  a  vital  part  of  each 
engineering  project.  In  responding  to  the  message  we  clearly  re¬ 
ceive  from  the  newspaper  industry — that  the  real  need  is  an  alter¬ 
native  to  the  million-plus  dollars  a  unit  for  new  presses — our 
engineers  design  with  the  customer  in  mind. 

AT  $208,000*  PER  UNIT  NO  NEWSPAPER  NEED  BE  WITHOUT 
OFFSET!  New  plate  and  blanket  cylinders  with  narrow-gap  lock¬ 
up — new  helical  gears — blanket  to  blanket  quality  offset  printing 
— excellent  offset  color — cut  off  change  offered  on  P.E.C.  units, 
Metro  units  or  even  if  you  decide  to  remain  letterpress. 


•F.O.B.  price 

CALL  COLLECT  (214)  931-2312 

PUBLISHERS  EQUIPMENT  CORPORATION 

3230  Commander  Drive  Phone  (214)  931  -231 2  P.O  Box  402326 

Dallas,  Texas  75006  Telex;  732561  (TELESERV  DAL)  Dallas,  Texas  75240 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  25247 
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Telecommunications 

Hearst  seeking  to  expand 
into  cable  related  fields 


By  Andrew  Radolf 

Hearst  Corporation’s  communications 
empire  embraces  13  daily  newspapers, 
over  25  magazines,  trade  publications, 
how-to  manuals,  four  book  publishing 
companies,  and  10  broadcast  properties. 

With  the  creation  of  a  brand  new  divi¬ 
sion,  Hearst  Cable  Communications, 
under  the  direction  of  Ray  Joslin,  the 
company  is  preparing  to  marshall  its  print 
resources  and  financial  muscle  to  enter 
new  electronic  arenas  of  information  dis¬ 
semination. 

Before  joining  Hearst  last  May,  Joslin 
was  a  partner  in  Boston-based  Continen¬ 
tal  Cablevision,  Inc.,  the  country’s  11th 
largest  cable  operator  with  over  350,000 
subscribers.  He  is  no  longer  involved  in 
operating  Continental  but  still  has  his  in¬ 
vestment  in  the  firm. 

Joslin  decided  to  join  Hearst  because 
“after  doing  the  same  thing  for  15  years  I 
saw  this  as  an  opportunity  to  lead  a  major 
corporation  into  the  whole  field  of  elec¬ 
tronic  communications.’’ 

Hearst  is  a  privately  held  company 
which  does  not  release  its  earnings.  Joslin 
believes  the  firm  would  rank  in  the  top 
third  of  the  Fortune  500. 

Engaged  in  three  areas 
He  stated  Hearst  Cable  Communica¬ 
tions  is  engaged  in  three  areas. 

The  division  is  seeking  to  establish  a 
“presence  for  Hearst”  in  cable  television 
through  the  acquisition  of  a  multiple  sys¬ 
tems  company. 

It  is  “taking  an  inventory  of  print  re¬ 
lated  resources”  to  ascertain  how  they 
can  be  applied  to  other  media  such  as 
videodiscs  and  cable  television  program¬ 
ming. 

It  is  developing  a  “corporate  strategy 
for  data  and  information  delivery  and  re¬ 
trieval  in  businesses  and  homes.” 

Joslin  said  Hearst  has  “come  close  on  a 
few”  attempts  to  acquire  a  cable  televi¬ 
sion  system  but  so  far  the  price  has  been 
too  high. 

“We’re  not  looking  for  a  billion  dollar 
deal  like  Westinghouse’s  acquisition  of 
Teleprompter,”  he  explained,  adding, 
“We  prefer  to  make  an  acquisition  in  the 
$50  million  category.  We’ve  looked  at 
systems  with  a  total  capital  investment  of 
around  $100  million.” 

He  said  Hearst  is  looking  for  a  property 
which  will  allow  the  company  to  get  ex¬ 
perience  in  owning  and  operating  cable 
television  systems  and  become  “a  basis 
of  further  acquisition  and  franchises.” 

He  commented  the  ideal  system  for 
Hearst  will  come  with  “a  management 
capable  of  expanding  and  doing  more.” 
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“A  12  channel  system  is  not  what  we’re 
looking  for,”  Joslin  continued.  He  said 
“the  ability  to  tier  services  and  add  on 
appropriate  charges”  were  key  factors  in 
his  evaluation  of  systems. 

Prices  have  peaked 

Prices  for  cable  companies  have 
peaked,  Joslin  believes.  He  predicted 
“some  softening  is  due”  in  the  market. 

Joslin  stated  Hearst  is  conducting 
“four  embryonic  tests”  in  its  efforts  to 
develop  a  corporate  strategy  for  electro¬ 
nic  publishing. 

A  learst  subsidiary  in  Great  Britain, 
National  Magazine  Co.,  Ltd.,  is  “feeding 
Prestel  several  hundred  pages  of  informa¬ 
tion”  which  range  from  Good  House¬ 
keeping  recipes  to  health  and  travel  in¬ 
formation. 

Prestel  users  can  select  the  pages  they 
wish  to  read  but  cannot  send  signals  back 
to  order  goods  or  services  from  national 
magazines. 

San  Francisco  Examiner  will  soon  be¬ 
gin  feeding  information  on  a  daily  basis 
from  its  data  base  into  CompuServe  in 
Columbus,  Ohio.  Subscribers  anywhere 
in  the  country  who  are  connected  to  Com¬ 
puServe  via  Apple  home  computers  and 
telephone  lines  will  then  be  able  to  access 
the  Examiner’s  computerized  data. 

News  only  format 

In  Los  Angeles,  the  Herald-Examiner 
is  working  with  a  local  cable  company  to 
develop  news  and  information  program¬ 
ming  in  a  text-only  format.  The  experi¬ 
ment  will  not  include  ads  “at  this  junc¬ 
ture.” 

Hearst’s  Capital  City  Newspapers  is 
also  developing  a  one-way,  textual  ser¬ 
vice  for  cable  news  to  be  provided  by  the 
Albany  Times-Union  and  Knickerbocker 
News. 

Joslin  stressed  the  tentative  nature  of 
all  of  these  tests  by  describing  electronic 
publishing  as  “techonology  in  search  of  a 
demand.” 

“Who  is  going  to  pay  for  the  cost  of 
these  services?”  he  wondered.  “Demand 
is  not  automatic  for  50  to  100  channels 
just  because  we  can  deliver  it.  For  people 
to  access  a  terminal  at  8  P.M.  instead  of 
watching  Mork  &  Mindy  is  an  awful  lot 
like  work.  We  need  to  change  people’s 
habits  and  that  will  take  time.” 

Joslin  noted  that  a  “generation  of  15 
year  olds”  who  are  raised  with  these 
emerging  computer  and  cable  technolo¬ 
gies  will  be  “tomorrow’s  buyers.” 

In-home  newspapers 
Joslin  said  Japanese  firms  are  ex¬ 
perimenting  with  a  system  whereby  con¬ 


sumers  “buy  a  box  of  photo  sensitive 
paper,  access  information  on  their  ter¬ 
minals,  and  do  their  own  electronic  type¬ 
setting.  It  shifts  the  burden  of  paper  usage 
to  the  user.” 

With  this  system,  he  explained,  a  news¬ 
paper  would  charge  users  a  flat  fee 
monthly  for  access  to  its  data  base  and 
also  sell  them  the  rolls  of  paper  for  their 
typesetting  machines. 

The  advantage  to  consumers  of  such  a 
system  is  they  only  have  to  typeset  in¬ 
formation  they  want  instead  of  having  to 
buy  the  entire  newspaper,  Joslin  said. 

Newspapers,  he  added,  would  be  re¬ 
lieved  of  having  to  purchase  tons  of  news¬ 
print  to  deliver  their  products  to  consum¬ 
ers,  many  of  whom  may  only  be  in¬ 
terested  in  certain  sections. 

This  concept  of  providing  people  only 
with  information  they  desire  instead  of  a 
whole  newspaper  or  book  is  an  example 
of  an  on-line  service  which  Hearst  also 
could  develop,  Joslin  stated. 

He  remarked  that  16  times  a  year  the 
company  “sends  out  a  million  lines  of 
information  through  the  mails  to  40,000  or 
50,000  locations”  in  the  form  of  auto  re¬ 
pair  and  crash  estimator  manuals. 

“How  much  of  this  information  does  a 
repair  shop  use  on  a  monthly  basis?”  he 
asked,  pointing  out  that  with  an  electro¬ 
nic  publishing  system  repair  shops  would 
access  only  the  information  they  needed. 

Noting  that  Hearst  also  publishes  many 
how-to  and  home  repair  manuals,  Joslin 
said  all  of  these  print  resources  have  great 
potential  for  electronic  publishing. 

“Because  we’re  a  private  company,  a 
lot  of  people  don’t  understand  the  wealth 
of  resources  available  to  us,”  he  com¬ 
mented. 

King  Features  Syndicate  is  another 
Hearst  division  which  Joslin  believes  has 
“some  potential”  for  electronic  pub¬ 
lishing  and  “certainly”  potential  in  the 
videodisc  and  video  casette  markets. 

Joint  venture  with  ABC 
In  seeking  to  develop  cable  television 
programming,  Hearst  Cable  Communica¬ 
tions  turned  to  the  company’s  women’s 
magazines.  Cosmopolitan,  Good  House¬ 
keeping,  and  House  Beautiful,  for  in¬ 
spiration. 

In  a  joint  venture  with  ABC  called 
Hearst-ABC  Video  Services,  the  com¬ 
pany  intends  to  create  a  cable  program¬ 
ming  network  which  will  “provide  in¬ 
formation  and  entertainment  for  women 
whom  we  think  are  underserved  by  tv.” 

With  the  working  title  of  BETA,  the 
network  is  scheduled  to  begin  transmit¬ 
ting  fours  hours  of  continuous  program¬ 
ming  seven  days  a  week  on  basic  service 
cable  channels  at  the  end  of  the  year. 

“It’s  a  psychographic  we’re  looking  to 
reach,”  Joslin  stated.  “1  he  low  tv  watch¬ 
ers.  Women  who  are  highly  educated, 
have  higher  incomes  and  awareness;  an 
active  rather  than  a  passive  woman.” 
He  added  BETA’S  target  audience  is 
(Continued  on  page  39) 
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1981 


1961  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1961  1960 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


February 

Linage 

Th«  following  linogo  tobulottons  hovo  boon  compllod  by 
Modio  Rocords,  Inc.  for  tho  oxclutivo  publlcotlon  of  Idltor 
A  Rublifhor.  Thoy  moy  not  bo  roprintod  or  publishod  In 
any  form  without  oxpllclt  pormlssion  from  Modio  Ro- 
coi^t,  Inc.  NOTI:  Nowtpopors  morkod  with  codo  bolow 
Includo  odvortUIng  In  Rarado  or  Family  Wookly, 
approximato  linogo  os  follows: 

*Rarado-5t,597  tFomily  Wookly-80,363 

NOTE:  Duo  to  tho  problom  orlslng  from  tho 
chongos  In  nowspopor  formats^  Modio  Ro- 
cords  hos  odopt^  tho  following  policy  In 
tho  intorost  of  linogo  comparability: 

(A)  All  six-column  foi'inots  oro  moosurod 
os  six  columns  and  thon  convortod  and  ro- 
portod  as  olght  columns. 

(1)  All  olght  column  formats  oro  moosurod 
and  roportod  os  olght  columns. 

(C)  All  nino-column  formots  oro  moosurod 
and  roportod  os  nino  columns. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

American  New$-e .  568.437  33.216  592.451  38.016 

tAmet'icon  News-S .  380.526  14.244  301.519  _ 

Grond  Total .  948,963  47,460  893,970  38,016 

AKRON,  OHIO 

Beacon  Joumal-e .  1,841,153  46,761  1,990,233  55,666 

•Beacon  Journal  s .  885.781  58.976  1.064.936  76.832 

Grand  Total .  2,726,934  105,737  3,055,169  132,498 

ATLANTA,  GA. 

Constitution-m . .  2,703,535  385,864  2,958,800  483,511 

Joornal-e .  2,710,752  383,752  2,939,603  476,727 

Journal  &Constitution-S  1,525,286  300,718  1,528,283  233,379 

Journal  &  Constitution-sot  440.760  _  503.569  _ 

Grond  Total .  7,380,333  1,070,334  7,930,255  1,193,617 

NOTE:  Consitution-m  and  Joumol-e  published  5  days  o  week  only. 

BALTIMORE,  MD. 

•News  Americon-S .  540.749  79,528  695,395  94,320 

News  American-e .  917,588  40,200  1,063,002 

Sun-m...  1.529,375  92,521  1,516,164  75,356 

Sun-e .  1,657,351  99,676  1,716,987  97.105 

Sun-S...  1.935.915  143.107  2.010.196  167775 

Grond  Total .  6,580,978  455,032  7,001,744  434,556 

BERGEN  COUNTY,  NJ. 

Record-e .  2,172,792  351,953  2,303,226  268,796 

•Record-S .  1.616.144  204,352  1.678.373  190.084 

Grand  Totol .  3,788,936  556,305  3,981,599  458,880 

NOTE:  Record-e  published  5  doys  a  week  only. 

BOCA  RATON,  FLA. 

News-e .  895,174  15,015  949,503  34,395 

tNews-S .  626.333  _  635.706  _ 

Grand  Totol .  1,521,507  15,015  1,585,209  34,395 

NOTE:  News-e  published  5  days  a  week  only. 

BOSTON,  MASS. 

Herold  Americon-m .  665,547  61,405  748,192  125,093 

Herold  Americon-S .  327,240  186,931  502,399  161,764 

Globe-d .  2,284,396  91,718  2,262,507  34.344 

•Globe-S .  2.379.217  125.940  2.403.844  161.615 

Grond  Total .  5,656,400  465,994  5,916,942  482,816 

BOULDER,  COLO. 

Comero-e .  1,673,759  1,921,157  13.712 

Camera-S .  624.911  729.068  _ gSfl 

Grond  Total .  2,298,670  2,650,225  14,662 

BRADENTON,  FLA. 

Herald-e .  1,173.729  18,304  1,264,928  4,320 

tHerald-S .  628.327  _  593.642  17.440 

Grond  Total .  1,802,056  18,304  1,858,570  21,760 

BUFFALO,  N.Y. 

Courier  Express-m .  770,765  35,689  777.539  42,036 

•Courier  Express-S .  882,237  82,712  873,850  9,600 

News-e  .  1,988,943  9,920  2,126,893  75,840 

News-S  337.484  43.216  349.722  18.688 

Grand  Total .  3.979,429  171,537  4,128,004  146,164 

CAMDEN,  NJ. 

Courier  Post-e .  1,893,082  87.632  2.232.583  66,320 

tCoorier  Post-S .  727.918  1.264  697.890  _ M 

Grand  Total .  2,621,000  88,896  2,930,473  67,1M 
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CHAUOm,  N.C. 

Nn«^ .  I,586JI8  78,120  1,7«),774  33.312 

Obs«v»r^n  1,894,780  145,921  1,975,505  109,299 

•ObserwrS  96U78  60.768  928^241  68008 

Grond  To«i( .  4,442,376  284,809  4,664,520  210619 

CHICAGO,  lU. 

Tribune-m . 3,010612  2,471,177  3,190J04  2621610 

Tribune-S .  2,103,404  647,778  2,374,917  767,435 

Sun-Times-m .  2,202,828  474,897  2,567673  550,282 

*SunTimes-S  775.773  406.960  868.062  382.218 

Grand  Total .  8,092,617  4,000612  9,000,756  4,521,745 

CINCINNAfl,  OHIO 

Enquirer-m .  2623,918  4,928  3,030,903  14,784 

Enquirer-S .  1,486,493  41,964  1.828.566  39,032 

Post-* .  1.103.329  35.033  1.354372  60.209 

Grond  Totol .  5,213,740  81,925  6,213,841  114,025 

CIEVILANO,  OHIO 

Ptain  Oeoter-m .  2,615,743  330,463  2,710,999  305,122 

Plo.  Oeoler-S .  1,544,793  79,773  1,744,937  116,576 

Press-e .  1.539.839  209.771  1.474338  235.167 

Grand  Tolol .  5,700,375  620,007  5,9M374  656,865 

COLUMBUS,  GA. 

Enquirer  (SM  note) .  882.623  115.507  1,220,360  28,478 

•ledger  Enquirer-S .  504.025  _  508.411  _ 

Grond  Totol .  1,386,648  115,507  1,728,771  28,478 

NOTE:  EnquIrer-m  and  Ledger-e  sold  in  combination,  Mon.  through  Fri. 
Linage  of  one  edition  Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e .  1,889,630  111,356  2,094,380  157,463 

Dispotch-S .  1,336,801  73,824  1,519,762  68,424 

Citizen  Joumol-m .  1  086.093  _  892  4.59  _ 

Grond  Total .  4,312,524  185,180  4,506,601  225,887 

DALLAS,  nx. 

News-m .  4,121,432  244,123  4353,760  194,613 

News-S .  2,091,989  203,838  1,960,463  266,811 

Times  Herold-e .  3,559,337  126,427  3,745,277  173,894 

Times  Herold-S .  1.836.772  89.792  1  897.968  79.071 

Grand  Total . 11,609,530  664,180  11,957,468  714,389 

DATTON,  OHIO 

Journal  Herold-m .  1,443,014  76,841  1,673,407  20,544 

News-e  1,469,616  177,943  1,743,060  234,957 

•NewsS  838.084  939.681  7.920 

Grand  Totol .  3,750,714  254,784  4,356,148  263,421 

DENVIB,  COLO. 

Rocky  Mt.  News-m .  4,006,546  4,114313 

•Rocky  Mt  News-S .  850,498  880,633 

Post-e .  2,778,892  111,592  3,164,216  109,195 

'  Post-S .  2.015.773  _  2377.174  _ 

Grond  Total .  9,651,709  111,592  10,436,236  109,195 


OCTBOn,  BUCH. 

Hwfw  Two  LIsHago 

freePres$-m .  1,834344  300,773  1378,466  335,763 

•Free  Press  S  712,788  104350  803382  80,488 

News-e  2375.980  444344  2.706388  451361 

News-S  1394.036  226341  1364.710  278809 

Grond  Totol .  6317,148  1,076,408  6,953346  1,146,721 

NOTE:  Figures  obove  reflect  actual  measurements 
NOTE:FreePress-mondS  changed  from  ei^  to  nine-column  Moy  1. 1980. 

Free  Press-m .  1334344  300.773  1  378,466  335.763 

•FreePress-S .  712,788  104350  803382  80,488 

News-e  2375,980  444344  2319,477  422376 

News-S  1394.036  226.541  1.496.096  271351 

Grand  Total  6317.148  1,076,408  6397.721  1,109378 

NOTE:  1981  nine  column  meosurements. 

NOTE:  1900  el^  column  measurements. 

DULUTH,  MUNN. 

HetokJ-e .  777315  58,128  829328  99308 

News  Tribune-m .  787,104  57,744  900,722  91,744 

•News  Tribune-S .  658.151  62.996  723.463  45300 

Grond  Totol .  2322370  178368  2,453,713  237,152 

NOTE:  Herald-e  published  5  days  o  week  only. 

EBIf,  BA. 

Times-e .  1,041,416  9,984  1303374  14,400 

•Times  News-S .  714.125  7348  727.431  6.480 

Grand  Totol .  1,755341  17332  1,931,105  20380 


rOBT  LAUDfBDALE,  TLA. 

News-e .  4382,799  546,496  4328387  567,909 

•News  &  Sun  Sentinel-S  1,985.078  509,858  1  323,740  390396 

News  &  Sun  Sentinel-sot  1395,457  1,730,191 

Sun  Sentinel-m .  4.041313  1.096328  3339.615  940380 

Grand  Total . 12,004,547  2,152,682  11,721333  1,898385 

NOTE:  News-e  and  Sun  Sentinel-m  published  5  days  o  week  only. 

FOBT  WATNE,  IND. 

Journal  Gozette-m .  1,416321 

•Journal  Gozette-S .  638,603 

New  Sentinel-e .  1.720.894  25.760 

Grand  Totol .  3,776,118  25,760 

NOTE:  Figures  for  1980  not  ovoiloble 

GABY,  IND. 

Post  Tribune-e .  1,428,450  284,803  1  343,175  214,936 

•Post  Tribune-S  986355  67  443  1.083.493  64.114 

Grmxl  Totol .  2,415305  352,246  2,626,668  279,050 

GBAND  TOBKS,  N.D. 

Herald-e .  723,497  50,712  831,791  10,956 

tHerokJ-S .  438.162  23.596  392.695  _ 

Grand  Totol .  1.161,659  74,308  1324,486  10,956 

(Continued  on  page  36) 


Ad  Expenditure  Trends 
February  1981 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1981  1980  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

February . $  347,372  312, 8(X)  +  34,572  +11.1 

First  Two  Months  670,121  598,470  +  71,651  +12.0 

Department  Stores 
(Included  in  Retail) 

February .  71,898  64,726  +  7,172  +11.1 

First  Two  Months  130,765  119,368  +  11,397  +  9.5 

General 

February .  113,260  90,625  +  22,635  +  25.0 

First  Two  Months  213,814  177,703  +  36,111  +20.3 

Automotive 

February .  19,352  17,851  +  1,501  +  8.4 

First  Two  Months  35,5^  34,382  +  1,204  +  3.5 

Financial 

February .  24,634  20,623  +  4,011  +19.4  , 

First  Two  Months  58,558  49,262  +  9,296  + 18.9 

Classified 

February .  199,175  188,5%  +  10,579  +  5.6 

First  Two  Months  396,882  375,330  +  21,552  +  5.7 

Total  Advertising 

February .  703,793  630,495  +  73,298  +11.6 

First  Two  Months  1,374,%!  1,235,147  +139,814  +11.3 


Linage— (Conf’t/  from  page  35) 

1981  1980 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


HARTPORD,  CONN. 

Courant^Il .  2,168,189  397,133  2,521,486  277,807 

•Cournrt-s .  1.236.526  247.112  1.314.246  284.636 

Grand  Totol .  3,404,715  644,245  3,835,732  562,443 

HONOLULU,  HAWAII 

Advertiser-m .  2,608,495  2,884,992 

Stor  Bulletin.e .  2,690,271  2,739,507 

*Star  Bulletin  & 

Advertisers .  1.358.874  1.256.467 

Grond  Total .  6,657,640  6,880,966 

HOUSTON,  TEX. 

Chronicle-e .  5,324,530  532,833  5,856,324  505,008 

Chronicles  2,792,632  295,462  2,571,846  234,640 

Post-m  4,115.776  471,741  4,505.923  393,854 

*Post-S  1.493.533  166.192  1.530.797  139.469 

Grand  Total . 13,726,471  1,466.228  14,464,890  1,272,971 

KANSAS  CITY  MO. 

Times-m .  2.142,153  423,558  2,280,649  466,899 

Stor-e .  1,009,555  101,438  1,081,949  69,332 

Star-S .  1,254.364  160.384  1.376.825  188.052 

Grond  Total .  4,406,072  685,380  4,739,/23  724,283 

KNOXVILLE,  TENN. 

Joumal-m .  1,283,498  23,424  1,425,214  8,928 

News-Sentinel-e .  1,472,907  44,304  1,631,552  16,912 

‘News-Sentinel-S .  796.623  _  816.360  16.200 

Grond  Total .  3,553,028  67,728  3,873,126  42,040 

LEXINGTON,  KY. 

Herald  (See  Note) .  1,396,080  38,228  1,658,048  31,224 

•Herald  Leoder-S .  806.409  18.064  943.145  18.768 

Grond  Total .  2,202,489  56,292  2,601,193  49,992 


NOT!:  Herold-m  ond  Leoder-e  sold  in  combination;  Mon.  through  Fri.  Linage 
of  one  edition  Herald-m  is  ^town. 

NOTE;  Heroid-m,  Leoder-e  ond  Herald  Leoder-S  changed  from  nine  to  six 
column  June  1, 1980.  Beginning  June  1, 1980,  Medio  Records  converted  the 
Lexington  papers  from  o  six  column  format  to  eight  column  formot. 


LITTLE  ROCK,  ARK. 

Arkonsos  Gozette-m .  1,010,729  218,732  1,048,554  243,280 

•Arkonsos  Gozette-S .  586.597  104.300  652.894  70.904 

Grond  Total .  1,597,326  323,032  1,701,448  314,184 

LONG  BEACH,  CALIF. 

Independent  (see  note)  1,983,458  457,324  2,182,4’ 1  426,048 

•Independent  Press 

Telegrom-S .  671.075  56.080  762.773  33.336 

Grand  Total .  2,654,533  513,404  2,945,181  459,384 

NOTE:  Independent-m  and  Press  Telegrom-e  sold  in  combination,  Mon. 
through  Fri.  Linoge  of  one  edition  Independent-m  is  showri. 

LONG  ISLAND,  N.Y. 

Newsdoy-e .  2,334,692  599,305  2,351,095  737,012 

Newsdoy-S .  1.271.034  555.535  1.352.128  340.827 

Grand  Total .  3,605,726  1,154,840  3,703,223  1,077,839 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHVILLE,  TENN. 

Bonner-e .  1,677,321  151,512  1,869,107  166,256 

Tennesseon-m .  1,719,791  148,296  1,890,489  166,256 

•Tennesseon-S .  1.007.535  39.756  1.144.398  42.984 

Grond  Total  4,404.647  339,564  4,903,994  375,496 

NEW  YORK,  N.Y. 

Times-m  2,804,703  202,802  2,882,561  94,500 

Timcs-S  2,835,250  1,110,244  2,796,302  909.771 

News-m  1,260,316  1,188,585  1,196,664  1.364,013 

News-S  688,152  1,046,868  735,701  1,129,648 

Post-e,  783.376  _  812.026  _ 

Grand  Total .  8,371,797  3,548,499  8,423,254  3,497,932 

NEWARK,  NJ. 

StarLedger-m .  2,849,544  124,471  3,146,054  129,310 

•Stor  ledger  s .  2.116.749  132.620  2.285.558  129.920 

Grond  Total .  4,966,293  257,091  5,431,612  259,230 

OAKLAND,  CALIF. 

Tribune-e .  1,748,037  202,995  1,897,352  183,808 

•Tribune-S .  1.044.281  57.304  1.019.237  76.584 

Grand  Total .  2,792,318  260,299  2,916,589  260,392 

ORANGE  COUNTY,  CALIF. 

Register-d .  4,685,190  64,872  5,112,014  91,856 

tRegister-S .  1.931.395  _  1.806.553  6.545 

Grand  Total .  6,616,585  64,872  6,918,567  98,401 

PASADENA,  CALIF. 

StarNev«-d .  1,050,586  127,573  1,098,176  114,429 

•Star  News-S .  428.587  _  442.468  1.232 

Grand  Total .  1,479,173  127,573  1,540,644  115,661 

PASSAIC,  NJ. 

Herald  News-e .  999,003  128,498  1,028,304  94,991 

tHerald  Nevrt-S .  434.131  127.100  454.582  92.304 

Grand  Total .  1,433,134  255,598  1,482,886  187,295 

PATERSON,  NJ. 

News-d .  781.706  44.736  817.598  72.048 

Grand  Total .  781,706  44,736  817,598  72,048 

PEORIA,  ILL. 

Journal  Stor-d .  1,358,325  90,456  1,496,889  121,784 

•Journal  Star-S .  655.153  32.336  644.655  6.800 

Grand  Total .  2,013,478  122,792  2,141,544  128,584 

PHILADELPHIA,  PA. 

Bulletin-e .  1,190,315  518,849  1,645,561  540,682 

•Bulletin-S .  500,307  216,085  630,457  269,799 

Inquirer-m .  1,938,058  155,810  2,029,030  159,582 

Inquirer-S .  1,935,354  231,612  1,957,753  251,201 

News-e, .  906.492  11.808  962.985  10.920 

Grand  Total .  6,470,526  1,134,164  7,225,786  1,232,184 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  DIEGO,  CALIF. 

Union-m  ,  3,045,695  182,533  3,356,480  104,228 

*Union-S  1,525,429  23,680  1,642,675 

Tribune-e  .  3.313.342  177.746  3.824.003  104.154 

Grond  Total .  7,884,466  383,959  8,823,158  208,382 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,131,588  676,458  2,184,906  728,294 

Examiner-e .  2,086,743  668,980  2,144,750  724,564 

Exominer  &  Chronicle-S  1.301.418  259.512  1.414.383  164.352 

Grand  Total .  5,519,749  1,604,950  5,744,039  1,617,210 

SAN  JOSE,  CALIF. 

Mercury-m .  4,654,679  247,015  5,066,887  257,451 

News-e .  3,642,639  247,406  4,080,394  257,434 

•Mercury-News-S .  2.171,964  10J12  2.221 .928  19.043 

Grand  Total . 10,469,282  504,533  11,369,209  533,928 

NOTE:  AAercury-m  ond  News-e  hove  o  combined  Sot.  edition.  The  linoge  is 
only  shown  in  the  AAercury-m. 

SHREVEPORT,  LA. 

Joumol-e .  1,355,060  92,680  1,534,393  84,736 

Times  m  .1,881,892  103,412  2,020,257  101,704 

•Times  S  .  863.116  _  851.930  _ 

Grand  Total .  4,100,068  196,092  4,406,580  186,440 

STATE  COLLEGE,  PA. 

Centre  Times-e .  1.179.527 

Grand  Total .  1,179,527 

NOTE;  Figures  for  1980  not  ovoilable. 

SYRACUSE,  N.Y. 

Herald  Journal-e .  1,358,641  12,533  1,420,580  7,070 

•Herald-Americon-S .  884,771  4,429  959,963  8,586 

Post  Stondard-m .  1.023.098  58.860  998.948  77.296 

Grand  Totol .  3,266,510  75,822  3,379,491  92,952 

TALLAHASSEE,  FLA. 

Oemocrot-m .  1,500,106  104,668  1,505,995  148,416 

•Democrat-S .  716.502  16.736  621.064  15.760 

Grond  Total .  2,216,608  121,404  2,127,059  164,176 

TAMPA,  FLA. 

Tribune-m .  2,686,678  813,899  2,989,452  772,163 

•Tribune-S .  1,363,998  89,976  1,387,496  92,496 

Times-e .  1.933.752  _  2.150.585  _ 

Grand  Totol .  5,984,428  903,875  6,527,533  864,659 

WASHINGTON,  D.C. 

Post-m .  4,788,356  578,026  4,704,906  540,515 

•Post-S  2,106,822  426,276  2,270,159  467,410 

Stor-e  1,667,137  217,983  1,876,970  353,334 

Star-S  591.080  71.584  680.687  99.816 

Grond  Total .  9,153,395  1,293,869  9,532,722  1,461,075 


LOS  ANGELES,  CALIF. 

Times-m .  4,818,068  2,540,455  5,419,368  2,830,655 

Times-S .  3,052,360  1,258,526  3,253,618  1,281,400 

Herold  Exominer-e .  842,758  143,004  855,607  28,040 

Herald  Exominer-S .  294.931  19.924  302.847  6.545 

Grond  Total .  9,008,117  3,961,909  9,831,440  4,146,640 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m  2,917,971  640,780  3,176,227  524,634 

•News-S .  981.883  133.032  1.062.142  102.561 

Grand  Total .  3,899,854  773,812  4,238,369  627,195 

NOTE;  Effective  Mar  1, 1981  the  Valley  News  changed  it  named  to  the  Doily 
News. 

MACON,  GA. 

Telegraph  (see  note) .  994,077  80,446  1,045,385  66,121 

•TelegrophS  News-S....  628.063  22.581  664.913  18.189 

Grond  Total .  1,622,140  103,027  1,710,298  84,310 

NOTE;  Telegraph-m  ond  News-e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Telegroph-m  is  shown. 


MANCHESTER,  N.H. 


Union  Leoder-d . 

1,136,512 

101,580 

1,203,537 

112,192 

•New  Hompshire  News-S 

625.215 

48.300 

67S.278 

_ Z2J2S 

Grond  Total . 

1,761,727 

149,880 

1,878,815 

191,692 

MIMPHIS 

V  TBNN. 

Commerciol  Appeot-m 

1,965,676 

143,173 

2,091,973 

94,892 

Commmerciol  Appeol-S 

1,006,670 

962,389 

Press-Scimitar-e . 

1.484.691 

143.424 

1.538.260 

86,933 

Grond  Totol . 

4,457,037 

286,597 

4.592,622 

181,825 

MIAMI 

,  FLA. 

Herald-m . 

3,655,114  1,213,904 

3,638,986 

1,138,333 

Herold-S . . . 

2,318,715 

839,194 

2,145,882 

600,279 

News-e . 

'.gy;.!?? 

29.667 

1.815.715 

_ !i24Q 

Grond  Totol . 

7,865,964  2,082,765 

7,600,583 

1,751,552 

MINNEAPOLIS,  MINN. 

Tribune-m . 

1,489,676 

51,592 

1.822,480 

97,008 

Tribune-S . 

1,861,163 

131,320 

1,927,182 

337,919 

Stor-e 

1,586,389 

259,493 

1,931,664 

308,822 

Stor-sot 

332.891 

381.276 

Gronc  /tol . 

5,270,119 

442,405 

6.062,602 

743,749 

NOTE:  Ti  jne-m  ond  Stor-e  published  5  doys  o  week  only. 
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PITTSBURGH,  PA. 

PostGozene-m .  968,976  401,098  988,354  100,698 

Press-e .  1,860,996  459,917  2,002,843  161,720 

*Pnss-S .  1.645.978  23.072  1.733.346  _ 

Grond  Total .  4,475,950  884,087  4,724,543  262,418 

PROVIDENCI,  R.l. 

8ulletin-e  1,378,868  362,053  1,605,995  382,071 

Joumol-m  1,394,269  285,607  1,575,050  237,486 

Journol-S  1.239.898  123.184  1.224  948  99  860 

Grond  Total .  4,013,035  770,844  4,405,993  719,417 


NOTE:  Bulletin-e  ond  Journol-m  has  o  combined  sot  edition.  The  linage  is 
shown  only  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,405,846  70,038  1,418,128  82,918 

Democrat  &  Chronicle-S  866,463  113,008  969,163  53,744 


Times  Union-e .  1.275.251  29,928  1.394.325  69  91 1 

Grond  Total .  3,547,560  212,974  3,844,616  206,573 

NOTE;  Times  Union-e  published  5  doys  o  wek  only  effective  July  12, 1980. 

ST.  PAUL,  MINN. 

Pioneer  Press-m .  1,038,471  1,163,878 

-Pioneer  Press-S .  1,391,753  1,552,893 

Dispotch-e .  1.473.057  195.536  1.652.618  251.944 

Grand  Total .  3,903,281  195,536  4,389,389  251,944 

NOTE:  Pioneer  Press-m  and  Dispotch-e  hove  o  combined  Saturday  edition. 
The  linage  is  shovm  only  in  the  Dispotch-e. 

ST.  PnERSBURO,  ELA. 

Independent-e .  2,134,505  45,203  2,287,740  74,687 

Times-m .  2,720,846  1,038,527  2,877,811  1,131,456 

*Times-S .  1.519.252  472.402  1.491.501  382.830 

Grand  Total .  6,374,603  1,556,132  6,657,052  1,588,973 

SAN  ANTONIO,  TEX. 

Express-m .  2,172,074  162,304  2,135,674  234,376 

tExpress-News-S .  1,194,190  73,792  1,184,355  69,088 

Express-News-sol .  589,844  489,053 

News-e .  2,038,643  136,336  1,972,479  198,280 

light-e .  2,051,435  239,536  2,073,063  247,152 

*light-S .  1,160,841  59,280  1,159,377  119,488 

light-sot .  448.832  _  409.530  _ 

Grand  Total .  9,655,859  671,248  9,423,531  868,384 


NOTE:  Express-m,  News-e  and  light-e  published  5  doys  o  week  only. 


WEST  PALM  BEACH,  FLA. 


Post-m .  3,245,782  246,842  3,093,083  243,677 

Times-e .  2,720,106  226,451  2,638,173  207,600 

•Post-S .  1.869.471  75.455  1.791.070  74.915 

Grand  Totol .  7,835,359  548,748  7,522,326  526,192 

NOTE:  Times-e  published  5  doys  o  week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,326,481  138,744  1,208,129  174,292 

tReporter  Dispotch-S 784.258  67.200  613.000  94.152 

Grond  Total .  2,110,739  205,944  1,821,129  268,444 

WICHITA,  KANS. 

Eogle-Beocon-m .  1,700,891  380,042  1,815,400  342,122 

Beocon-e .  931,149 

•Eogle-Beocon-S .  652.191  139.057  680.482  101.012 

Grond  Total .  2,353,082  519,099  3,427,031  443,134 


NOTE;  Eogle-m  and  Beocon-e  hod  o  combined  sot  edition.  The  linoge  is 
shown  only  in  the  Eogle-m  for  1980, 


FEBRUARYI9BI/I9S0 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

ALBANY,  N.Y. 

Times-Union-m .  1,452,850  1,439,924 

Knickerbocker  News-e  1,009,977  977,318 

Times-Union-S .  726.678  782.699 

Grond  Total .  3,189,505  3,199,941 

NOTE:  Heorst  Newspaper  period  runs  Jon  26-Feb  22,  1981. 

ALTOONA,PA. 

Mirror-e .  1,379,665  1,463,700 

ANAHEIM,  CALIF 

Bulletin-e .  1,436,456  1,333,136 

BANGOR,  ME. 

Doily  News-m .  1,152,646  1,245,194 
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1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

BIRMINOHAM,  ALA. 


News< .  1,818.516  263,900  2,118,886  258,682 

N«ws-S  1,157,674  1,183,252 

Post-H«rald  m  1245328  _  1.444394  _ 

Grand  Tolol  4,221,518  263,900  4,746,532  258,482 

MANTPOKD,  ONT. 

ExposiIor.e .  1,427,326  1,533,610 

niDOIKMIT,  CONN. 

Tdegrom-m .  1,300,299  1,725243 

Post,* .  1,518218  1,682,143 

Post  s ....  708.353  764.544 

Grand  Total  3,526,870  4.171,9% 

BURIINOTON,  VT. 

FreePress-m .  1,340,850  1,360,786 

FreePress-S .  201.642  212.688 

Grond  Total .  1,542,492  1,573,474 

CASBEB,  WYO. 

Star-Tribune-mS .  1,647,562  1,767,696 

NOTE;  Includes  inserts— 157,192  lines  in  1981;  107,212  lines  in  1980. 
Family  Weeldy  not  included — 87,351  lines  in  1981;  70,266  lines  in  1980. 

CHICAGO,  ILL. 

HeroW-m .  929,834  171,865  1,172,742  186,171 

Herold-S  163.843  30.284  269,172  42.731 

Grond  Total  1,093,677  202,149  1,441,914  228,902 

NOTE:  Herold-m&S  chonged  from  eight  to  six  column  Mar.  17,  1969. 

DAVENPORT,  IOWA 

Quod^ity  Times^e/m .  2,873,458  2,778,370 

Quod-City  Times-S .  580.636  655.732 

Grand  Total .  3,454,094  3,434,102 

DES  MOINES,  IOWA 

Register-m .  538,608  173,855  605,025  227,790 

Tribune-e .  782,089  912,412 

Registers .  757.217  33.277  784.901  44.439 

Grand  Total .  2,077,914  207,132  2,302,338  272,229 


DOVER,  DELAWARE 

Delaware  State  News-eS  813,157  968,329 

NOTE:  Figures  shown  are  on  on  8-co1umn  basis. 


EDMONTON,  ALTA. 

Joumol-e  4,656,433  4,844,896 

FORT  WORTH.TEX. 

Star-Telegram-m .  2,752,468  521,892  2,790,650  351,984 

Star-Telegrom-e .  2,532,776  523,956  2,807,422  397,776 

Stor-Telegram-S .  1.541.546  232.601  1.555.878  89.032 

Grand  Totol .  6.826,790  1,278,449  7,153,950  838,792 

NOTE:  Includes  inserts  and  zoned  editions. 

INDIANAPOLIS,  IND. 

Stor-m .  2,049,948  2,168,574 

News-e.  1,643,696  1,772,921 

Star-S..  1.171.875  1.334.807 

Grand  Total  4.865,519  5.276.302 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,467,389  2,621,092 

LINCOLN,  NEB. 

Joumal-Star-d/s .  1,103,130  1,192,142 

NOTE:  Includes  inserts— 217,588  lines  in  1981;  267,820  lines  in  1980. 

LOUISVLLE,  KY. 

Courier-Joumol-m _  1,670,025  129,615  1,778,732  150,360 

Louisville  Times-e .  1,828,720  194,135  1,957,369  187,640 

Courier  Journol 

i  Times-S .  1.308.444  _ 285  1.328.334  4.813 

Grand  Total .  4,807,189  324,035  5,064,435  342,813 


NOTE:  ROP  display  linage  is  p*jbtished  on  6-column  basis  but  converted  to 
8-column  basis  above.  Clossified  published  and  reported  on  10-column 
bosis. 

MADISON,  Wise. 

Capitol  Times-e .  1,551,049  1,847,356 

State  Joumol-m .  1.407,099  1,906,472 

State  Joumol-S .  868.968  871.231 

Grand  Total .  4,027,116  4,625,059 

NOTE;  6-column  pages  converted  to  8-column.  Includes  legal 


MERIDEN,  CONN. 


Record-Joumol-m . 

.  897,330 

1,060,528 

MONROE,  UL 

News-Stor-World-d . 

...  1,314,376 

1,366,764 

News-Stor-World-S . 

...  649.236 

645.288 

Grand  Total . 

...  1,963,612 

2,012,052 

NOTE:  Gannett  Newspaper  period  runs;  Feb.  2,  1981 — Mor.  1,  1981. 
News-Star  and  World  consolidated  into  News-Star-World  effective  August 
4,  1980. 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MONTtEALp  out. 


Gozette^n . 3,531^44  3,375,716 

LeOevoir-m .  494,532  600,299 

Le  Dimanche-Matin-S .  296.665  352.516 

Grand  Totol .  4,323,061  4,328,531 


NOTE:  Le  Dimonche-Motin  includes  inserts — 64,544  lines  in  1981 ;  67,668 
lines  in  1980.  Gozette  incudes  T.V.  Times — 35,365  lines  in  1961;  37,166 
lines  in  1980. 

NASHUA,  N.H. 

Telegroph-e .  1,492,334  1,633,153 

NEW  MUNSWKK,  N  J. 

Home  News-e .  1,124,258  1,282,042 

HomeNews-S .  741.916  771.185 

Grand  Total .  1,866,174  2,053,227 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  1 ,690,668  1 ,797,460 

Times  HeraW-e .  1 .542,226  1 ,680,490 

Doily  Press-S .  1.031.954  1.031.618 

Grand  Total .  4,264,848  4,509,568 

NORFOLK,  VA. 

Virginian-Pilot-m _  2,114,711  144,484  2,186,664  171,645 

Ledger-Stor-e .  1,906,456  383,302  2,004,205  433,579 

Virginian-Pilot  & 

Ledger-Stor-S .  1.214.474  315.458  1.259.570  289.107 

Grand  Totol .  5,235,641  843.244  5.450,439  894,331 

NORTH  RAY,  ONT. 

Nugget-e .  1,235,153  1,039,347 

NORTH  PLATn,  NEB. 

Telegroph-mS .  745.192  829,787 

NOTE:  Includes  Family  Weekly— 82,41 1  lines  in  1981 ;  68,228  lines  in  1980. 

OGDEN,  UTAH 

Stondord-Exominer-e .  1,820,056  1,602,320 

Stondord-Exominer-S .  730.662  656.866 

Grand  Totol .  2,550,718  2,259,186 

NOTE:  Sunday  includes  Fomily  Weekly — 88,696  lines  In  1981;  70,168  lines  in 


OKUkHOMA  CITY,  OKUL 

Okkjhomon-m .  1,913,605  860,759  1.984.567  805.204 

Times-e  1,781,274  805,280  1,897,045  588,770 

Oklohomon-S  1.073.075  _  1.063.155  _ 

Grond  Total  4,767,954  1,666,039  4,964,767  1,393.974 

OMAHA,  NEB. 

World-HeraW-meS .  2,757,538  2,925,384 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS .  3,990,700  1,076,278  4.024,272  974,134 

OTTAWA,  ONT. 

Le  Droit-e .  1,605,754  1,786,540 


BALM  SBRINGS>BALM  DESERT,  CALIF. 

Desert  Sun-e .  1,943,373  1,773,685 

BHOENIX,  ARIZ. 

Republic-m .  4.350.136  148,512  3,790,808  422,744 

Gozette-e .  4,254.544  150,808  3,687,222  422,744 

RepuWic-S .  2.069.886  2.219.042  _ 

Grond  Total . 10,674,566  299,320  9.697,072  845,488 


BORTLAND,  MAINE 

Press-Herold-m .  1,045,643  1.072,398 

Express-e  987,368  1,002,069 

TelegromS  610.592  612.498 

Grand  Total .  2,643,603  2,686.965 

BORTLAND,  ORE. 

OregoTYian-mS .  4,488,540  5,045,292 

Oregon  Journal-e .  1.601.978  1.801.884 

Grand  Totol .  6,090,518  6,847,176 


READING,  BA. 

Times-m/Eogle-e .  1 .256,819  1 ,243,331 

Eogle-S .  646.024  691.930 

Grond  Totol .  1,902,843  1,935.261 


RENO,  NEV. 


Joumal-m . 

.  846,888 

849,912 

Gozette-e 

896,252 

879,312 

Gozette- Joumol-S 

317.492 

294.714 

Grond  Totol . 

2,060,632 

2,023,938 

RICHMOND, 

VA. 

Times-Dispatch-m . 

.  1,658,070 

1,755,198 

Times  Dispotch-S . 

.  1,194,969 

1,254,689 

News  Leoder-e . 

.  1.354.018 

1.519.420 

Grand  Totol . 

.  4,198,057 

4,529,X7 

NOTE:  Port-run  and  comics  not  included. 

1981  1980 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

RIVERSlOE,  CALIF. 

Enterprise-m . 2/171,202  2/)92/)90 

Pre$$-e .  1,764,924  1,820/B4 

Press-Emerprise-S .  517.622  538.188 

Grand  Totol .  4,353,748  4/450,362 

NOTEtPorode  linage  or  preprinted  inserts  not  included. 

SAN  BERNARDINO,  CAUF. 

Sun-rnS .  2,997348  2.729^24 

NOTI:  Parade  linage  not  included. 

SANTA  BARBARA,  CAUF. 

News4>ress-e$ . 2^96,937  4,tX  2318342  5380 

NOTE:  Porode  linage  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS .  926,480  904,132 

NOTE:  Includes  Family  Weekly— 62397  lines  in  1981;  68328  lines  in  1980. 

SEATTLE,  WASH. 

Post-Intelligencer-dS _  2,064310  2,016,949 

Tknes-dS .  4.095.630  4370380 

Grand  Totol .  6,160.140  6389329 

SOUTH  BAY  (Terrom),  CAUF. 

Breeze-e .  3304344  3394350 

SBOKANE,  WASH. 

Spokesman-Review-m ....  1348,480  1,466378 

Spokesman-Review-S  _  810394  831313 

Chranide-e .  1381391  1,489381 

Grand  Totol .  3341365  3.787.772 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S _  2,431 346  3,097346 


TOLEDO,  OHIO 

Blode-e .  1.807313  1356375 

Bkjde-S .  1311359  1355329 

Grand  Total .  3,019,172  3.112304 

TOBEKA,  KANSAS 

Capital  Journol-o/d .  1 ,054356  1 ,061 ,997 

Capital-Joumol-S .  418.908  398.524 

Grand  Total .  1,473,164  1,480321 

NOTE:  Figures  are  bosed  on  6-column  format. 

TORONTO,  ONT. 

Stor-e .  4387351  4343390 

Sun-mS .  2.435.035  2.369.049 

Grand  Total .  6,722386  6,712,439 

TUCSON,  ARIZ. 

Star-m .  2372.142  2.955368 

Citizen-e .  2,869350  2,936,024 

Stor-S .  1.185.380  1.139.152 

Grand  Total .  6,927,172  7,030,744 

NOTE:  Sundoy  includes  Porode  linoge. 

TULSA,  OKLA. 

World-m .  1,454332  1,496,634 

Tribun^<  1.430327  1310.172 

World-S  811.058  785.449 

Grand  Total  3,696,017  3,792355 

NOTE:  Ftgures  are  bosed  on  6-column  formot  and  9-column  clossified. 

VANCOUVER,  B.C. 

Sun-e .  4.542,605  3,781,356 

NOTE:  Includes  Today  Mogozine. 

WAUKEGAN,  ILL. 

News-Sun-e .  1311,916  1,642.998 

WILKES-BARRE,  BA. 

Times-Leoder  a/d .  679321  677375 

WILMINGTON,  DEL. 

News-Journol-m-e .  1,636,131  1,705,974 

News-Joumol-S .  654.734  660.931 

Grand  Totol .  2,290,865  2,366,905 

WIUMUNGTON,  N.C. 

Stor-m .  1.101334  1.146.754 

Star-News-S .  421.680  432.082 

Grand  Total .  1323314  1,578,836 

WINDSOR,  ONT. 

Star-e .  2,096314  2312386 

WINSTON-SALEM,  N.C. 

Joumol-m .  1 .45831 4  1 .504366 

Sentinel-e .  1341.772  1370.430 

Joumol-Sentinel-S _  638.092  692394 

Grand  Total .  3,338378  3,467,590 

NOTE:  Port-run  and  comics  niM  included. 

WORCESTER,  MASS. 

Telegram-m .  945.679  878,164 

Gozette-e .  1.044354  970.770 

Telegrom-S .  937352  873.957 

Grand  Total .  2,927,785  2.722391 
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Syndicates 


By  Lenora  Williamson 


King  introduces  cabie  tv  package 


“Cable  Key”is  a  new  weekly  package 
being  introduced  by  King  Features 
Syndicate  May  17.  It  will  consist  of  seven 
days  of  movie  reviews  and  previews  of 
other  major  cable  programming. 

Steve  Scheuer,  who  produces  King’s 
“TV  Key”  service  also  will  produce  the 
new  package.  Scheuer  and  his  staff  will 
supplement  “Cable  Key”  with  “Cable¬ 
grams”,  a  weekly,  exclusive  feature 
offering  behind  the  scenes  stories  about 
the  cable-tv  networks  and  personalities. 

Newspaper  clients  will  receive  pre¬ 
views  for  all  the  major  networks  and  an 
editor  can  select  previews  for  only  those 
networks  serviced  within  the  paper’s  cir¬ 
culation  area. 

Allan  Priaulx,  King’s  editor,  says  of  the 
new  package,  “Until  now  there  has  been* 
no  reliable,  independent  evaluation  of 
programs  on  cable  available  to  newspap¬ 
ers.  As  a  result,  viewers  have  had  to  rely 
on  what  the  cable  networks  themselves 
have  to  say  about  the  programs,  with  all 
the  obvious  lack  of  objectivity.  Scheuer 
and  his  staff  actually  preview  every  show 
that’s  ready  at  least  two  weeks  before 
airtime,  and  give  reliable  reviews  of 
movie  offerings.” 

*  ♦  * 

The  Spring  meeting  of  the  Newspaper 
Comics  Council  is  set  for  May  1 1-12  at  the 
Museum  of  Cartoon  Art,  Port  Chester, 
N.Y.,  with  a  program  than  runs  the  gamut 
from  a  panel  on  the  “Great  Cat  Comics 
Phenomenon”  to  a  sneak  preview  of  the 
APME  Changing  Newspaper  Study  Com¬ 
mittee’s  “Survey  of  Syndicates.” 


Participating  in  the  discussion  of  the 
popularity  of  comics  starring  cats  will  be 
George  Gately,  who  does  “Heathcliff”, 
and  Jim  Davis,  whose  strip  is  “Garfield.” 
Drake  Mabry  of  the  Des  Moines  Register 
and  Tribune  will  preview  the  APME 
study. 

*  3k 

The  Los  Angeles  Times  Syndicate  is 
offering  a  newspaper  serialization  of 
Robert  W.  Greene’s  new  book,  “The 
Sting  Man”,  (Dutton)  in  which  Mel  Wein¬ 
berg  reveals  his  side  of  the  Abscam  op¬ 
eration.  The  newspaper  release  of  the 
serialization  is  May  10.  Greene  heads 
Newsday’s  permanent  investigative  re¬ 
porting  team. 

♦  *  * 

Two  announcements  from  the  Register 
and  Tribune  Syndicate  are  very  definite 
signs  that  Spring  is  actually  here  and 
Summer  can’t  be  all  that  far  away.  First, 
the  safety  news  about  bad  meteorological 
possibilities — the  syndicate  is  distribut¬ 
ing  a  series  titled  “Killer  Tornadoes”,  a 
three-part,  six-photo  feature  by  Karen 
Gilleland  of  the  National  Center  for 
Atmospheric  Research.  The  series  in¬ 
cludes  proven  safety  tips  on  how  to  sur¬ 
vive  a  twister  and  describes  project  Sky- 
warm’s  dual  purpose  of  accurate  fore¬ 
casting  and  keeping  the  public  aware  of 
dangers. 

And  for  more  fun  things,  RTS  is  again 
distributing  “Solunar  Tables”  in  daily 
and  weekly  format  providing  information 
on  the  most  active  periods  for  fishing, 
bird  watching,  hunting — and  even  the 
best  periods  for  training  pets. 


Cartoonist  Milton  Caniff  (right)  re¬ 
ceived  the  Maxwell  A.  Kriendler  Memo¬ 
rial  Award  from  Col.  Francis  S.  Gabres- 
ki,  USAF,  Ret.,  chairman  of  the  National 
Air  Force  Association's  annual  awards 
ceremony.  The  creator  of  "Steve  Can¬ 
yon"  was  given  the  award  "with  affec¬ 
tion  and  appreciation  for  devoting  his 
brilliant  creative  talents  for  more  than 
four  decades  to  champion  the  cause  of 
men  and  women  in  uniform  thus  enhancing 
the  image  of  the  United  States  Air  Force 
and  our  nation."  Caniff's  comic  strip  is 
syndicated  around  the  world  by  both  King 
Features  and  Field  Newspaper  Syndi¬ 
cate^ _ 

The  Original  Knight  Solunar  Tables 
have  been  around  for  40  years  and  are 
now  calibrated  by  Mrs.  Richard  Alden 
Knight,  who  also  writes  a  weekly  bonus 
column  of  general  interest  titled  “Out¬ 
doors”  for  use  with  the  tables  or  as  a 
separate  feature. 

tk  3k  3|e 

New  York  Times  Special  Features  is 
beginning  a  five-part  syndication  of  the 
best-selling  book  on  supply-side  econo¬ 
mics,  “Wealth  and  Poverty”  by  George 
Gilder,  for  release  April  19.  The  book  has 
been  in  the  ten  best  sellers  of  the 
Washington  Post  listings  for  10  weeks 
and  also  on  the  Publishers  Weekly  nation¬ 
al  best  seller  list. 

♦  *  ♦ 

Todd  Minch  has  been  named  telephone 
sales  representative  for  United  Media 
Enterprises  and  affiliates  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association.  Minch  joined  UME  in  Octo¬ 
ber,  1980,  as  a  sales  trainee,  selling  fea¬ 
tures  to  weekly  newspapers.  He  is  a 
graduate  of  the  University  of  North  Ala¬ 
bama. 

3k  3|C  * 

Within  a  day  after  the  assassination 
attempt  on  President  Reagan,  the  Los 
Angeles  Times  Syndicate’s  Special 
Series  department  produced  two  articles 
relative  to  the  tragic  event — an  excerpt 
from  Nancy  Reagan’s  autobiography  and 
the  other  by  Coretta  King. 

In  the  excerpt,  Mrs. Reagan  tells  how 
she  copes  with  the  ever-present  dangers 
in  public  life. 

Mrs.  King,  in  a  1600-word  article,  de¬ 
scribes  three  types  of  violence  escalating 
in  America  and  what  can  be  done  to  halt 
their  rise. 
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SMITHEREENS’ 

by  Bob  “Frank  &  Ernest”  Thaves  and  Rex  May 
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‘  don't  Bother  DAPorf.  he  wa5 
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today." 


For  rates  and  availability  on  this  new  daily  panel 
call  Chris  Pierson  at  800-221-4816. 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10166 
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Hearst 

(Continued  from  page  34) 


“not  age-bound.” 

To  develop  programming  for  the 
women’s  network,  Joslin  said  Hearst’s 
first  step  is  to  assemble  a  core  group  of 
men  and  women  who  have  “long  track 
records  of  writing  for  women’s  maga¬ 
zines  and  women’s  tv  shows.” 

This  group  will  be  given  the  task  of 
coming  up  with  programming  concepts. 

The  next  phase  after  concept  develop¬ 
ment,  he  explained,  is  “to  go  to  the  re¬ 
source  and  research  capabilities  of  our 
magazines,  bring  that  information  out, 
and  interface  it  with  our  video  people  for 
programming.  The  magazines  will  pro¬ 
vide  the  raw  material  for  stories.” 

BETA’S  programs  will  be  totally  adver¬ 
tiser  supported,  Joslin  said. 

But  the  shows  will  not  have  the  tradi¬ 
tional  30  second  and  minute  commer¬ 
cials.  Instead,  ads  will  be  in  the  form  of 
“info-mercials.” 

'  He  described  an  info-mercial  as  three 
to  five  minutes  of  “a  mini-program  offer¬ 
ing  a  message”  which  often  may  be  in 
context  with  the  other  programming.  In 
some  cases,  he  added,  an  info-mercial 
may  run  as  long  as  15  minutes. 

As  an  example  of  a  “real  info-mercial” 
for  the  women’s  network,  Joslin  stated  a 
15  minute  show  on  how  to  use  cosmetics 
would  be  produced  by  a  cosmetics  firm 
and  use  the  firm’s  products  in  the  demon¬ 
strations. 

These  cosmetics  info-mercials  could 
also  be  edited  into  five  minute  video 
casettes  and  sold  at  the  firm’s  cosmetic 
counters  in  department  stores,  Joslin 
noted. 

A  second  ABC-Hearst  network.  Alpha 
Repertory  Television  Service,  is  sche¬ 
duled  to  begin  cablecasting  in  mid-April. 

ARTS  will  offer  “popularized”  cultu¬ 
ral  programming  nightly  for  2 'A  to  3 'A 
hours.  It  will  follow  Warner’s  Nickelo¬ 
deon,  a  non-commercial  children’s  net¬ 
work,  and  offer  programs  on  the  perform¬ 
ing  and  visual  arts  in  a  “theme-week 
format.” 

Commenting  the  world  of  cable  televi¬ 
sion  is  one  of  “high  risks,  where  we  really 
don’t  know  what’s  going  to  happen,”  Jos¬ 
lin  stated  “joint  ventures  will  become 
more  commonplace.” 

Explaining  “complementary  re¬ 
sources”  are  the  key  to  successful  joint 
ventures  in  cable,  Joslin  said  ABC  offers 
“programming,  production,  advertising, 
and  audience  knowledge  and  measure¬ 
ment”  expertise  while  Hearst  contributes 
its  wealth  of  resources  as  a  publisher. 

“The  two  combines  are  highly  com¬ 
plementary,”  he  commented.  “We’ve 
carved  out  a  sensible  business  plan. 
We’re  not  overstating  what  we  can  do.” 

ABC  and  Hearst  will  split  evenly  any 
profits  or  losses  from  their  cable  prog- 
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Ottaway’s  cable  news 
to  add  teletext 

Dow  Jones  and  Danbury  News-Times, 
an  Ottaway  newspaper,  will  collaborate 
on  a  teletext  cable  television  test  begin¬ 
ning  this  June. 

The  teletext  information  will  be  an  add¬ 
on  service  to  the  News-Times’  24  hour 
news  and  advertising  programming. 
News  Cable,  which  operates  on  Cable 
Channel  D  as  part  of  basic  subscriber  ser¬ 
vice. 

News  Cable’s  news  and  ads  appear  on 
tv  screens  in  a  text  only  format. 

The  News-Times  began  televising 
News  Cable  last  winter.  Dow  Jones  and 
Ottaway  Newspapers,  which  is  a  Dow 
Jones  subsidiary,  split  the  cost  for  News 
Cable  evenly  (E&P,  March  22,  1980,  p. 
14). 

The  test  will  use  teletext  technology 
developed  by  Antiope  Videotex  Systems 
Inc.,  an  American  subsidiary  of  Sofra 
which  is  a  French  company  partially 
funded  by  that  government. 

It  will  involve  100  pages  of  “revolving 
text”  which  can  be  updated  on  a  con¬ 
tinual  basis.  The  New-Times  will  supply 
80  pages  of  text,  and  Dow  Jones  the  other 
20  pages. 

A  page  of  text  is  about  16  lines  on  a  tv 
screen  with  six  or  seven  words  to  the  line. 

KRN  enters  second 
cable  tv  venture 

Knight-Ridder  Broadcasting,  a  subsidi¬ 
ary  of  Knight-Ridder  Newspapers,  has 
joined  forces  with  the  nation’s  15th 
largest  cable  operator.  Telecable  Corp.  of 
Norfolk,  Va.,  and  19  residents  of  Tampa, 
Fla.  to  form  Tampa  Cable  Asscociates. 

The  cable  partnership  was  formed  in 
order  to  apply  for  Tampa’s  cable  televi¬ 
sion  franchise. 

All  partners  will  invest  in  the  part¬ 
nership  “equally  in  proportion  to  their 
percent  of  interest,”  Knight-Ridder 
stated. 

The  Tampa  residents,  who  are  “all  out¬ 
standing  civic  leaders,”  will  participate  in 


ramming  venture. 

For  six  months  of  the  year,  Joslin  is 
chairman  of  ABC-Hearst  Video  Services. 
For  the  other  six  months,  Herbert  Gra- 
nath,  vicepresident  of  ABC  Video  Enter¬ 
prises,  is  chairman. 

Joslin  said  the  proposal  to  create  the 
joint  venture  was  intiated  by  him 
approaching  ABC  “through  our  presi¬ 
dent,  Frank  Bennack.  The  relationship 
between  our  president  and  ABC  is  close. 
Hearst  has  three  ABC  affiliates.  Both 
companies  are  leading  sponsors  of  United 
Cerebral  Palsy.” 

Joslin  said  it  took  six  months  to  work 
out  the  details  of  the  joint  cable  program¬ 
ming  venture. 


Dow  Jones  will  supply  mostly  financial 
news  and  features  from  the  Wall  Street 
Journal  and  Barron’s. 

The  News-Times  will  provide  local 
news,  world  and  national  news  from  AP, 
local  and  national  sports,  and  area  guides 
and  listings. 

The  teletext  pages  will  be  “entirely  on 
one  cable  channel  (News  Cable,  Channel 
D),  running  in  the  vertical  blanking  inter¬ 
val,”  explained  Hal  Frock,  telecom¬ 
munications  development  manager  for 
Dow  Jones. 

Frock  said  cable  users  will  have  a  small 
keypad  for  tuning  into  the  teletext  signal 
and  selecting  from  a  two  page  index  tree 
the  stories  they  want  to  read. 

He  described  the  system  as  being 
“one-way  interactive.  People  have  the 
ability  to  choose  what  they  want  to  read 
but  they  can’t  send  information  back.” 

Frock  said  the  material  Dow  Jones  sup¬ 
plies  for  the  teletext  test  will  not  include 
advertising. 

Judy  Arkell,  program  manager  for 
News-Cable  at  the  News-Times,  said  the 
newspaper  does  “not  know  yet”  if  it  will 
include  advertising  in  the  information  it 
provides  to  the  teletext  system. 

About  50  cable  tv  subscribing  families 
in  the  Danbury  area  will  receive  color  tv 
sets  and  integrated  Antiope  decoders  in 
order  to  participate  in  the  test.  They  will 
not  be  charged  any  fee  for  taking  part. 


the  partnership  by  “identifying  areas  ot 
community  interest  and  community  prob¬ 
lems  addressable  through  the  potentials 
of  cable  television. 

Telecable  has  nearly  250,000  subscri¬ 
bers  in  14  states.  The  company  con¬ 
structed  one  of  the  country’s  first  two- 
way  cable  systems  in  Overland  Park, 
Kan.  and  has  been  a  leader  in  developing 
interactive  cable  systems  for  security, 
computer  uses,  energy  management,  and 
delivery  of  educational  and  social  prog¬ 
rams. 

Rand  Corporation  and  the  National 
Science  Foundation  have  selcted  Telec¬ 
able  for  a  million  dollar  test  of  interactive 
delivery  of  educational  and  health  care 
services  in  Spartanburg,  S.C. 

Knight-Ridder’s  subsidiary.  Viewdata 
Corporation  of  America,  is  conducting  a 
consumer  test  of  an  interactive  electronic 
home  information  system  called  View- 
tron  which  can  be  delivered  by  either  tele¬ 
phone  lines  or  two-way  cable  tv.  The  test 
is  taking  place  in  Coral  Gables,  Fla.  in 
association  with  Southern  Bell,  an  AT&T 
subsidiary. 

The  Tampa  partnership  is  Knight- 
Ridder’s  second  cable  venture.  In  Febru¬ 
ary  the  company  and  Dow  Jones  offered 
to  acquire  all  of  U  A-Cablevision  of  Stam¬ 
ford,  Conn,  for  $247.5  million  in  cash. 

UA-Columbia  is  the  10th  largest  cable 
company  with  about  430,000  subscribers 
at  present.  Its  board  voted  8  to  6  to 
approve  the  Knight-Ridder/Dow  Jones 
offer. 
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Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMome 


AUTO  COLUMN,  weekly.  Mere  $5  a  month. 
Janicki,  37825  Santa  Barbara,  Mt  Clemens  Ml 
48043. 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plu^  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 

_ CARTOONS _ 

"ALL  THE  CARTOONS  YOU’LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from;  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


WRITER  OF  CHILDREN'S  book  reviews  seeks 
syndication  for  lO-year  old  column,  ^mples 
furnished.  Box  1709,  Editor  &  Publisher. 


ANSWERS,  a  popular  Washington  Post  food 
column,  is  just  what  your  readers  are  looking 
for!  It  responds  to  cooking  and  baking  ques¬ 
tions  of  general  interst.  Neuhaus  Features,  Box 
2080,  Editor  &  Publisher.  Phone  (202)  291- 
4947. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  iMic 
and  humor.  S  Gale  Oenley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

NEWS  ITEM — Pennsylvania  tries  to  reclaim  top 
spot  as  supplier  of  Christmas  trees.. .Plant 
more  plasticr!...Like  it?  VANTAGE  POINT  by 
Bern  Williams  comments  humorously  on  the 
news;  daily,  semi-weekly  or  weekly.  Dickson- 
Bennett,  17700  Western  69,  Gardena  CA 
90248,  (213)  515-5047. 

"NEWSBEAT"  tip  sheet  is  15  years  and  5400 
ideas  old.  Try  us  for  stimulating,  realistic  story 
sips.  Only  $2.90  month  ‘til  fo^id.  Quarterly 
billing.  Newsfeature  Associates,  Box  14183, 
St  Louis  MO  63178. 


HOME  ELECTRONICS 


HI-FI,  VIDEO,  HOME  COMPUTERS— By  one  of 
America's  best  known  writers  in  the  field.  Fea¬ 
tured  in  Los  Angeles  Times.  Write  for  samples, 
rates.  Berger,  215  W  78  St,  New  York  NY 
10024. 


"MORE  FOR  YOUR  MONEY’’— Weekly  column 
of  monn-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 

_ PUZZLES _ 

SPICE  UP  YOUR  FOOD  PAGES  with  our  new 
"Blue  Plate  Special”  puzzles.  Many  daily 
newspapers  such  as  The  Denver  Post  and 
Citizen  Patriot  think  it  is  great  for  the  After- 
Dinner-Entertainment  of  your  readers.  Write-. 
Dickson-Bennett,  PO  Box  265,  St.  Joseph  MO 
64502  or  (816)  279-9315.  (Free  samples). 

_ REAL  ESTATE _ 

HOUSE  CALLS — National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Hem¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


"INTERESTING  WORLD"— by  the  other  Abby, 
Abby  Berg.  Popular  topical  column  of  wit  and 
wisdom  on  the  human  scene.  $5  weekly,  4 
weeks  free,  700  words.  Camera  ready.  Berg 
Features,  ^x  23,  Kenoza  Lake  NY  12750. 

PUT  SOMETHING  interesting  in  those  last- 
minute  gaps:  100-word  anecdotes  by  Filler 
News  Service.  FNS,  RD  3  Gansevoort,  NY 
12831.  Samples. 

VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt  Vernon  lA 
52314. 


USE  US 


An  E&P  classified  ad  can  be  the  simplest  and  quickest 
way  for  you  to  arrange  appointments  with  the  indus¬ 
try  people  you  want  to  meet  at  the  ANPA  convention. 

The  April  25  issue  of  Editor  &  Publisher  will  reach 
many  of  your  customers  and  contacts  before  the  con¬ 
vention,  giving  them  time  to  read  your  ad  and  sche¬ 
dule  their  time  to  include  you. 

Get  your  ad  to  ESP's  classified  department  before  2 
pm  (New  York  Time)  on  Tuesday  April  21  and  it  will 
appear  in  this  important  pre-convention  issue. 

For  rates  and  info: 

(212)  752-7050 


ANNOUNCEMENTS 

ANNOUNCEMENTS  ' 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

Confidential  Negotiations  and  Appraisals 

MEDIA  ACQUI^TIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  tesociates,  Inc 

11  Main  St,  Southboro  MA  01772 

NEWSPAPER  APPRAISERS 

(617)  481-8562 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purpoSfK. 
Sensible  fees.  Brochure.  Marion  R  KrOTbiel, 
Box  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS.  40  years  graphic  arts 
experience.  Edwin  0  Myer,  Broker,  One  North 
5th  St,  Richmond  VA  23219;  (804)  643- 
7816. 

HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033;  (609)  795-6026. 

SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obliration.  White 
Newspaper  Service,  Box  783,  McMinnville TN; 
(615)  473-2104. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  ()1037:  (413)  477- 


BILL  MAHHEW  COMPANY  conducte  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33^515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO,  INC 
National  Press  Building 
Washington  DC  20045 

_ (202)  NAtional  8-1133 _ 

IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  Cify  FL  32401. 

JAMES  J  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited;  (303)  242-^35. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  yrars. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  “Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 

NEWSPAPERS  FOR  SALE 

ALTERNATIVE  newsweekly  in  major  northern 
California  city.  Entering  third  year.  In  the 
black.  Fabulous  prospecte.  (408)  624-37^. 

3000  CIRCUUTION  WEEKLY.  West  Coast. 
Beautiful  area.  First-rate  newsroom.  Modest 
profits  and  growth  potential.  Buyer  needs 
advertising  and  business  experience;  $50,000 
(cash  and  operating).  Give  background  first  let¬ 
ter.  Price:  $135,000.  Box  2137,  Editor  &  Pub¬ 
lisher. 

DEATH  IN  FAMILY  forces  sale  of  this  one- 
owner  plant  in  Oregon.  Good  hunting  and 
fishing  area,  progressive  communiW.  Press 
ready  pages  produced  in  plant  on  Compug- 
raphic  equipment.  $100,000  gross  in  1980. 
Work  crew  available.  Good  man-wife  operation. 
Will  sell  for  gross,  owner  will  carry,  if  credit 
approval  and  substantial  down  payment. 
Please  write  Box  2104,  Editor  &  Publisher. 

2  KENTUCKY  county  seat  weeklies.  $145,000 
and  $135,000.  Exceptional  opportunities. 
Buy  one  or  both.  Owner  terms.  James  White, 
Box  783,  McMinnville  TN. 

OLD  INTERMOUNTAIN  WEEKLY,  near  metro 
area.  Absentee  owner  has  other  interests. 
Promising  future  growth.  Other  competition. 
Job  printing  potential  good.  2600  paid.  Paper 
has  won  many  awards.  Write  Box  1210,  Falon 
NV  89406;  (702)  423-3101. 

THIS  HAS  EVERYTHING!  Profitable,  with 
annual  volume  of  close  to$l, 300,000,  it  is  the 
dominent  weekly  in  the  Eastern  market  it 
serves.  Fully  equipped  except  for  newspaper 
press.  Priced  under  gro»,  or  $200,000  down 
for  60%  interest.  WB  Grimes  &  (X>,  Inc,  Nation¬ 
al  Press  Bldg,  Washington  DC  20045. 

WEEKLY  NEWSPAPER  in  central  Nebraska 
farm  community.  Circulation  1300.  Reliable 
equipment.  Loyal  readership.  Good  opportun¬ 
ity  for  couple  or  recent  grad.  Contact  the  Call¬ 
away  Courier,  Box  338,  Callaway  NB  68825; 
(308)  836-2200. 


DEADLINE 

CHANGE 

Due  to  the  Easter  Holiday 
the  Classified  ad  deadline 
for  the  April  18  issue  will  be 
Monday 
April  13 
at  2  pm  EST 

E&P  CLASSIFIEDS 
(212)  752-7050 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
powth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft,  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sen  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


BUYER  seeking  business  publications  and 
newsletters  to  purchase.  Wifi  consider  retain¬ 
ing  editorial  staff  or  flexible  arrangerrients  to 
meet  your  needs.  No  medical  publications 
wanted.  Send  information  and  cm  or  publica¬ 
tion  if  interested.  Box  2118,  Editor  &  Pub¬ 
lisher. 


PRESS  TIME  AVAILABLE 

WEB  OFFSET  PRINTING.  Newspaper  quali^ 
inserts,  tabloids,  etc  up  to  32  page.  2-4  unit 
Community  webb  presses.  Phone  (216)  264- 
1125  extension  5<J  or  write  PO  Box  0,  Wooster 
OH  44691. 


PUBLICATIONS  FOR  SALE 

SOUTHERN  MAGAZINE  OPPORTUNITY. 
Young,  country-oriented  regional.  Zone  3. 
Affluent,  growing  communities.  Priced  at 
gross,  breakeven,  $175,000.  Strong  advertis¬ 
ing,  circulation.  Top  possibilitiesas  tax  shelter. 
Terms  for  right  purchaser.  Box  212S,  Editor  & 
Publisher. 

REAL  ESTATE  AVAILABLE 

$650,000  COUNTRY  ESTATE:  4080  square 
foot  home  on  12.56  acres  of  good  landscaping, 
trees  and  pasture;  enclosed  pool  and  sauna: 
irrigated  land  with  frontage  on  the  Willamette 
River;  in  the  lush  Willamette  Vally  of  the  Pacific 
Northwest;  within  90  miles  of  excellent  ski 
slopes  to  the  east  and  blue  Pacific  on  the  west. 
(^11  Ruth  or  Nancy  at  (503)  233-4567,  exten¬ 
sion  123. 


WILL  TRADE  Florida  suburbans  for  land  or 
buildings.  Send  details  in  first  letter.  Value 
$600M,  through  Compugraphic.  Gross  $750. 
Break-even.  Box  2084,  Editor  &  Publisher. 

WISCONSIN  WEEKLY  with  shopper.  Part  in- 
terest  central  plant.  1980  gross  $170,000. 
Priced  near  gross  with  29%  down,  balance  land 
contract.  No  real  estate.  Box  2175,  Editor  & 
Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapm 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

MOVE  TO  CALIFORNIA.  Southern  California 
publishing  firm  seeks  more  publications  to  buy 
or  print.  Write  ^x  2149,  Editor  &  Publisher. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies, 
syndicates  that  know  the  value  of  an 
E&P  cid  and  run  with  us  on  a  regular 
basis. 

So  be  it  12,  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regular 
deadline  times,  monthly  billing  and 
the  best  exposure  in  the  field. 
Reserve  your  place  now,  in  the  most 
effective  classified  market  in  the 
newsoaoer  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks— $2.00  per  line,  per  issue. 


4  weeks — $2.80  per  line,  per  issue.  4  weeks — $1 .80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Ediitor  ft  Pablislmr 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 
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INDUSTRY 

SERVICES 


EQUIPMENT 
&  SUPPLIES 


ADVERTISING  SERVICES 


SKIP  ME  THIS  WEEK 

Your  salespeople  hear  this  everyday.  A  sales  pro 
with  15  years  space  sales  and  managment  ex¬ 
perience  in  competitive  markets  with  dailies, 
TMC's,  paid  wellies  and  shoppers  offers  a 
professional  sales  training  pro^m  designed 
soKifically  for  advertising  space  salespeople. 
This  program  will  help  your  salespeople  to  not 
only  sell  new  accounts  tMJt  help  them  get  that 
ad  from  the  advertiser  who  says  "skip  me  this 
week."  Call  Joe  Sherry.  (312)  424-1431  or 
write  9309  S  Parkside  Av,  Oaklawn  IL  60453. 


CIRCULATION  SERVICES 


OUTSTANDING  telephone  sales  and  boy  crew 
promotional  organization  available  to  newspap¬ 
ers  in  Zone  1  and  2.  Our  company  has  been 
established  12  years  and  we  currently  repre¬ 
sent  newspapers  with  circulations  from 
50, (XX)  to  over  1,000,000.  Our  reputation  is 
the  finest  and  vre  produce.  Call  Dick  Levis  at 
(201)  399-1211  or  write:  Levis  ^les,  Inc, 
105  Stuyvesant  Av,  Union  NJ  07082. 


TELEPHONE  MARKETING 
CIRCULATION  SALES 
ZONES  1,  2,  3,  4,  5 

Coordinating  cost  effective  sales  with  our  high¬ 
ly  trained  sales  organization  is  our  specialty. 
Please  contact  James  A  Gould,  Mediamax,  30 
Los  Robles,  Williamsville  NY  14221:  (716) 
631-8220. 


ENGINEERING  A 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006:  Phone  (202) 
659-2726.  Home  (301)  924-4589^ 


NEWSPAPER  DESIGN 


FOR  SUPERIOR  REDESIGN  Uilored  to  your 
paper,  modern  graphic  ideas,  content  evalua¬ 
tion,  call  The  Stan  Felder  Group,  (215)  820- 
7044.  Write  1117  N  26  St,  Allentown  PA 
18104. 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157:  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Oeative  Director. 


CAMERA  A  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  (^mpare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches".  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges",  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166.  (715)  526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212:  (913)  381-1109. 


COMPUTERS 


FOR  SALE— 1  Deck  PDP8A  four  drive  compu¬ 
ter  with  many  extras,  two  six  or  eight  level  tape 
readers,  one  six  or  eight  level  tape  puncher, 
four  model  CSI  104  and  two  model  CSI  105 
terminals,  two  16  x  16  Dymo  Mark  V  typeset¬ 
ters.  Call  B  Bain  or  R  Tygret:  (309)  786-6441. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  convewrs  and  srare  parts. 
NORTHEAST  ST0RA(5E  &  INDUSTRIES 
(213)  257-7557 


SHERIDAN  24P  INSERTER 
Excellent  condition,  spare  parts.  East  Coast 
location.  Folded  edge  delivery.  Available  early 
1982.  RW  Gilliand,  8  W  King  St,  Lancaster  PA 
17603;  (717)  291-8616. 


SHERIDAN  24P  INSERTER.  Very  good  condi¬ 
tion.  West  Coast  location.  Available  im¬ 
mediately.  Reply  to  Box  1749,  Editor  &  Pub¬ 
lisher. 


If  your  game  is  equipment,  pro¬ 
ducts,  services  or  systems  used 
in  newspaper  production  (or  if 
you're  a  publisher  with  surplus 
equipment  on  your  hands)  E  &  P 
Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 


FOR  SALE 

100  Nearly  New  SAXMAYERS  Electric  Tying  Machines 


Bench  type  model,  the  fastest  and  most 
efficient  way  of  typing  of  newspapers.  Eli¬ 
minate  the  high  cost  and  inconvenience  of 
RUBBER  BANDS.  This  is  your  best  chance 
to  convert  your  operation  to  string 
machines  at  a  substantial  savings.  Sax- 
mayer  tying  machines  have  been  in  opera¬ 
tion  over  40  years  and  can  be  used  by  any 
age  group.  The  electric  machines  are  a 
must  today  for  the  large  Sundays.  These 
machines  factory  reconditioned.  (Will  take 
FELINS  F6J  in  for  trade).  Write: 

Mr.  Waco  (L.A.  Times  Agent) 

20307  Unark  St. 

Canoga  Park.  CA  91306 
(213)  341-2862 


EQUIPMENT  &  SUPPLIES 

MAILROOM 

CXIUBLE  BCXIM  telescopic  truck  loaders.  Ex¬ 
cellent  condition.  Available  immediately.  Box 
1791,  Editor  &  Publisher. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley,  (800)  527-1668. 

1  MULLER  stuffing  machine  model  227. 

J  S  Graphic  Equipment  Co. 

(214)  387-3128. 

MAGNACRAFT  602  labeler,  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter, 
excellent  shape.  (608)  493-2291. 

12P  SHERIDAN  INSERTER,  excellent  condi¬ 
tion.  Unused  Stepper  "Paperman."  AM 
Sharpe,  The  Robesonian,  Lumberton  NC; 
(919)  739-4322. 

2  STA-HI 257  Counter  Stackers.  Excellent  con¬ 
dition.  Available  immediately.  Box  1789,  Edi¬ 
tor  &  Publisher. 

SHERIDAN  48P  INSERTER.  Excellent  condi¬ 
tion.  Available  March.  For  details  contact  Box 
1790,  Editor  &  Publisher. 

MISCELLANEOUS 

CHALLENGE  3  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $60(X)  each.  Call 
Sid  Simon;  (215)365-1155. 

GREAT  BACKUP  EQUIPMENT  FOR  SALE 

All  or  part.  No  reasonable  offer  refused. 

1  Dynaflex,  2  plate  burner,  model  652,  serial 
no.  113.  $1250.  1  Brown  Ultra  Light 
platemaking  unit,  model  5(XX),  serial  no.  119. 
$850.  1  Napp  system  plate  burner,  serial  no. 
2698.  $975.CX).  1  Dynaflex  10  plate  rotation 
plate  washer,  model  15239,  serial  no. 
782L9R702.  $35(X).  1  Napp  plate  washer, 
serial  no.  2100.  $1275.  1  Napp  plate  dryer, 
serial  no.  3106,  $975. 64  Magnisium  saddles. 

Equipment  used  on  Goss  or  whole  press 
machinery.  As  is,  where  is  condition.  Call  Mr 
Paradis  (714)  365-3315  or  Mr  Trausch  (213) 
928-5591. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 

NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-Pap^  Sales,  Cortaro  Az  85230 
and  New  York  affiliated:  The  Paper  Group,  Inc; 
(602)  297-9976,  (212)  752-0558. 

NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

NEWSPRINT  AT  THE 
OFFICIAL  CONTRACT  PRICE 
PLACE  YOUR  ORDER  NOW 

Freight  up  charge  to  some  destinations. 

Box  2124 

Editor  &  Publisher 

NEWSPRINT  FOR  SALE 

70  rolls  60" 

31  rolls  45" 

55  rolls  30" 

Contact  Dick  Isham  at  the  Kokomo,  Indiana 
Tribune;  (317)  459-3121. 

PHOTOTYPESETTING 

AKI  KEYBOARDS — with  32  character  display 
$1295.  GRAPH-X,  17  Bucknell  Ct,  RD  7 
Bethlehem  PA  18015;  (215)  867-2002. 

CLEAN,  perfect  running  condition.  (>}mpug- 
raphic  II,  mag-set  memory  unity,  cabinet  pro¬ 
cessor  and  large  type  library.  $7800  for  com¬ 
plete  system.  Assumption  possible,  $235  a 
month.  Contact  Absolute  Advertising,  209  E 
University  Dr,  College  Station  TX  77840:  (713) 
846-7753. 


EQUIPMENT  A  SUPPLIES 


PHOTOTYPESEHING 


compugraphIcs 

Compuwriter  II,  with  some  fonts  and  plugs— 
$2000. 

Com^graphic  7200,  with  some  fonts — 

Contact:  Rick  Fitzgerald,  Publishing  Services, 
Inc,  Lynnfield  MA  (617)  246-0205. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


2961  HIGH  SPEED— Recently  onverhauled  by 
CG.  $2500.  Call  or  write  GRAPH-X,  17  Buck- 
nell  Ct,  Bethlehem  PA  18015:  (215)  867- 
2002. 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts.  Comp 
IV,  and  7200.  N  Gregory,  343  Clive  Av,  Ocean- 
side  NY  11572:  (516)  764-2250. 


THE  AP1(X)  SERIES  of  typesetting  terminals 
are  now  ready  for  delivery.  Based  on  the  popular 
Apple  II  computer,  they  offer  versatility  and 
reliability  at  a  low  price.  Powerful  text  editing 
capabilities  and  di»  storage  are  standard  fea¬ 
tures,  not  options. 

INTRODUCING... 

The  newest  of  our  family,  AP800  series  termin¬ 
al.  By  popular  demand,  we  are  now  marketing 
the  PMC-80,  a  workalike  version  of  the  now 
unavailable  TRS-80  model  1.  It  will  support  all 
software  written  tor  the  TRS-80  model  1,  in¬ 
cluding  our  famous  TYPSET-80  typesetting 
software.  And  the  best  part  is  the  new  reduced 
prices. 

Our  new,  full  line  catalog  is  now  immediately 
available.  Cal!  or  write: 

First  Main  Computer  Systems 
8700  King  George  Dr,  Suite  103 
Dallas  TX  75235 

_ (214)  634-2860 _ 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


21V(2"  cutoff  HOECOLORMATIC,  3  units,  2 
half  decks,  available  now. 

22V4"  Goss  Headliner  unit,  1  color  hump. 

2  new  Goss  web  width  cut  down  kit. 

22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

1  unit  Harris  V15A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6  unitVlSA. 

1  unit  (^immunity  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


DOUBLE-WIDTH  OFFSET 
Hoe  Lithomatic,  5  units,  1  color  cylinder,  2:1 
double  folder/double  delivery,  substructure 
and  Hoe  RTPs.  22  ^4,  68"  web,  new  1%9. 
60,000  IPH.  Ideal  for  newspaper,  supplement 
or  Sunday  magazine  production.  Available  De¬ 
cember,  at  fraction  of  new  cost. 

ONE,  Atlanta  GA 

Phone  (404)  321-3992  Telex  700563 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 

97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 
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The  Industry’s 

MEETING 
PLACE  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EQUIPMENT  A  SUPPLIES 
PRESSES 


EQUIPMENT  AVAILABLE  THROUGH  UPECO 

Wood  96  page  web  offset  press,  6  (4  plate 
wide)  units,  2  color  cylinders,  oven  and 
chill  rolls,  double  2:1  folder  and  double 
upper  formers. 

Goss  Mark  I  headliner,  6  Oi-Litho  units  with 
drive,  no  folder,  19U. 

Scott,  7  floor  units,  2  superimposed,  double 
3:2  folder  with  ballons,  23  9/16 ",  1957— 

R  Hoe  double  ddivery  2:1—22  %i"  folding 
machine  with  columns,  base  plates  and  Ml- 
kxms,  1951. 

Scott,  8  units,  color  deck,  balloons,  3:2  folder 
Standard  70,  22  Vs"  cutoff,  all  stereo— 
Release  1982. 

SINGLE  WIDTH 

Goss  Universal,  6  units,  with  2  color  humps, 
balloon,  2  drives,  Di-Litho. 

Goss  800  series  Unitubular,  4  units,  folder  50 
HP  drive,  "like  new." 

OFFSET  PRESSES 

6  unit  Harris  845,  23  9/16"  cutoff  1975— UV 
dryer  1979. 

4  unit  Harris  V-25,  2  folders,  2  drives. 

6  unit  Harris  V-15A  with  2  folders. 

4  unit  Wood  Colorflo. 

2  unit  Daily  King  and  Color  King  folders 

6  unit  Production  King  with  Gote  Universal 
folder,  upper  former,  skip  slitters,  double 
ender,  2-4  position  roll  stands,  2-75  HP  Fin- 
cor  drives.  Cutler  Hammer  conveyor,  48  page 

capacity,  rated  at  40,000  ph  and  spare  p^. 

5  unit  web  leader  (Ecorraweb). 

UNIVERSAL  PRINTING  EQUIPMENT  CO,  INC 
PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


FIVE  UNIT  COTTRELL  V-22  press. 
RB-1  Flying  Tucker  folder. 

100  HP  motor,  six  roll  stends. 
Available  for  inspKtion  under  povrer 
Contact  Mike  Reddy 
35540  Michigan  Av 
Wayne  Ml  48184 
(313)  729-4000 


GOSS  COMMUNITY  4  unit  1969.  Good  condi¬ 
tion,  counter  veyor  and  additional  auxiliary 
equipment.  All  available  immediatelyi  (2(%) 
653-2519. 


GOSS  UNIVERSAL-8  UNITS 
4  color  decks  substructure-can  use  Napp.  Will 
sell  with  folder.  Call  coll«:t  from  8  to  10  AM 
EST.  El  Salvador  23-5908,  Harry  Washingon. 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 

with  folders  available.  Completely  refurbished. 

Also  Suburban  add-on  units,  single  or  stacked. 

All  types  of  web  equipment  available.  (415) 

626-7020  or  (408)  4960^. 


HARRIS  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  W  and  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


INLAND  OF  KANSAS  CITY 

U-726  7  unit,  2-folder  Goss  Urbanite  with 
Tri  Color  unit  and  upper  former.  Excellent 
press  with  light  usage.  Has  been  thorou^ly 
reconditioned,  available  for  immediate  de¬ 
livery. 

U-737  4  unit,  l-fokter  Goss  Urbanite  with 
standard  roll  arms  or  Sutler  reels.  Available 
for  immediate  delivery. 

5  unit  V-22  Web  offset  press. 

5  unit  Econ-O-Web  offset  press  with  Vi  and 
Vx  page  2:1  folder. 

Baldwin  Count-O-Veyor  model  104.  Priced  to 
sell. 

Goss  Ferag  Counter  Stackers  model  H-500. 
Mfg  1973. 

Butler  reels  model  32-42-10.  Three  available 
for  immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp 
105th  &  Santa  Fe  Drive 
PO  Box  15999 
Lenexa  KS  66215 
(800)  255-6746 
In  Kansas  (913)  492-9050 


EQUIPMENT  A  SUPPUES 


PRESSES 


GOSS  COMMUNITY  4  unit  oil  bath,  40  HP, 
SC-404,  appronmately  1972,  available  now; 
as  is;  $145,000.  Extra  unit  $24,000.  (312) 
9750400,  Fred  or  Glenda. 


FINCXIR  60  HP  motor  and  drive  tor  Goss  SC. 
New,  never  installed.  $10,000.  ONE,  Atlanta 
GA.  Phone  (404)  321-3992;  Telex  700563. 


O.N.E.  OFFERS 
Goss  Community,  9  units. 

Goss  Urbanite,  6  units,  two  3-color  units. 
Harris  VI 5A,  3  units. 

Harris  V22,  5  units. 

ONE,  Atlanta,  GA 

Phone  (404)  321-3992  Telex  700563 


POLYGRAPH  (Rojal  Zenith)  4  unit  vrith  folder 
and  sheeter,  174ta24W  web  width.  (415) 
4956010. 


SUBURBAN  UNITS.  Two  available  with  roll- 
stands.  No  sidelay.  Excellent  condition. 
$10,000  each.  Call  Sid  Siman;  (215)  365- 
1155. 


URBANITE  4  unit  with  SU  folder— quarter  and 
double  parallel.  6  roll  rollstand.  Like  new  press. 
Illinois  (312)  331-6352. 


8  UNIT  GOSS  UNIVERSAL  PRESS  Dahipeen 
Di-litho  conversion.  2  color  humps,  upper  ter¬ 
mer  and  sub-structure  roll  stands.  Pr^  num¬ 
ber  UN-102.  Call  Vem  Abbott  at  (915)  653- 
1221. 


WESTERN  GEAR  sheeter,  22Vxx36. 
Can  be  added  to  any  36"  offset  press. 
(415)  495-6010. 


WE  HAVE  IN  STORAGE:  Spare  parts  ter  Hoe. 
Scott.  Goss  and  Wood  preses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104  A 
counter  stacker;  2  Butler  automatic  splicing 
units  model  3242-10.  We  have  or  cangrt  what 
you  need  for  your  press  room  or  mail  room.  We 
do  machinery  moving  and  erecting. 

NORTHEAST  STORAGE  AND  INDUSTRIES 
INC 

(213)  257-7557 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)  289-7^.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 


DIGITAL  PDP8E-DE  COMPUTER  with  32K 

memory,  four  RK05J  drives,  expander  box  and 

LA^  or  similar  console.  Call  Earl  Weaver  (201) 

383-1500. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Bmi  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTREU  V22J25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER. 
Must  be  seen  in  operation. 
Box  1686,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


OFFSET  ROTARY  used  for  80  pm  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  /Automatic  roll  switch.  Box  1708,  Editor 
&  Publisher. 


SHERIDAN  72P  INSERTER 
ter  daily  newspaper  operation 
Box  34255,  Editor  &  ^Uisher 


STA-HI  251  Counter  Stacker. 

Immediate  Requirement. 
Box  2063,  Editor  &  Publisher. 


STEREO  MATS  for  letterpress.  Call  or  write 
Farm  and  Home  Publications,  Po  Box  80, 
Westview  Station,  Binghamton  NY  13905; 
(607)  724-5997. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  insertir^ 
machines;  Chewire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  Ners,  envelope 
converting  equipment,  vacuum  Kxming,  shrink 
pKk,  skin  packaging  and  blister  forming  also 
printing  pressK  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865 
7777. 


M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 
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HELP  WANTED 
ADVERTISING 


HELP 

WANTED 


ACADEMIC 


ASSISTANT  to  the  director  of  student  publica¬ 
tions,  starts  August  3,  1981.  Direct  student 
advertising  stanj  work  with  university  printing 
service  in  production  of  display  ads  for  campus 
daily  newspaper,  assist  director  in  special  pro¬ 
jects.  Salary  S14,000  to  $16,000.  Bachelor's 
degree  plus  experience  in  newspaper  advertis¬ 
ing  sales  required.  Send  applications  and  re¬ 
sume  to  Bill  Brown,  Director,  Student  Publica¬ 
tions,  Kedzie  Hall,  Kansas  State  University, 
Manhattan  KS  66506.  Affirmative  action/ 
equal  opportunity  employer. 


FACULTY  OPENING  (one  year  appointment) 
1981-1982  year,  starting  September  9.  In¬ 
structor  or  assistant  professor  to  teach  intro¬ 
duction  to  mass  communications,  photojour¬ 
nalism,  magazine  article  writing,  public  rela¬ 
tions  and  writing  and  speaking  lor  broadcast. 
Must  have  Master’s,  preferably  in  journalism, 
and  professional  experience  in  above  areas. 
Salary  dependent  on  qualifications  and  experi¬ 
ence.  Send  resume,  three  letters  of  reference, 
transcripts  by  May  4,  1981,  to  Robert  0  Ship- 
man,  Director,  Mass  Communications  Insti¬ 
tute,  Mankato  State  University,  Mankato  MN 
56(X)1.  An  affirmative  action  employer. 


JOURNALISM  POSITION.  A  faculty  tenure- 
track  position  in  journalism.  Must  have 
teaching  experience  at  college-level  and  exten¬ 
sive  professional  experience  in  news  writing 
and  press  photography.  MA  required.  Equal 
opportunity  employer.  Position  open  late  Au- 

gust.  Write  before  May  15  to:  Dr  James  Chu, 
lirector.  Center  for  Information  and  Com¬ 
munication  Studies,  California  State  Universi¬ 
ty,  Chico  CA  95929. 


OHIO  STATE — Several  nine-month  appoint¬ 
ments  as  lecturer  or  visiting  professor  begin¬ 
ning  in  September.  Media  experience  in  news, 
graphics  or  public  relations.  Bachelor's  degree 
minimum.  Salary  depends  on  experience. 
Write:  W  Bunge,  Director,  School  of  Journal¬ 
ism,  Ohio  State  University,  242  W  18th  Av, 
Columbus  OH  43210.  Phone  (614)  422- 
6291. 


PRINT  MEDIA  SPECIALIST  to  teach  journal¬ 
ism  courses  and  to  supervise  student  yearbook 
and  newspaper.  Preference  given  to  applicants 
with  exp^ience.  PhD  preferred,  MA  minimal 
requirement.  Rank  and  salary  dependent  on 
training  and  experience.  Instructor  or  assistant 
professor — salary  $13,500  to  $15,000.  Posi¬ 
tion  subject  to  budgetary  approval.  Submit  let¬ 
ter  of  application,  resume,  official  transcripts 
and  letters  of  reference  by  April  25  to:  Dean, 
School  of  Humanities,  Pan  American  Universi¬ 
ty,  Edinburg  TX  78539.  Equal  opportunity 
affirmative  action  educational  institution  and 
employer. 


STUDENT  PUBLICATIONS  ADVISOR.  Some 
classroom  teaching.  Experience  in  electronic 
editing  equipment  required.  Master's  degree 
minimum.  Tenure  track.  Application  deadline: 
1  May  1981.  Contact:  Dr  Jack  Raskopf,  Chair¬ 
man,  Search  Committee,  Department  of  Jour¬ 
nalism,  Texas  Christian  University,  PO  Box 
32930,  Fort  Worth  TX  76129. 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER 
Full  responsibility  for  men’s  action  magazine. 
Located  in  Western  states.  Experience  as 
general  manager/publisher.  Send  detailed  re¬ 
sume  and  salary  history  to  PO  Box  9549,  San 
Diego  CA  92109. 


BUSINESS  MANAGER 
SUNNY  SOUTHERN  CALIFORNIA 
Earn  $25,000  the  first  year,  plus  excellent 
fringe  benefits.  Reponsibilities  include  prepar¬ 
ing  financial  and  bank  reconciliation  state¬ 
ments.  Must  have  knowledge  of  all  accounting 
functions  including  computer. 

Send  resume  to: 

Walter  Roach 
Glendale  Newspapers  Inc. 

PO  Box  991 
Glendale  CA  91209 


ADVERTISING 


ADVERTISING  SALESPEOPLE  for  Long  Island 
antiques  magazine.  Heavy  cold  call  experience 
necessary.  $200  per  week  plus  commission 
and  benefits.  %20,000  potential.  Resume  to 
Antiques&Collectibles,  230  Arlington (>,  East 
Hills  NY  11548. 


A  STEPPING  STONE  to  your  success.  I'm  look¬ 
ing  for  an  ad  manager  that  is  strong  on  plan¬ 
ning,  promotions  and  most  of  all  results.  Lo¬ 
cated  in  a  mid-sized  Ohio  town.  I  offer  com¬ 
plete  company  benefits,  vacation  plan  and  as  a 
member  of  a  small  group,  an  excellent  future 
for  a  goal  oriented  individual.  Direct  my  retail 
and  classified  staff  while  taking  an  active  role 
in  the  community.  Salary  mid  to  upper  teens 
depending  on  experience.  For  consideration, 
write  Box  2055,  Editor  &  Publisher. 


ADVERTISING  SALES  REPRESENTATIVE 
needed  immediately  for  weekly  shopper  in  mid- 
dle  Tennessee  market.  Circulation  over 
2B,000.  Salary,  commission,  benefits,  poten¬ 
tial  for  advancement.  Experienced  only.  Send 
resume  The  Merchants  Advocate,  PO  Box  301 , 
Murfreesboro  TN  37130  or  call  (615)  890- 
5297. 


ADVERTISING  SALES  positions  for  Zones  8 
and  9.  Rapidly  expanding  media  conglomerate 
seeks  highly  motivated  people  with  excellent 
track  records.  Salary,  gas  allowance,  commis¬ 
sion  and  benefits.  If  you  can  excel,  you  can 
grow  personally  and  financially  with  a  winning 
team.  Please  send  resume  to:  Dennis  Fearing, 
5445  Balboa  Blvd,  Suite  117,  Encino  CA 
91316  OR  call  (213)  501-3951  for  phone  in¬ 
terview. 


ASSISTANT  RETAIL  AD  MANAGER  to  assist  in 
the  management,  direction  and  administration 
of  our  retail  advertising  department.  Duties 
also  to  include  the  development  and  coordina¬ 
tion  of  new  accounts  and  maintaining  effective 
relations  with  current  customers.  Qualifica¬ 
tions  required  include  significant  experience  in 
sales  administration  and/or  supervision  for  a 
medium  to  large  size  daiiy  newspaper,  and  de¬ 
monstrated  ability  in  establishing  and  develop¬ 
ing  saies  relations  with  both  large  and  small 
retail  stores. 

Located  in  desirable,  metropolitan.  New  Eng¬ 
land  area,  we  offer  a  full  range  of  employee 
benefits,  paid  relocation,  excellent  growth 
potential  and  competitive  starting  salary.  If  in¬ 
terested  submit  resume  including  salary  history 
and  requirements  to  Box  2132,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity  employer. 


ADVERTISING  DIRECTOR 
Opportunity  for  aggressive,  professional,  ex- 
pwienced  individual  to  assume  responsibility 
for  metropolitan  daily  and  Sunday  newspaper 
advertising  function  in  Zone  2.  Excellent  salary 
and  complete  benefits  package.  Send  resume 
outlining  experience  and  salary  history.  Replies 
held  in  strict  confidence.  Box  2136,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  wanted  to  grow  with 
this  medium  size  6  day  daily  in  exciting  New 
York/New  Jer^  area.  You  must  have  in^epth 
experience  with  retail  sales  and  management 
and  be  able  to  motivate.  Position  offers  com¬ 
plete  responsibility  and  room  for  growth.  If  you 
are  looking  for  the  ideal  position  to  show  your 
ability,  this  is  it.  Exceptional  salary,  incentives 
and  benefits  for  the  right  person.  Please  send 
information  and  resume  to  Box  2074,  Editor  & 
Publisher. 


CLASSIFIED 
TELEPHONE  SALES 
MANAGER 


Kansas'  largest  daily  newspaper  (175,000 
Sunday)  seeks  an  energetic,  achievement- 
orientM  leader  to  coordinate  the  functions  of  2 
supervisors  and  28  staff  members  in  our  suc¬ 
cessful  telephone  sales  area.  This  is  a  super 
opportunity  for  a  self-motivator  with  a  success¬ 
ful  track  record  to  fine  tune  our  training,  sales 
development  and  new  business  operations. 

If  you  enjoy  motivating  others:  take  pleasure  in 
the  teaching  functions,  receive  satisfaction 
from  innovating  new  sales  projects  and  demand 
an  up-scale,  progressive,  growing  market- 
'...Wich'ta  is  for  you. 

You'll  appreciate  the  private,  glass  enclosed 
office  that  overlooks  the  telephone  sales  area 
and  our  total  benefits  package  which  includes 
stock  purchase  plan  and  credit  union.  As  a 
respected  member  of  Knight-Ridder  Newspap¬ 
ers,  Inc,  (33  dailies  in  24  cities),  we  offer  ex¬ 
cellent  opportunities  for  advancement. 

Act  now— we'll  be  filling  this  key  position  im¬ 
mediately.  Salary  is  commensurate  with  experi¬ 
ence  and  ability.  Send  complete  resume  and 
salary  history,  in  confidence,  to: 

Keith  Vincent,  CAM 
Wichita  Eagle-Beacon 
PO  Box  820 

Wichita  KS  67201 

An  Equal  Opportunity/Affirmative  Action  M/F 
Employer. 


CLASSIFIED  PHONE  ROOM  MANAGER  with 
exceptional  leadership  qualities  and  phone 
room  experience.  This  6  day  daily  new^per 
needs  the  best.  We  are  rounding  out  our  man¬ 
agement  team  and  need  you  to  take  over  a 
highly  modernized  phone  room.  New  York/New 
Jersey  market  is  competitive  and  we  are  willing 
to  compensate  accord  ingly  for  the  right  person . 
Please  send  resume  to  Box  207^  Editor  & 
Publisher. 


DIRECTOR — Columbia  Scholastic  Press  /Asso¬ 
ciation  seeks  an  individual  with  5  or  more  years 
management  experience  in  higher  education  to 
assume  responsibility  for  the  planning,  man¬ 
agement  and  operation  of  the  Association 
which  helps  students  improve  writing  skills 
through  (he  medium  of  student  publications. 
Specific  responsibilities  will  include  managing 
resources,  setting  policy,  directing  the  creative 
and  support  staff,  anal^ing  national  issues  re¬ 
levant  to  student  journalism  and  developing 
funding  proposals.  Strong  organizational  skills, 
sensitivity  and  ability  to  work  and  communicate 
with  a  broad  range  of  individuals  will  be  impor¬ 
tant  attributes  in  directing  public  relations 
efforts  and  coordinating  a  wide  variety  of 
national  activities. 

Incumbent  will  also  serve  as  Excut ive  Secretary 
of  the  Columbia  Scholastic  Press  Advisors 
Association.  Bachelor's  degree  and  a  minimum 
of  3  years  experience  managing  a  financially 
self-sustaining  organization  are  required. 
Knowledge  of  school  journalism,  familiarity 
with  accounting  procedures  and  experience  in 
organizing  and  planning  conventions  is  highly 
desirable.  Salary  competitive.  Send  resume 
and  salary  history  in  confidence  to  Lilly  Cleve¬ 
land,  209  Dodge  Hall,  Columbia  University, 
116th  St  &  Broadway,  New  York  NY  10027, 
prior  to  May  1,  1981.  We  take  affirmative  ac¬ 
tion  toward  equal  opportunity. 


DISPLAY  ADVERTISING  sales  perwn  needed 
immediately.  Must  be  experienced  in  sales  and 
layouts.  Salary,  commission,  benefits,  poten¬ 
tial  for  advancement.  Send  resume  to  Mike 
Sheppard,  c/o  The  Daily  Tribune,  220  1st  Av, 
S,  Wisconsin  Rapids  Wl  54494. 


HELP  WANTED/RECRUITMENT  SALES  REP 
wanted.  We  are  looking  for  the  right  individual 
to  develop  the  entire  recruitment  area  of  our 
newspaper.  If  you  have  qualified  recruitment 
experience  with  an  agency  or  newspaper  this 
may  be  just  the  spot  for  you  to  grow.  Salary, 
incentives  and  benefits  are  just  a  few  good 
reasons  the  right  person  will  enjoy  this  chal¬ 
lenge.  Please  send  information  and  resume  to 
Box  2076,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  an  advertising  rep¬ 
resentative,  daily  newspaper,  circulation 
16,500.  Solid  future  for  right  person.  Salary 
and  commission  contingent  upon  background. 
Send  resume,  and  salary  history.  Robert  Agui¬ 
lar,  Skagit  Valley  Herald,  TO  Box  578,  Mt  Ver¬ 
non  WA  98273. 


MAJOR  ACCOUNT  SALES  REPRESENTA¬ 
TIVE— For  Zone  3  TMC  shopper.  Must  have 
proven  record.  Career  opportunity  for  right  per¬ 
son.  Send  resume  and  salary  requirements  in 
strictest  confidence  to  Box  2071,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER  wanted  in 
43,000  AM-PM  daily  and  Sunday  to  head  10 
person  sales  team.  Experience  must  include 
management  with  attention  in  training,  promo¬ 
tion,  budKting,  motivating  and  meeting  goals. 
Apply  with  resume  to  CF  McClu^an,  Advertis¬ 
ing  (Jirector,  News  and  Daily  Advance,  TO  Box 
10129,  Lynchburg  VA  24506.  Note  salary  ex¬ 
pectation  and  availability  first  letter.  An  excel¬ 
lent  opportunity. 


RECRUTIMENT  SALES  REPRESENTATIVE. 
Connecticut's  largest  newspaper  has  an  excel¬ 
lent  opportunity  tor  an  energetic  goal  oriented 
individual  in  recruitment  sales.  The  qualified 
candidates  must  be  strong,  take  charge  indi¬ 
viduals  for  this  new  position.  Apply  in  confi¬ 
dence  by  resume  to  Paul  A  Senechal,  Employ¬ 
ment  Supervisor,  The  Hartford  Courant  Co, 
285  Broad  St,  Hartford  CT  06115.  EOE. 


RETAIL  ADVERTISING  MANAGER 
Come  grow  with  us  in  sunny  south  Florida 
(18,000  daily).  We  are  looking  for  a  results 
oriented  manager  with  an  understanding  of 
budgets  and  experience  in  sales  training,  (tood 
company  benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  2172,  Editor  &  Publisher. 
EOE  M/F. 


ADVERTISING  DIRECTOR 
10,000  circulation  upper  Midwest  daily  with 
TMC  needs  aggressive,  competitive  leader  to 
direct  efforts  of  7-person  staff.  Delightful 
16,000  population  town  in  lake  area  located 
50  miles  from  major  urban  center.  Current  ad 
director  being  promoted  to  publisher  of  com¬ 
panion  paper.  Box  2147,  Editor  &  Publisher. 


SALESPERSON — Assistant  for  sowing  news¬ 
paper  and  shopper  group.  New  York  metropoli¬ 
tan  area.  Excellent  salary  plus  bonus,  ^x 
2056,  Editor  &  Publisher. 


THE  CORPUS  CHRISTI  Caller-Times,  the 
iargest  daily  newspaper  in  Harte-Hanks  Com¬ 
munications,  seeks  a  seasoned  new^per  ex¬ 
ecutive  to  manage  the  retail  advertising  depart¬ 
ment,  including  management  of  a  sup¬ 
plemental  product.  The  position  requires  a 
bachelor’s  degree:  previous  retail  management 
experience,  along  with  additional  marketing 
education  or  experience:  and  commitment  to 
people  and  their  growth.  The  rewards  are  many, 
including  excellent  salary  and  benefits. 

For  consideration,  send  resume  and  salary  re¬ 
quirements  to  Chuck  Evers,  Marketing  Direc¬ 
tor,  Corpus  Christi  Caller-Times,  TO  Box  91^, 
dorpus  Christi  TX  784()8. 

An  Equal  Opportunity  Employer  M/F 


WANT  TO  BE  PART  of  growth  and  change? 
Seeking  personable  advertising  salesperson 
with  leadership  abilities  to  revamp  advertising 
department  organization  structure  and  sales 
promotions  on  a  community  newspaper  in  New 
England.  Send  resume  complete  with  biog¬ 
raphical,  civic  and  professional  background 
and  why  you  would  like  to  move  to  New  Hamp¬ 
shire  to  Box  2140,  Editor  &  Publisher. 


ARTIGRAPHICS 


EDITORIAL  ARTIST 

The  Ft  Lauderdale  News  &  Sun  Sentinel  seeks 
experienced  editorial  artist  to  join  aggressive 
new  graphics  department.  Must  have  extensive 
bacl^round  in  the  production  of  maps,  charts, 
illustration,  layout  and  design,  in  black  and 
white  and  color.  Good  communication  skills 
essential.  Excellent  working  conditions,  pay 
and  benefits.  Please  send  resume,  samples, 
and  salary  history  to: 

Ft  Lauderdale  News  &  Sun  Sentinel 
Employment  Manager 
101  N  New  River  Dr,  East 
Ft  Uuderdale  FL  33302 
An  Equal  Opportunity  Employer 


YOUNG  ILLUSTRATOR-DESIGNER.  Florida. 
Send  tearsheets  of  one  illustration,  one  page 
design  to  Box  2163,  Editor  &  Publisher. 


CIRCULATION 


BE  A  PART  of  six  member  management  team  of 
a  100,000  circulation  semi-weekly  free  news¬ 
paper. 

We  are  looking  for  an  aggressive  circulation 
manager  with  ability  to  see  new  opportunities, 
plan,  and  implement. 

Experience  in  voluntary  paid  a  plus.  Excellent 
pay  and  fringe  benefits,  on  Florida  Gulf  coast. 
An  equal  opportunity  employer.  Send  resume 
in  confidence  to  Box  2167,  Editor  &  Publisher. 


COUNTRY  ROADMEN 

We  need  experienced  roadmen.  Must  know 
wholesaler  distribution  and  single  copy  news¬ 
stand  sales  thoroughly.  Good  pay,  excellent 
fringes  and  car  allowance.  Only  experienced 
persons  need  apply. 

Call  or  write: 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210  South  St 
New  York  NY  10002 
(212)  349-5000 


Circulation  Sales 
and  Marketing  Manager 

Take  Charge  Creative  Leader 
needed  to  head  our 
direct  circulation  sales  activities 

Immediate  opening  with  growth  potential  exists 
at  the  San  Jose  Mercury  News.  You  must  be 
experience  in  this  particular  field  and  be  cap¬ 
able  of  providing  creative  concepts  to  district 
manager  and  carrier  promotions,  special  pro¬ 
jects,  new^pers  in  education  and  contract 
solicitors.  Mlary  will  be  commensurate  with 
experience,  bonus  potential,  comprehensive 
fringe  benefit  program,  and  advancement/ 
promotional  opportunities. 

Qualified  candidates  are  encouraged  to  submit 
,  confidential  resume  to:  PersonnelDepartment, 
San  Jose  Mercury  News,  750  Ridder  Park  Dr, 

.  San  Jose  CA  95190.  We  are  a  conscientious 
equal  opportunity  employer.  Women,  men, 
minority,  handicapped,  veterans,  retired  and 
others  should  apply. 


CIRCUUTION  DIRECTOR 
Experience  with  union  environment.  TMC  com¬ 
puter  conversion  helpful.  We  need  a  leader  to 
accept  full  responsibility  for  7-day  operation. 
Zone  5.  Box  2150,  Editor  &  Publisher. 
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HELP  WANTED  HELP  WANTED  HELP  WANTED  HELP  WANTED 

CIRCULATION _  _ EDITORIAL _  _ EDITORIAL _  _ EDITORIAL 


CIRCULATION  MANAGER 
Colorado-based  media  conglomerate  seeks  a 
strong  number  2  person  wno  has  ability  and 
desire  to  be  numb«  1.  Must  be  experienced  in 
a  hand  distributed  shopper.  Salary  commensu¬ 
rate  with  experience.  Excellent  opportunity  to 
become  an  integral  part  of  a  progressive,  d^- 
mic  industry  leader.  Please  call  Dennis  Fearing 
at  (213)  5(j1-3951  for  immediate  considera¬ 
tion. 


HOME  DELIVERY  SALES 
Experienced  foot  crew  managers  wanted  to  sell 
home  delivery  of  major  New  York  ADI  nrnvspap- 
er  door-to-door.  Choice  territories  available  in 
Westchester,  Connecticut,'  Long  Island  and 
Queens.  income  potential.  Expert  gui¬ 
dance  available.  Call  ^12)  430-6440  any 
time  or  send  resume/experience  summary  to  N 
Fedder,  PO  Box  735,  Midtown  Station,  New 
York  NY  10018. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
Large  Florida  daily  newspaper  is  seeking  a  per¬ 
son  with  strong  communication  and  manage¬ 
ment  skills  to  oversee  and  supervise  the  com- 

filete  production/business  data  processing 
unction  including  system  design,  program¬ 
ming  and  operations.  Newspaper  background 
preferred.  Experience  with  DEC  and  ATEX 
hardware  desirable.  Broad  background  in  tech¬ 
nical  aspects  helpful.  Join  one  of  Florida’s  fas¬ 
test  growing  publishing  operations.  We  provide 
an  excellent  benefits  package.  Salary  com¬ 
mensurate  with  background  and  experience. 
Send  resume  with  salary  history  to  Box  2180, 
Editor  &  Publisher. 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
We're  looking  for  a  special  kind  of  journalist  to 
fill  a  newly-created  position  of  assistant  man¬ 
aging  editor.  A  varied  background  in  daily 
newspapers  -  including  experience  in  report¬ 
ing,  ^otography  and  layout  -  is  essential.  But 
most  imp^nt,  we  want  a  professional  who 
believes  in  good  community  journalism.  The 
position  entails  working  closely  with  our  man¬ 
aging  editor  in  supervising  a  six  person  news 
staff  If  you  are  this  special  person,  we  have  a 
place  and  future  for  you  with  our  65tX)  circula¬ 
tion  daily  in  northeast  Wyoming.  Send  your  re¬ 
sume  and  salary  history,  also  with  non- 
returnable  clips  to  Box  2067,  Editor  &  Pub¬ 
lisher. 


ASSOCIATE  EDITOR  for  antiques  magazine  on 
Long  Island.  Knowledge  of  antiques  necessary. 
$2(X)  per  week  salary.  Send  resume  and  writing 
samples  to  Antiques  &  Collectibles,  230 
Arlington  Circle,  East  Hills  NY  11548. 


BUSINESS  REPORTER — Worcester  Maga¬ 
zine,  a  weekly  alternative  news  magazine  with 
37,000  circulation,  seeks  a  business  writer  for 
its  new  business  section.  If  you  can  make  busi¬ 
ness  and  economic  news  interesting  and  very 
readable  and  you  have  at  least  two  years  of 
experience  as  a  business  writer,  we're  looking 
for  you.  Send  resume  and  clips  to  Jane  Silks, 
Managing  Editor,  Worcester  Magazine,  22 
Front  St,  Worcester  MA  016()8. 


BRILLIANT,  imaginative  business  editor 
needed  immediately  for  the  fastest-growing  re¬ 
gional  business  paper  in  the  South.  Applicant 
should  posse^  top  skills  in  recognizing  and 
covering  business  trends,  dealing  with  top- 
level  corporate  officials,  and  writing  to  an  audi¬ 
ence  of  savvy  businessmen.  Position  involves 
coordination  of  reporters  for  36-52  page 
monthly  tabloid.  Perks  include  living  in  New 
Orleans.  Send  resume  and  salary  requirements 
to  Bill  Metcalf,  Citibusiness,  1428  Terp¬ 
sichore,  New  Orleans  LA  70130. 


BUSINESSAXJNSUMER  REPORTER 
Fast-growing,  60,(X)0-plus  AM  daily  in  Bill¬ 
ings,  Montana,  seeks  permanent  full-time 
business/consumer  reporter. 

Billings  is  the  regie  'Sl  hub  of  financial  and 
business  activity,  and  we  need  an  experienced 
pro  to  report  that  news.  Applicants  should  have 
an  understanding  of  business  finance,  market¬ 
ing,  labor  relations  and  sales;  should  be  able  to 
recognize  significant  business  trends;  and  be 
capmie  of  researching  effects  on  companies 
and  consumers. 

Send  resume  and  non-returnable  clips  which 
exhibit  an  experience  and  interesting  reporting 
approach  to  Personnel  Manager,  Billings 
Gazette,  PO  Box  2507,  Billings  MT  59103.  Rn 
equal  opportunity  employer  M/F. 


(X)PY  EDITOR 

The  St  Louis  Globe-Democrat  has  an  immedi¬ 
ate  opening  for  a  copy  editor  with  at  least  one 
year  of  experience  on  a  daily  newspaper.  Only 
the  best  and  brightest  have  a  slim  chance.  If 
you  think  qualiN,  send  resume  and  refer¬ 
ences  to  ^  Ann  Wood,  Assistant  Managing 
Editor,  St  Louis  Globe-Democrat,  710  N  Tuck¬ 
er,  St  Louis  MO  63101. 


COPY  EDITOR 
WEST  COAST  DAILY 


Should  have  at  least  3  years'  reporting  and  3 
years'  editing  experience.  Must  be  dedicated, 
aggressive,  thrive  on  deadlines.  VDT  know-how 
essential.  Must  be  able  to  spot  holes  in  stories, 
edit  copy  tightly,  write  bright  headlines,  know 
style,  use  the  language  well,  layout  pages. 
Advancement  to  supervisorial  roles  possible. 
Excellent  salary  and  fringe  benefits.  Send  re¬ 
sume,  samples  of  your  work  and  references  to 
Box  2154,  Editor  &  Publisher.  An  equal  oppor¬ 
tunity  employer. 


EDITOR 

MANAGING  EDITOR  wanted  to  take  complete 
charge  of  news  staff  on  large  eastern  Iowa 
weeMy  with  over  200  awards  for  excellence.  In 
town  of  almost  4000.  Outstanding  opportunity 
with  ownership  possibility  now  orTater  for  right 
person.  Write  immediately  to  Box  2179,  Editor 
&  Publisher. 


EDITOR 

Exciting  "ground  floor"  opportunity  on  this 
mid-si^,  suburban  Zone  2  daily.  Shirt  sleeve 
manager-motivator  for  young  staff.  Take  charge 
person  must  be  strong  on  graphics,  make-up, 
enterprise.  Generous  salary  and  benefits  prog¬ 
ram  for  right  person.  Resume,  salary  history  to 
Box  220  r  Editor  &  Publisher. 


EXECUTIVE  TYPE  EDITOR  to  oversee  a  daily, 
weekly  and  TMC  publication  in  Zone  9,  plus 
similar  operations  in  Zone  2, 3,  and  9.  Must  be 
an  expert  in  page  design,  graphics,  news  sense, 
business  news,  promotion  and  ability  to  com¬ 
municate.  Please  send  resume,  salary— bonus 
history  and  ambitions  to  Box  2073,  Editor  & 
Publisher. 


EDITOR/REPORTER — Roman  Catholic  Dioce¬ 
san  newspaper  located  in  Tulsa  Oklahoma  pub¬ 
lished  bi-monthly  with  a  circulation  of  15,000. 
Previous  experience  preferred.  Must  be  able  to 
nrwve  into  whole  area  of  communication.  Back¬ 
ground  in  Catholic  press  field  would  be  helpful. 
Pay  is  negotiable  with  excellent  benefits.  Con¬ 
tact  Reverend  Dennis  C  Dcmey,  PO  Box  2(X)9, 
Tulsa  OK  74101;  (918)  587-3115. 


EDITOR 

Editor  for  leading  national  home  owners  do-it- 
yourself  magazine.  This  assignment  requires  a 
heavy  weight  editorial  strategist  and  plannner. 
Opp^unity  to  start  with  a  growing  magazine 
and  industry  and  an  excellent  company.  Please 
send  resume  and  salanr  requirements  to  Ho¬ 
ward  Jones,  Publisher,  The  Family  Handy  Man, 
c/o  The  Webb  Co,  19W  Shepherd  Rd,  St  Paul 
MN  55116. 


COPY  EDITOR— We  need  to  fill  a  positkm  on 
our  3pefSon,  VDT  copy  desk.  Daily  copy  desk 
experience  required.  Western  applicants  pre¬ 
ferred.  Contact  Editor  Mike  Forrester  or  Nm 
Editor  Kip  Cady,  East  Oregonian,  PO  Box 
1089,  Pendleton  OR  97MI;  (503)  276- 
2211. 


EDITOR-MANAGER  for  weekly  newspaper 
covering  state  government.  Zone  5.  Requires 
individual  with  experience  in  business/man¬ 
agement  as  well  as  newspaper  work  to  maxi¬ 
mize  publication’s  potential.  Send  resume  to 
Box  2177,  Editor  &  Publisher. 


FOOD  EDITOR  for  Midwest  AM  metropolitan 
daily.  Must  be  imaginative,  personable,  enthu¬ 
siastic  with  thorou^  knowledge  of  food  and 
cooking,  plus  VDT  and  newspaper  makeup  ex¬ 
perience.  Prefer  recent  journalism  graduate 
with  outstanding  academic  record,  but  will 
consider  applicant  with  more  experience.  Write 
Box  2113,  Editor  &  Publisher. 


FINANCIAL  WRITER/EDITOR  for  coastal  Flor¬ 
ida  competitive  mid-size  daily.  Desire  sharp 
statistical  analyst,  good  writing,  layout  helpful. 
Send  resume  and  samples  to  Box  2165,  Editor 
&  Publisher. 


FINANCIAL  REPORTER 
ZONE  2 

An  experienced  business  and  economic  rwiter 
is  desired  for  an  immediate  opening  on  metro 
daily  staff.  Although  the  prescribed  back- 
pound  is  preferred,  we  will  consider  proficient 
writers  who  have  an  interest  in  reporting  on 
financial  matters.  Resumes  and  at  least  5  clip¬ 
pings  representative  of  recently  published  arti¬ 
cles  should  be  mailed  to: 

BOX  2200 

EDITOR  &  PUBLISHER 


MANAGING  EDITOR  seat  opens  in  May  on  5- 
day  daily.  University  ci^.  Mist  opening  in  4 
years.  Edmond  Evening  Sun,  Box  271, 
Edmond  OK  73034;  (405)  341-2121. 


MANAGING  EDITOR— Supervise  locally 
oriented  staff  of  10  reporters  on  12,000, 6  day. 
Zone  6  daily.  Must  have  judgment,  experience 
and  solid  skills  in  editorial  writing,  generating 
ideas,  editing,  staff  organization,  desk  work 
and  leadership.  Resume,  salary  requirements 
to  Box  ^77,  Editor  &  Publish^. 


MANAGING  EDITOR:  Medium-size  Connecti¬ 
cut  PM  daily.  Must  be  capable  of  managing  30 
person  newsroom  staff.  Should  presently  reside 
in  Zones  1  or  2.  Send  resume  to  Box  2170, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER/FEA¬ 
TURE  WRITER— Wanted  by  Worcester  Maga¬ 
zine,  a  weekly  alternative  news  magazine  witti  a 
37,000  circulation.  Must  be  an  outstanding 
writer  and  have  at  least  twe  years  of  profession¬ 
al  experience  on  a  daily  newspaper  or  maga¬ 
zine.  Send  resume  and  two  clips  to  Jane  SiR^ 
Managing  Editor,  Worcester  Magazine,  22 
Front  St,  Wdre^  MA  01608. 


IF  YOU  ARE  SEEKING  a  challenge  and  want  to 
join  an  organization  eager  to  become  one  of  the 
best  newspapers  in  the  Midwest,  send  us  your 
resume  and  clips. 

The  Terre  Haute  Tribune  &  Star,  long  kfwwn  tor 
mediocre  writing  and  renting  is  upipading  its 
staff.  We  havea  new  publisher  and  2  agpesskre 
editors  with  high  standards  of  excellence.  Ifyou 
think  you  can  measure  up,  we’d  like  to  hear 
from  you.  Apply  to:  Publisher,  Tribune  ^ 
Publishing  (to,  721  Wabash  Av,  Terre  Haute  IN 
47808. 


LIFESTYLE  EDITOR.  Enterprising  per^  to 
succeed  enterprising  editor  who  buiR  a  distinc¬ 
tive  section.  Send  resume  plus  one  page  de¬ 
scription  of  what  you  would  do  in  a  carte- 
blanche  situation.  Write  Editor,  Globe  Times, 
Bethlehem  PA  18015. 


LIFE  AND  LEISURE  REPORTER  wanted  tor 
major  award  winning  South  (torolina  semi¬ 
weekly.  This  is  a  good  situation,  especially  tar  a 
reporter  able  to  handle  social  news,  weddings 
arid  etc  as  well  as  life  and  leisure  features. 
Recent  or  up-coming  J-school  paduate  accept¬ 
able.  Box  2187,  Editor  &  Publisher. 


LIFESTYLE 

If  you  have  a  flair  for  writing  and  want  to  work 
with  a  prize-winning  team  dedicated  to  produc¬ 
ing  the  best  in  lifedyle  pages,  then  we  may  be 
the  place  for  you.  Probing  mind  arxl  speed  are 
essential.  Plc^  of  oportunities  to  be  creative. 
Bachelor's  degree  and  minimum  of  2  years  dai¬ 
ly  experience.  Send  resume  along  with  clips  to 
Mar^  Harper,  Personnel  Coordinator,  Decatur 
Herald  and  Review,  PO  Box  311,  Decatur  IL 
62525. 


MANAGING  EDITOR  tor  16,000  Zone  4  daily. 
Award-winner  is  part  of  growing  company  in 
area  with  college,  outdoor,  sports  atmosphere. 
Personality  to  deal  with  staff  and  public  tops 
list  of  qualifications.  Good  opportunity  for  a 
community  minded  person  to  continue  de¬ 
veloping  strong  local  and  area  coverage.  Boa 
2155,  Editor  S  Publisher. 


MANAGING  EDITOR  and  assistant  editor: 
National  hunting  magazine.  Knowledge  of 
hunting  required.  Must  locate  in  Washington, 
DC  area.  English  or  journalism  de^ees  di»ir- 
able  but  not  required.  Send  resume  and  letter 
stating  why  you  want  to  work  tar  a  hunting 
magazine  and  salary  requirements  to:  Box 
2141,  Editor  &  PuMiWier. 


SPORTS  REPORTER 

Position  open  in  June,  1981.  We  are  looking  for  a  sports 
reporter  who  has  a  degree  and  one  year  experience 
covering  high  school,  college,  and  community  sports. 
Layout  experience  a  plus,  but  not  required.  Extensive 
experience  on  a  college  publication  and/or  paid  in¬ 
ternships  can  qualify  a  recent  graduate  for  this  job.  To 
apply,  send  resume  and  clips  to  Tom  Kamerer,  Person¬ 
nel  Manager,  Telegraph  Herald,  PO  Box  688,  Dubuque 
lA  52001.  All  clips  will  be  returned  on  request. 

_ Equal  Opportunity  Employer _ 


MARKETING 
REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeking  salespeople  with  proven  ability 
in  the  graphic  arts  industry  and  a  sincere  desire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth -oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


aw 
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820  West  Second  Wichita.  Kansas  67203 
800-835-2852.  In  Kansas  call  316-265-5277  , 


MYCRO-TEK.IIMC. 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
ENGINEER 


HELP  WANTED 

PRODUCTION 


NEEDED  IMMEDIATELY 
Sports  slot  person  with  accent  on  accuracy  and 
the  q^uickness  to  handle  3  deadlines  for 
100,000  plus  AM  paper.  A  flair  for  layout. 
Send  resume,  references,  salary  requirements 
and  layout  examples  to  Box  2078,  Editor  & 
Publisher. 


NEWS  EDITOR  for  small  daily  newspaper  in 
southern  Colorado.  Heads  small  editorial  staff. 
Job  includes  editing,  layout,  reporting,  writing 
and  photography.  Send  resume  to  C-N,  PO  Box 
763,  Trimdad  CO  81082  or  call  (303)  846- 
3311. 


NEW  YORK'S  FASTEST  GROWING  daily  needs 
a  blue  chip,  thoroughly  experienced  editor  for 
sports  staff.  Must  be  thoroughly  experienced  in 
all  phases  of  editing,  headline  writing,  layouts 
and  makeup.  VDT  experience  a  must.  Send 
resumes  to  Box  2164,  Editor  &  Publisher. 


NEW  YORK  EDITOR — Good  opportunity  for 
accomplished  reporter/writer  with  leading 
weekly  international  business  technical  maga¬ 
zine  covering  petroleum  industnr.  Energy  re¬ 
porting  background  desired.  Write  Editor,  Oil 
and  Cias  Journal,  Box  1260,  Tulsa  OK  74101. 


NEWSROOM  LEADER— Experienced  indi¬ 
vidual  capable  of  providing  day-to-day  direc¬ 
tion  to  the  editorial  staff  of  a  quality  Midwest¬ 
ern  suburban  weekly.  Demonstrate  skills  in 
supervision  and  editing  are  imperative.  Good 
salary  and  benefit  program  and  a  fine  commun¬ 
ity  environment.  Send  resume  to  Box  2188, 
Editor  &  Publisher. 


NEWS  EDITOR 
R  LAUDERDALE 

The  Ft  Lauderdale  Sun  Sentinel  seeks  a  crea¬ 
tive  editor  to  direct  an  8  person  wire  desk, 
produce  the  front  page  and  be  a  part  of  our 
demanding  editorial  management  team.  This 
challenging  position  requires  5  years  experi¬ 
ence  in  news  judgment,  fiK  design,  editing 
and  supervision.  The  Sun  Sentinel,  a  rapidly 
growing  AM  in  a  highly  competitive  market, 
offers  an  excellent  salary  and  benefit  package 
and  an  ideal  working  environment.  Please  send 
resume,  salary  history  and  clips  to: 

Ft  Lauderdale  News  &  Sun  Sentinel 
Employment  Manager 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 
An  Equal  Opportunity  Employer 


NEWS  DIRECTOR 

The  American  Dental  Association  in  Chicago 
seeks  news  director  for  fheir  weekly  national 
newspaper.  Requires  6  or  more  years  experi¬ 
ence  in  print  media,  preferably  a  general  cir¬ 
culation  daily  newspaper.  Experience  to  in¬ 
clude  literary  research,  creative  writing,  edit¬ 
ing,  editorial  writing  and  publishing.  Success¬ 
ful  candidate  to  supervise  activities  of  several 
editors  and  oversee  the  preparation  of  this 
health  care  newspaper.  Health  care  and/or  not 
for  professional  experience  a  plus.  Association 
offers  a  competitive  salary  and  comprehensive 
benefits  package.  Send  resume  to  Box  2199, 
Editor  &  Publisher. 


SPORTS  EDITOR 

Growing  suburban  daily  newspaper  in  prime 
Southern  market  needs  experienced  sports  edi¬ 
tor  to  coordinate  coverage  of  high  school  athle¬ 
tics  and  to  personally  cover  professional  foot¬ 
ball  team  as  well  as  other  professional  sports. 
VDT  exprience  helpful.  Send  resume  and  salary 
requirements  to  Box  2040,  Editor  &  Publisher. 


REPORTER— Aggressive,  award-winning 
medium-sized  daily  in  the  New  York  metropoli¬ 
tan  area  looking  for  hardworking,  smart  reporter 
with  at  least  one  year  experience  and  interest  in 
urban  aftairs.  Send  clips,  resume  to  Box2119, 
Editor  &  Publisher. 


REPORTER/EDITOR  to  run  Alaska  bureau  for 
quality  trade  publication.  Talented  staff.  Salary 
starts$1200-$1500/month.  Send  resume  and 
clips  to  Publisher,  Waterfront  Press,  1 1 15  NW 
46th  St,  Seattle  WA  98107. 


REPORTER-PHOTOGRAPHER  needed  for  a 
tvro  newspaper  group  in  east-central  Missouri. 
Weekly  paper  position  that  begins  at  assistant 
editor  position  and  has  advancement  potential. 
Salary  based  upon  experience  and  degree, 
neither  is  a  requirement  for  placement.  Please 
send  photos,  clips  and  resume  to:  H  Dennis 
Moore,  Publisher,  PO  Box  39,  Sullivan  MO 
63080. 


SUBURBAN  DAILY  in  Zone  2  plans  to  expand 
major  league  coverage.  Seeks  experienced  big 
league  writer  to  cover  all  pro  sports.  Must  be 
willing  to  knock  heads  with  big  city  writers. 
Salary  and  benefits  competitive  with  metropoli¬ 
tan  dailies.  Send  resume,  references  and  writ¬ 
ing  samples  to  Box  2098,  Editor  &  Publisher. 


SPORTS  EDITOR  for  5-day  daily  in  small  city  of 
18,000,  located  35  miles  east  of  San  Antonio. 
Responsible  for  coverage  of  3  high  schools  and 
1  college  area.  Experience  preferred  but  will 
consider  recent  journalism  graduate.  Send  re¬ 
sume  and  clips  to  Bob  Thaxton,  Managing  Edi¬ 
tor,  Seguin  (Mzette  Enterprises,  PO  Box  1200, 
Seguin  TX  78155. 


SPORTS  DESIGN  SPECIALIST.  VDT  experi¬ 
ence  required.  Must  have  speed,  knowledge 
and  creativity  to  produce  bright,  attractive 
pages  L;  39,000  AM  daily.  Send  resume  and 
references  to  Nelder  Dawson,  Personnel  Direc¬ 
tor,  Alexandria  Town  Talk,  PO  Box  7558,  Alex¬ 
andria  LA  71306.  An  equal  opportunity  em¬ 
ployer. 


SPORTSWRITER,  4  person  staff,  leading  AM 
state  daily.  Some  layout,  edit-VDT  and  writing 
experience  desired.  Write  Managing  Editor,  Tri¬ 
bune,  PO  Box  2468,  Great  Falls  MT  59403. 


TWO  POSITIONS:  Editor  and  reporter  for  grow¬ 
ing,  agpessive  award-winning  island  weekly. 
Ne^  editor  who  can  write,  pt^uce  headlines 
and  meet  deadlines;  reporter  who  is  fast,  objec¬ 
tive.  Write  The  Friday  Harbor  Journal,  Box  519, 
Friday  Harbor  WA  98250. 


TEXAS  GULF  COAST — Medium-size  daily 
offers  exceptional  opportunities  to  experienced 
slotperson,  copy  editors,  and  reporters.  Send 
resume,  clips  and  salary  requirements  to  Box 
2169,  Editor  &  Publisher. 


WRITER/REPORTER 

To  fill  hard  news/features  opening  on  progres¬ 
sive  weekly  employee  newspaper  in  industrial 
northwest  Indiana.  Newspaper  experience  a 
must;  business  press  background  a  plus.  Pro¬ 
fessional  writing,  layout  skills  essential.  Com¬ 
petitive  salary,  top  benefits.  Send  clips  and 
resume  with  cover  letter  m  confidence  to  Box 
2134,  Editor  &  Publi^er. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


REPORTER/PHOTOGRAPHER 

The  person  hired  for  this  position  will  serve  as  an  area 
reporter  and  will  take  photographs  to  support  his  or  her 
own  newswriting  assignments.  The  reporter/photo¬ 
grapher  will  take  feature  photographs  and  perform  basic 
darkroom  work,  but  will  not  be  assigned  to  highly  tech¬ 
nical  photography  assignments  such  as  sports  or  color 
photography.  This  position  is  an  addition  to  our  regional 
staff  and  is  open  June,  1981.  A  related  degree  and  one 
year  experience  in  reporting  is  required:  photography 
skills  can  be  obtained  through  classes  or  avocational 
interest.  To  apply,  send  clips  and  photography  samples 
to  Tom  Kamerer,  Personnel  Manager,  Telegraph  Herald, 
P.O.  Box  688,  Dubuque,  lA  52001.  Samples  will  be  re¬ 
turned  on  request. 

Equal  Opportunity  Employer 
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ENGINEER 

Press  Machinery  Corporation,  an  expanding 
graphics  arts  company  requiresa  per^  prefer¬ 
ably  with  rotary  printing  press  design  experi¬ 
ence  at  the  level  of  senior  or  project  engineer 
classification.  Field  experience  is  desirable  for 
the  position.  Work  in  a  modem  facility  with  an 
atmosphere  conducive  to  freedom  of  technical 
concepts  and  motivations  uninterrupted 
meetings  and  report  writing.  Make  field  trips  if 
necessaiy  to  make  engineering  evaluations  and 
applications. 

^lary  and  benefits  are  liberal  and  negotiable 
based  on  experience  and  accomplishments. 
Call  or  write;  (312)  860-5165,  for  an  interview 
appointment.  PRESS  MACHINERY  CORP, 
230  James  St,  Bensenville  IL. _ 


PRODUCTION  (DESIGNER)  MANAGER 
Award-winning,  twice  weekly  needs  design 
conscience  per^  to  take  complete  responsi- 
bilty  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on,  shirt  sleeve  ability,  knowledge  of  budgeting 
and  cost  control,  and  a  "people  orienteo  man¬ 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  pnxtuct. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere.  Write  Box  2109,  Editor  &  Publisher. 


PROMOTION 


MARKETING 


MARKETING  DIRECTOR 
Southern  California  daily  seeking  experienced 
marketing  and  promotion  person  with  news¬ 
paper  background.  Excellent  salary  and  bonus 
opportunity.  Reporting  to  top  management. 
Box  2002,  Editor  &  Publisher. 


MARKETING  DIRECTOR 
The  ideal  candidate  will  have: 

-  a  degree  in  advertising,  business  administra¬ 

tion  or  marketing 

-  experience  as  an  advertising  director  or 

marketing  director 

-  profit  and  loss  experience 

-  a  history  of  helping  subordinates  develop 

-  an  entrepreneurial  spirit 

We  offer  an  exciting  management  opportunity, 
excellent  salary  and  benefits,  and  a  chance  to 
grow. 

We're  a  Midwest  small  newspaper  and  shopper 
group. 

Send  resume  to: 

Box  2142,  Editor  &  Publisher 


PRESSROOM 


HELP  WANTED 
PRESSROOM 

Offset  pressperson,  fast  growing,  solid  northern 
California  communite,  45  miles  to  San  Francis¬ 
co  or  Sacramentc.  ucellent  opportunity  with 
fast  growing  company.  Send  complete  resume 
including  work  experience,  salary  expecta¬ 
tions,  toTlerb  Martin,  The  Daily  Republic,  PO 
Box  47,  Fairfield  CA  94533  or  call  (707)  425- 
4646. 


PRESS  AND  CAMERAROOM  SUPERVISOR 
Immediate  opening  for  working  press  and 
cameraroom  supervisor.  Six  day  AM  daily  with 
10,000  circulation.  New  7  unit  Goss  press, 
also  new  camera.  Individual  must  be  interested 
in  producing  a  quality  product.  Send  resume, 
salary  requirements  to:  Ed  Hauck,  Dickinson 
Press,  127  West  First  St,  Dickinson  ND 
58601. _ 


PRESSROOM  SUPERVISOR 
Madison  Newspapers  Inc  has  an  openirw  for  a 
night  pressroom  supervisor.  Must  have  5  years 
work  experience  on  a  Goss  Metro  press.  Hours 
are  from  9:00  PM  to  4:30  AM  with  a  rotating 
schedule.  Communication,  organization  and 
problem  solving  skills  necessary.  Excellent  sal¬ 
ary  and  benefits. 

Please  send  resume  including  work  and  salary 
history  to: 

Madison  Newspapers  Inc 
Employment  Manager 
PO  Box  8056 
Madison  Wl  53708 
Affirmative  Action  Employer 


PRODUCTION 


COMPOSING  FOREMAN— Strong  experience 
with  front-end  systems.  Southeast  daily  news¬ 
paper  seeks  a  person  for  an  attractive  job  which 
requires  previous  experience  involving  respon¬ 
sibility  for  all  phases  of  work  in  cold  type  com¬ 
posing  room  using  electronic  front-end  system 
for  typesetting.  Starting  salary  upwards  of 
$30,(X)0  depending  on  background  and  pre¬ 
vious  training.  Would  consider  candidate  with 
background  in  front-end  systems  application 
without  newspaper  experience.  Ideal  commun¬ 
ity  and  excellent  working  conditions  with  a  se¬ 
cure  future.  Benefits  include  profit  sharing  re¬ 
tirement,  paid  insurance,  ample  vacation  and 
other  benefits.  Immediate  opening.  Send  com¬ 
plete  resume  including  previous  experience  to 
Box  2046,  Editor  &  Publisher. 


SHIR  SUPERVISOR— Michigan  web  offset  in¬ 
sert  printer  (located  2  hours  from  Chicago) 
seeking  hands-on  experienced  third  shift  su¬ 
pervisor.  Must  have  good  employee  relations 
communication  skills,  production  knowledge 
and  high  quality  control  objectives.  We  offer  a 
competitive  benefit  package  and  wages  com¬ 
mensurate  with  experience.  Send  resume  to 
Box  2174,  Editor  &  Publisher. 


CREATIVE  ART  AND  COPY  MANAGER— Our 
promotion  department  needs  a  person  with  im¬ 
agination  to  supeniise  a  small  art  and  copy  staff 
and  to  participate  in  the  designing  and  writing 
of  ads,  literature,  direct  mail  and  promotion.  A 
professional  who  can  avoid  cliches  and  com¬ 
bine  type  and  color  with  flair.  Portfolio  should 
demonstrate  campaigns,  use  of  graphic  themes 
and  outstanding  layout  and  design.  Technical 
skill  and  a  thorough  knowledge  of  artwork  and 
production  is  a  must.  Newspaper  background 
helpful  but  not  essential.  Outstanding  em¬ 
ploy  benefits.  Apply  to  Tom  Leone,  The  Hart¬ 
ford  Courant,  285  Broad  St,  Hartford  CT 
06115;  (203)  241-6548. 


PROMOTION  DIRECTOR 
Major  market  newspaper  is  looking  for  promo¬ 
tion  director  who  thinks  in  marketing  terms, 
day  to  day  as  well  as  long  term.  You  must  be  a 
marketing  strategist  who  can  plan,  create  and 
implement  creative  concepts  that  will  sell 
newspapers. 

You  will  apply  your  creative  talents  in  circula¬ 
tion,  local,  national  and  classified  advertising 
sales. 

You  will  have  a  complete  department  to  man¬ 
age  so  ypu  must  be  a  good  Mministrator  who 
can  maximize  the  abilities  of  your  staff. 

We  are  especially  seeking  that  individual  whose 
marketing  and  managerial  capabilities  have  a 
proven  track  record  of  success  at  a  major  news- 

are  interested  in  a  tough  challenge,  we 
welcome  your  resume,  reviewed  in  strict  confi¬ 
dence.  Salary  is  commensurate  with  experi¬ 
ence,  and  we  are  not  stingy.  Please  send  your 
resume  to  Publisher  Box  2178,  Editor  &  Pub¬ 
lisher. 


PROMOTION  MANAGER 
New  position  reporting  to  publisher  of  this 
50,000  circulation  daily.  Person  should  be 
capable  of  establishing  and  coordinating  com¬ 
plete  marketing  program:  media  promotion, 
sales  promotion,  sales  tools,  presentations.  Ex¬ 
cellent  compensation  for  qualified  individual. 
Box  2202,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  ASSOCIATE 
Qualifications:  Bachelor's  degree  in  journalism 
or  English  (journalism  preferred).  Ftoition  re¬ 
quires  above  average  photography  skills.  3-5 
years  demonstrated  experience  in  writing  skills 
and  experience  in  writing  for  publication.  This 
is  a  challenging  opportunity  to  demonstrate 
creative  ability  to  all  media.  Competitive  salary 
and  exceptional  fringe  benefits.  Please  send 
resume  to: 

HUMAN  RESOURCES  DIVISION 
FATHER  FLANAGAN'S  BOYS'  HOME 
BOYSTOWN  NB  68010 
Equal  Opportunity  Employer  M/F 


RESEARCH 


RESEARCH  MANAGER 
Newly  created  position  with  major  metro  daily 
in  the  Southwest  already  participating  in  news¬ 
paper  syndicated  and  proprietary  research  pro¬ 
tects.  Knowledge  of  survey  research,  sales  pre¬ 
sentations  and  training  skills.  Excellent  oppor¬ 
tunity  for  career  development  and  advance¬ 
ment.  Box  2133,  Editor  &  Publisher. 


SALES 


A  MAJOR,  well-respected  newspaper  feature/ 
news  syndicate,  has  an  opening  for  a  qualified 
salesperson.  Our  executives  manage  their  own 
territories,  reporting  directly  to  the  president 
and  vice-president.  Excellent  salary,  commis¬ 
sion,  bonuses  and  fringe  benefits.  The  person 
we  seek  must  have  previous  newspaper  syndi¬ 
cate  sales  experience  and  be  a  self-starter.  Our 
dynamic  organization  is  expanding  into  televi¬ 
sion  syndication  and  this  position  has 
tremendous  potential.  Only  serious  profession¬ 
als  need  apply.  Please  send  your  letter  of  ap¬ 
plication  and  detailed  resume  to  Box  2135, 
Editor  &  Publisher. 
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POSITIONS  WANTED 
EDITORIAL 


ADMINISTRATIVE 

EDITORIAL 

EXPERIENCED  AND  SUCCESSFUL  SALES! 
Looking  for  assistant  retail  management  posi¬ 
tion  with  7  day  newspaper.  8  years  experience 
and  proven  track  record  with  metro  and  regional 
dailies.  Able  to  train  and  motivate  others.  Look¬ 
ing  for  career  opportunity.  Box  2049,  Editor  & 
Publisher. 

EDITOR,  12  years'  solid  experience,  all 
phases— slot,  rim,  wire,  makeup.  Strong  in  lay¬ 
out,  graphics.  Seeking  advancement,  new 
challenges  on  quality-minded  50,000-plus 
daily.  Box  2184,  Editor  &  Publisher. 

EDITOR,  11  years  on  small  and  medium  PMs, 
seeks  editor’s  job  on  10,000  to  30,000  PM. 
Midwest,  Zone  3.  A  bear  for  accurate,  tight 
writing  with  a  strong  local  eye,  1  create 
polish^,  bright  papers.  Box  2190,  Editor  & 
Publisher. 

FINANCIAL  MANAGEMENT— Publishing  ex¬ 
perience.  Currently  controller  with  major  Los 
Angeles  daily.  MBA.  Relocating  to  Southeast. 
Looking  for  broad  accounting  and  financial  re¬ 
sponsibilities  with  growing  company  in  Zone  4 
or  Tennessee.  Ken  King,  1901/  Roscoe  Blvd, 
Northridge  CA  91324;  (213)  349-0324. 

GENETICIST  (PhD)— JOURNALIST— 3  years 
experience  in  dailies,  magazines,  newsletters. 
Good  clips.  Seeks  assignments  to  cover  break¬ 
throughs  and  trends  in  genetic  engineering, 
health,  medicine,  psychdogy.  Experienced  in 
covering  scientific  meetings.  (Xmtact  Harris 
Brotman  (802)  763-8460,  Route  2,  S  Royal- 
ton  VT  05068. 

LET  ME  INCREASE  YOUR  PROFITS,  boost 
your  linage  and  increase  your  community 
acceptance.  4  W  years  weekly  newspaper  man¬ 
agement,  12  ^rs  sales.  A  people-motivator 
with  degree,  ideas  and  energy;  seeking  position 
as  publisher/general  manager  or  move-up  slot. 
Dick  Henry,  135  Oak  Shadow  Dr,  Santa  Rosa 
CA  95405;  (707)  538-1353. 

ASSISTANT  SPORTS  EDITOR  of  100,000  AM 
daily  seeks  PM  post.  Nine  years  experience. 
Box  2189,  Editor  &  Publisher. 

SKILLED  WRITER,  editor,  VDT-trained,  seeks 
journalism  school  post  or  news  position  in 
Southwest  or  near  desert  area,  dry  climate  a 
must.  Top  references.  Permanence  certain. 
William  [ielahan,  266  Walnut  St,  ^neva  OH 
44041;  (216)  466-3818. 

COPY  EDITING  POSITION  wanted  by  experi¬ 
enced  journalist.  Prefer  Midwest  daily,  ^x 
2121,  Editor  &  Publisher. 

SUCCESSFUL,  YOUNG  general  manager  of 
large  weekly  seeks  greater  challenge  on  daily  in 
management  position.  Has  MBA  and  journal¬ 
ism  degrees.  Box  2159,  Editor  &  Pubiisher. 

EDITOR-REPORTER,  VDT  experienced,  cur¬ 
rently  employed,  wants  to  escape  New  York 
area  for  less  crowded  bailiwick.  Reason:  new 
family  and  need  for  space,  pastoral  surround¬ 
ings.  Solid  reporting,  copy  editing  and  produc¬ 
tion  skills.  Experience  on  major  daily,  weekly 
and  trade  marine.  Zones  1 ,  2, 3,  5,  7, 8  and 
9.  Box  2127,  Editor  &  Publisher. 

GENERAL  MANAGER — Aggressive,  know¬ 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  reference,  ^x  2182, 
Editor  &  Publisher. 

EDITOR— Can  do  it  all,  been  around  for  22 
years,  seeks  position  on  community-minded 
daily.  Prefer  Zones  4  and  6.  Box2129,  EditorA 
Publisher. 

ADVERTISING 

ADVERTISING  COORDINATOR  seek  chal¬ 
lenging  opportunity  with  future.  Managing  5- 
person  mail  order  department  for  agency. 
Promote,  market,  develop  consumer  products. 
Write  brochures,  copy,  layout.  Missouri  BJ  ‘72. 
Interests— sports  and  music.  Write;  PO  Box 
2302,  Northbrook  IL  60062. 

EDITOR — Working  editor,  25  years'  experience 
in  large,  small  cities,  seeks  managing  or  city 
edito^ip,  medium  or  small  daily.  Skilled  in 
developing  local  news,  good  supervisor,  strong 
writer.  Mia-50's,  t(»  professional,  personal  re¬ 
ferences.  Box  2145,  Editor  &  Publisher. 

LIFETIME  AD  EXPERIENCE  FOR  HIRE— Sales 
to  staff.  25-years  in-depth,  all  departments. 
Now  employ^  Sunbelt  metro  daily.  Zone  8  or 
9.  Box  2^110,  Editor  &  Publisher. 

EDITOR — 9  years,  all  desks,  management,  lay¬ 
out  ace.  Jon  Zaimes,  72  Oronoque  Trail,  Shel¬ 
ton  CT  06484;  (203)  929-8500. 

NEWSPAPER  ad  sales  pro,  experienced  in  clas¬ 
sified,  display,  currently  employed,  seeks 
permanent  position  on  small,  m^ium,  or  large 
paper.  Dedicated,  solid  background,  top  refer¬ 
ences.  Zones  3, 4,  5, 6,  7, 8.  tox2191.  Editor 
&  Publisher. 

STAFF  WRITER 

Top  business  writer/reporter  in  Zone  6  seeks  job 
with  quality  daily.  Can  relocate.  Box  2089, 
Editor  &  Publisher. 

SERIOUS,  imaginative  reporter,  will  go  any¬ 
where.  18  months  with  small  daily;  London 
School  of  Economics  and  Berkeley  degrees. 
John  Gaines,  2500  Q  St,  209  NW,  Washington 
DC  20007;  (202)  337-0921. 

CIRCULATION 

DEPENDABLE  second  man  on  7-day  40,000 
AM  newspaper  seeking  similar  position  with 
opportunity  to  advance.  Young,  aggressive, 
able  to  accept  responsibility.  Excellent  refer¬ 
ences.  Zones  8,  9.  Box  2079,  Editor  &  Pub¬ 
lisher. 

SPORTS/FEATURES.  Over  a  year  with  Zone  5 
paper.  Degree  in  English.  Know  VDT's.  Covered 
prep  spots.  Can  do  any  feature.  Anxious  to  put 
talent  and  energy  to  work  full-time.  Will  move. 
Box  2168,  Editor  &  Publisher. 

DATA  PROCESSING 

SPORTSWRITER  and  copy  editor  looks  for  post 
with  30-50  circulation  paper  in  any  Zone.  I've 
covered  preps,  colle^,  pros  while  laying  out 
8-16  page  section.  Familiar  with  2  VDT  sys¬ 
tems,  let  me  grow  further  while  helping  your 
paper.  Box  2183,  Editor  &  Publisher. 

THREE  YEARS  OF  EXPERIENCE  in  all  phases 
of  sportswriting,  editing  and  photography.  Prep 
sports  specialist  looking  for  prep  or  college 
work  for  daily  in  Zones  1,  2,  Viiginia,  Ohio. 
Available  now.  Box  2086,  Editor  &  Publisher. 

ATEX  SYSTEM  SPECIALIST.  Over  3  years  sys¬ 
tem  manager  experience  in  editorial,  classified 
and  composition.  12  years  background  in 
newspapeis  systems  software.  Currently  prog¬ 
rammer  analyst  for  8  daily  newspapers  with 
5(X),000  circulation.  Involved  in  training,  up¬ 
grading  software,  trouble-shooting  and  prob¬ 
lem  solving.  Self  starter  with  excellent  com¬ 
munication  skills.  Prefer  Zones  6  or  8,  but 
open.  Box  21B1,  Editor  &  Publisher. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in  the 
ad,  c/o  Editor  &  Pubiisher,  575  Lexington  Av,  New 
York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  submit¬ 
ted  in  response  to  an  ad.  Include  only  material 
which  can  be  forwarded  in  a  large  manilla  en¬ 
velope.  Editor  &  Publisher  is  not  responsible  for 
the  return  of  any  material  submitted  to  its  adver¬ 
tisers. 


MANAGING  EDITOR— Currently  with  high 
quality  Southern  mid-sized  daily.  Top-notch 
leader,  manager.  Box  2162,  Editor  &  Pub¬ 
lisher. 

MAY  University  of  Wisconsin  paduate  seeks 
challenging  eriby-level  reporter’s  position  on 
medium-sized  or  metropolitan  daily.  Energetic 
and  a  peat  speller.  Write  Box  2166,  Editor  & 
Publisner. 

VERSATILE  REPORTER.  28,  so  years  experi¬ 
ence,  seeks  new  challenges  on  quality  (wly. 
Solid  government,  investigative,  photo  at<d 
VDT  experietKe.  Entertainment/features  also  a 
specialty.  Box  2103,  Editor  &  Publisher. 

YOUNG  MOTIVATED  WOMAN— News  editor  of 
bi-monthly  seeks  position  on  weHdy  or  small 
daily  any  Zone.  Experienced  in  news,  feature, 
city  hall,  editing,  re-writing,  photopaphy  and 
la]^.  Versatile,  strong  on  news.  A.B.  history, 
minor  economics — French  (fluent).  J  Liggett, 
451  Fairlawn,Ck>ls  OH  43214or  call  evenings: 
(614)  262-8426. 

POLICE/COURTS  reporter  with  two  years  ex¬ 
perience  including  investigative  work;  looking 
for  post  on  Zone  1-2  daily.  Available  im¬ 
mediately.  Box  2143,  Editor  &  Publisher. 

REPORTER,  24, 2  years  with  medium  size  dai¬ 
ly  and  weeklies  (all  beats,  general  assignment 
and  sports)  seeks  similar  position  with  daily  or 
quali^  weekly.  Good  clips,  glowing  references. 
Editing,  layout  and  VDT  experience.  Great  with 
features.  Will  go  anywhere.  Contact  Dave  Zoia, 
52538  Independence,  New  Baltimore  Ml 
48047;  (313)  949-9189. 

FREELANCE 

BOSTON-BASED  stringer  covers  East  Coast  fe¬ 
atures  and  breaking  news.  Fast,  accurate,  reli¬ 
able.  Experienced  science,  business,  technolo¬ 
gy.  Clips,  references  available.  Box  2192,  Edi¬ 
tor  &  hblisher. 

REPORTER-WRITER  can  do  it  all.  Photo,  lay¬ 
out,  VDT  and  editing  experience.  Five  years 
with  daily  and  weekly.  Want  to  relocate  in  east¬ 
ern  Pennsylvania  or  New  Jersey.  Apt  302, 925 
Huntington  Pike,  Huntin^on  Valley  PA 
19006. 

PHOTOGRAPHER 

PHOTCXjRAPHER,  28,  with  5  years  profession¬ 
al  experience,  seeks  photo  conscious  daily 
newspaper,  any  size,  any  location.  Experienced 
in  darkroom  and  layout  design.  Highly  self- 

REPORTER/PHOTOGRAPHER,  currently 
freelancing,  seeks  full-time  position  and  will 
relocate  to  any  Zone.  Political  science  depee 
has  enabled  me  to  concentrate  in  particular 
area  with  expertise  and  confidence.  Photopa- 
|)h^pertise  a  plus.  Box  2144,  Editor  &  Pub- 

200%  effort,  consistently.  Box  2197,  Editor  & 
Publisher. 

PHOTOJOURNAUSM 

INTUITIVE  AND  IMAGINATIVE  photojoumalist 
with  freelance  euerience  on  newspapers  and 
four  years  with  UPl  as  a  "stringer"  ana  practic¬ 
al  experierKe,  seeks  newspaper  position.  Good 
portfolio  and  resume.  Will  relocate.  Dennis 
Mosso,  Maple  St,  Vintondale  PA  15961. 

REPORTER/EDITOR:  1  am  not  a  young,  aggres¬ 
sive  cub  but  a  seasoned  newsman  who  raizes 
that  it  is  plain  old  hard  rrork  that  builds  circula¬ 
tion  and  earns  respect  from  readers.  Ten  years 
experience  has  taught  me  that.  I'm  looking  for 
work  on  a  New  England  daily.  Resume,  clips 
available.  Box  21^,  Editor  &  Publisher. 

PHOTO  EDITOR— Proven  ability,  motivator  of 
burned  out  photopaphers.  Box  2085,  Editor  & 
Publisher. 

REPORTER-feature  writer-copy  editor- 
photographer,  21,  M  A,  8  months  experience  on 
Arizona  daily  including  VDT  and  layout.  Seeks 
daily  or  weekly.  Zone  1  or  2.  For  resume,  clips, 
call  or  write  Stuart  Faxon,  75  Russell  Rd,  (gar¬ 
den  City  NY  11530;  (516)  248-7723. 

PHOTOJOURNALIST.  Experienced.  Looking 
for  job  on  daily  in  Zone  9  or  7, 8.  Seeks  to  grow 
at  good  paper.  Excellent  worker.  Knows  layout. 
Anxious  and  ready  to  work.  Box  2196,  Editor  & 
Publisher. 

REPORTER-EDITOR,  working  in  Japan,  seeks 
to  return  to  US  to  writing  or  editing  position. 
1971  Notre  Dame  grad,  five  years  rewarding 
experience  on  small  daily,  1980  MA  Missouri 
J-school,  two  years  reporting  abroad.  Special 
interests  in  apiculture,  photos,  layout  design. 
Box  2195,  Editor  &  Publisher. 

PRESSROOM 

PRESSROOM  FOREMAN:  Proven  ability  with 
strong  leadership  qualities.  Highly  skilled  in  all 
phases  of  offset  nmvspaper  production.  Young, 
energetic,  hardworking,  honest.  Quality  and 
waste  conckxis,  innovative  and  very  strong  on 
preventive  press  maintenance.  Seeks  challeng¬ 
ing  position  as  press  foreman  or  superinten¬ 
dent.  Box  2097,  Editor  &  Publisher. 

PRODUCTION 

GENERAL  MANAGER/PRODUCTION— Mature 
person  with  proven  results,  otre  of  best  in  field. 
Currently  working  in  commercial  plant,  wants 
back  in  daily  newspaper  or  sales  related  field. 
Excellent  references.  Available  immediately. 
(503)  667-2532. 

PRODUCTION  MANAGER— Knowledgeable 
front  to  back.  Proven  record  and  highest  refer¬ 
ences.  Box  2194,  Editor  &  Publishier. 

TWICE  A  WEEK  IS  NOT  ENOUGH  for  this 
youthful  daily  editor,  20  years'  experience.  Box 
2125,  Editor  &  Publisher. 

VETERAN  DESKMAN,  29,  finishing  one  year 
appointment  as  journalism  professw  in  May, 
seeks  editing  job  in  any  of  the  following  areas: 
Atlanta;  Baltimore;  Buffalo  NY;  Columbia  SC: 
Columbus  OH;  Lexington  KY;  Madison  Wl;  Phi¬ 
ladelphia;  Tucson.  Box  2115,  Editor  &  Pub¬ 
lisher. 

YOUR  EDITORIAL  PAGE  can  be  calm,  intelli¬ 
gent,  and  reasoned  without  being  dull.  Let  me 
show  how  1  can  help,  as  editor  or  writer.  Box 
2185,  Editor  «.  Publisher. 
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Associated  Press  moves 
erroneous  Hinckley  photo 


Wrong  information  in  a  wirephoto 
allegedly  showing  a  man  held  in  the 
Reagan  assassinaton  attempt  went  uncor¬ 
rected  for  two  days  after  the  Associated 
Press  was  alerted  to  the  possible  error. 

In  researching  the  background  of  ac¬ 
cused  assailant  John  Wamock  Hinckley, 
Jr.,  the  AP  in  Chicago  agreed  to  pay 
$3,000  to  a  free-lance  photographer  who 
claimed  to  have  photographed  Hinckley 
in  neo-Nazi  uniform  during  a  1978  St. 
Louis  demonstration. 

The  photo  showed  three  members  of 
the  National  Socialist  Party  of  America, 
and  moved  Wednesday,  April  1  on  the  AP 
Laserphoto  network.  The  credit  line  said 
one  man  in  a  storm  trooper  uniform  was 
Hinckley. 

But  the  man  in  the  picture  was  not 
Hinckley.  It  was  James  Gaither  Whittom 
of  Shreveport,  La. ,  a  one-time  member  of 
the  neo-Nazi  group. 

The  AP  identification  of  Whittom  as 
Hinckley  was  challenged  by  the  Daily 
Oklahoman  in  Oklahoma  City  within  an 
hour  after  it  moved  on  the  photo  net.  The 
challenge  was  based  on  interviews  of  two 
neo-Nazis  who  said  they  were  at  the  St. 
Louis  meeting,  and  that  Hinckley  was  not 
the  man  in  the  photo. 

The  AP  in  Chicago  subsequently  ack¬ 
nowledged  that  the  neo-Nazis  there  also 
had  said  the  picture  was  not  of  Hinckley. 

“The  Nazis  refused  to  identify  him 
(Whittom)  further,  so  what  we  have  basi¬ 
cally  is  a  photographer’s  identification,” 
explained  Tom  Potts,  an  AP  photo  editor 
in  Chicago,  the  afternoon  the  photo  was 
moved.  “We  have  no  positive  verifica¬ 
tion  that  it  is  Hinckley.” 

An  Oklahoman  story  the  next  day, 
Thursday,  April  2,  raised  doubts  not  only 
about  the  photo  identification  but  about 
other  neo-Nazi  ties  Hinckley  was  alleged 
to  have.  That  story  was  moved  over  the 
internal  AP  wire  to  the  general  desk  in 
New  York.  It  did  not  move  on  the  general 
news  wire,  however,  and  a  Chicago  edi¬ 
tor  still  insisted  the  man  pictured  was 
Hinckley. 

“The  whole  problem  was  (that)  nobody 
in  Chicago  ever  let  the  heirarchy  in  New 
York  know  that  the  picture  had  been 
questioned,”  an  AP  staffer  told  the 
Oklahoman. 

Also  on  April  2,  Hinckley’s  family  in 
Evergreen,  Colo.,  issued  a  statement  that 
the  picture  was  not  of  their  son.  The  AP 
took  note  of  the  Hinckley  family  chal¬ 
lenge  in  a  special  Laserphoto  advisory. 
The  AP  meanwhile  obtained  a  photo  of 
Whittom  from  the  Oklahoman’s  Hies.  But 
the  Chicago  bureau  said  it  bore  little  re¬ 
semblance  to  Hinckley.  (Whittom  had 
been  arrested  in  Oklahoma  City  in  1977 
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AP  MOVED  THIS  PHOTO  (above)  and' 
identified  the  person  as  John  Hinckley, 
the  man  charged  in  the  assasination 
attempt  on  President  Reagan.  The  cap¬ 
tion  read:  “Hinckley.  .  .  stands  atten¬ 
tively  in  neo-Nazi  uniform  during  national 
meeting  of  National  Socialist  Party  of 
America  held  in  St.  Louis  on  March  1 1 , 
1978." 

AP  was  later  informed  by  an  Oklaho¬ 
ma  daily  that  the  person  in  the  picture  was 
not  Hinckley,  but  instead  was  James 
Gaither  Whittom.  The  Daily  Oklahoman 
provided  AP  with  a  1977  photo  of  Whit¬ 
tom  (below)  as  he  left  a  courtroom  in 
Oklahoma  City  on  May  24,  1 977.  The  AP 
ultimately  issued  a  bulletin  to  kill  the 
photo  alleged  to  be  Hinckley. 


for  distributing  Nazi  literature.) 

The  following  day,  an  uncle  of  Whittom 
called  the  AP  from  the  St.  Louis  area  to 
say  the  man  in  the  original  photo  was  his 
nephew,  not  Hinckley. 

Then  it  was  discovered  that  of  two 
Whittom  photos  in  the  Oklahoman  files, 
the  AP  in  Chicago  had  chosen  one  in 
which  Whittom’s  head  was  bowed.  The 
other  photo  was  a  clearer  shot  and 
showed  a  closer  resemblance  to  the  photo 
in  question. 

When  that  second  Oklahoman  photo 
was  provided  to  the  AP,  editors  in  New 
York  became  involved.  Then  the  Oklaho¬ 
man  went  through  its  1977  negative  files 
and  found  a  previously  unpublished 
Whittom  profile  that  precisely  matched 
that  original  profile  from  Chicago. 

“The  next  thing  I  knew,”  and  AP  staf¬ 
fer  said,  “I  heard  the  bulletin  kill.”  The 
advisory  instructed  that  all  of  the  con¬ 
troversial  photos  should  be  removed 
from  the  files  and  destroyed. 

Thus,  the  error  was  corrected — 48 
hours  after  the  first  AP  transmission  had 
been  challenged. 

Veteran  journalist 
Mark  Ethridge  dies 

Mark  F.  Ethridge,  84,  former  publisher 
and  chairman  of  the  board  of  the  Courier- 
Journal  and  Louisville  Times  Co.  and  for¬ 
mer  vicepresident  and  editor  of  News- 
day,  Long  Island,  died  April  5  in  Mon¬ 
cure,  North  Carolina. 

Ethridge  retired  from  the  Louisville 
newspapers  in  1%3  and  had  planned  to 
teach  at  the  University  of  North  Carolina. 
Instead,  Capt.  Harry  Guggenheim  pre¬ 
vailed  upon  him  to  join  Newsday  follow¬ 
ing  the  death  of  editor  Alicia  Patterson 
Guggenheim.  Ethridge  remained  at 
Newsday  until  1%5  and  then  taught  jour¬ 
nalism  at  the  University  of  North  Caroli¬ 
na  for  three  years. 

Ethridge  began  his  journalism  career 
while  in  high  school,  writing  a  daily  base¬ 
ball  column  for  the  Meridian  (Miss.)  Dis¬ 
patch  for  50  cents  a  story.  He  later  work¬ 
ed  with  the  Columbus  (Ga.)  Enquirer- 
Sun,  Macon  (Ga.)  Telegraph,  Washing¬ 
ton  Consolidated  Press,  New  York  Sun, 
the  Associated  Press,  Washington  Post 
and  the  Richmond  Times-Dispatch  be¬ 
fore  Barry  Bingham  persuaded  him  to  go 
to  Louisville- 
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MUZAK. 

D<»JTSAnT 

IFYDUDCm" 


TTiere  are  lots  of  ways  to  play 
music  in  offices,  restaurants, 
banks,  hospitals,  factories. 

There’s  only  one  unique 
way.  One  way  that  really 
works.  Because  there’s  only 
one  way  that  combines 
music  with  science. 

TTiat’s  music  by  Muzak® 

When  we  say  unique, 
we’re  not  misusing  the  word. 
We  mean  what  the  diction¬ 
ary  means:  ‘being  without  a 
like  or  equal.’ 

We’re  without  a  like  or 
equal  in  many  ways. 

We  choose  our  music  dif¬ 
ferently.  Our  musical  library 
consists  of  thousands  of  titles 
— and  we’re  continually 
updating. 

We  arrange  our  music 
ourselves.  We  do  not  use 
pick-ups  or  already  existing 
arrangements. 

To  do  our  arranging,  we 


hire  the  top  musical 
directors  in  the  business. 
World-wide. 

We  record  our  music 
ourselves.  We  do  not  pick  up 
existing  recordings. 

To  do  our  recording,  we 
use  the  top  recording  studios 
in  the  world,  the  top  con¬ 
ductors,  the  top  musicians. 

We  program  our  music 
uniquely.  It  is  put  together 
in  quarter-hour  segments 
that  deliver  an  ascending 


psychological  thrust. 

Nobody — no  radio  station, 
no  tape,  no  record — can 
duplicate  everything  we  do. 

Therefore,  no  one  can  get 
the  results  we  do. 

We  get  those  results 
because  we  are  more  than 
music. 

We  are  an  environment. 
An  environment  that 
humanizes  working  situa¬ 
tions,  makes  shopping, 
banking,  eating  pleasanter, 
hospital  stays  more  bearable. 

We  hope  we’ve  convinced 
you  that  music  by  Muzak 
is  unique. 

That’s  why  our  name  is 
registered. 

And  that’s  why  we  ask 
you  not  to  use  our  name — 
unless  you  mean  us. 

And  that’s  why,  if  you  ask 
for  music  by  Muzak,  you 
should  be  sure  you  get  it. 


MCMIE  THAN  MUSIC  AN  ENVIRONMENT 

MUZAK 

888  Seventh  Avenue,  New  York,  NY.  10106.  MUZAK  is  the  registered  trademark  of  MUZAK,  Division  of  Teleprompter  Girporation. 


BEING  THE  BEST 


Quality  production.  These  aren’t  idle  words  at  Memphis  Publishing 
Company.  Over  1,200  employes  combine  their  efforts  daily  to 
produce  the  best  newspapers  possible.  To  ensure  high  quality,  to 
which  our  readers  have  become  accustomed,  we  utilize  the  latest 
technology  and  most  efficient  equipment  available.  From  our 
electronic  news  and  display  ad  computer  systems,  to  our  offset 
presses,  to  the  computer  operated  bundle  distribution  system, 
every  facet  of  our  modern  plant  is  geared  to  meet  one  underlying 
purpose:  Producing  the  Mid-South’s  finest  newspapers. 

SCRIPPS-HOWARD  NEWSPAPERS 


THE  COMMERCIAL  APPEAL 


Memphis  Press-Scimitar  ) 


495  Union  Avenue,  Memphis,  Tennessee  38101  901-529-2211 


I 


